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Abstract
This paper has explored the relationship between English language 
proficiency and employability in the context of tertiary education in 
Bangladesh. The study investigated the expectations and 
requirements of employers regarding English graduates and 
examined whether English courses at the tertiary level adequately 
prepare students for the job market. Incorporating a qualitative 
approach and utilizing Amartya Sen’s Capability Approach 1980 as 
a theoretical framework, the study revealed that employers expect 
English graduates to possess strong communication skills and 
proficiency in English. This study has identified that English 
language skills, especially writing, speaking and to some extent, 
listening skills, are needed for the English graduates in the job sector 
based on the requirement of the job. The research aims to contribute 
to understanding the relationship between English proficiency and 
employability in a Bangladeshi context, benefiting stakeholders such 
as English graduates, educators, and policymakers in enhancing 
graduates' readiness for the job market in an increasingly 
competitive global economy.
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Introduction
Since its independence in 1971, Bangladesh has been operating as a 
monolingual country, with English being used primarily as an 
international link language, and not for interpersonal or 
inter-institutional communication (Rahman, 2005). As a result, the 
educational policies favored the mother tongue, Bangla, and this had 
an effect on the population as the majority had poor English skills. 
Although English is not the lingua franca of Bangladesh, it is still 
used for different purposes, particularly international 
communications, so a lack of English proficiency was a cause for 
concern as it affected the socio-economic growth of the country. 

To address this issue, greater emphasis was placed on tertiary-level
English education and the University of Dhaka introduced 
compulsory English courses for a number of programs in the Arts and 
Humanities disciplines in the 80s. Later, when private universities 
were established in the country under the Private University Act of 
1992, English was the medium of instruction at these institutions, 
with mandatory basic English Language courses for students of all 
disciplines. However, in a report created by the Public Service 
Commission (PSC) for the National Parliament in 1999, nearly a fifth 
of the candidates appearing for the examination scored a ‘zero’ in 
English, showing that the education system was unable to produce 
minimal proficiency in the English language in the students (Rahman, 
2015). As the situation currently stands, Bangladesh has been 
gradually evolving from an agriculture-based economy to an 
industry-based one, with the aim of greater assimilation with the 
global market (World Bank, 2019). Thus, strong communication 
skills and English language proficiency are vital to this end. In other 
words, a lack of competence in English will mean that Bangladesh 
can not effectively participate in the booming global economy 
(Rahman, 2015).

With this context, this study investigated the expectations or 
requirements of employers and whether the English courses are 
sufficiently preparing students for the job sector. More specifically, 
the study aimed to identify any existing gaps in the required skills of 
English graduates that employers are looking for. The researchers 
also attempted to discover whether English courses at the tertiary 
level in Bangladesh improved competence and proficiency in English 
among learners and if this linguistic proficiency in English is playing 
a role in graduate employability. In addition, the researchers 
attempted to pinpoint and identify any challenges that English 
graduates face when finding or sustaining employment regarding 
their English skills. For addressing these concerns, this study was 
conducted using a qualitative approach for a more detailed picture of 
the situation. With this aim in mind, this study found the answers to 
two research questions:

1. What requirements do employers expect from English 
graduates?

2. To what extent are English graduates prepared for the job 
market?

Literature Review
Having the focus on graduate employability, the definition of 
employability comprises “skills, understandings and personal 
attributes” which benefit the graduates in their occupations, in 
addition to themselves, the community and the economy (Yorke, 
2006). However, Tomlinson (2017) found a complex relationship 
between graduates having the skills and them being employable. 
(cited in Zainuddin et al., 2019). 

Studies in different Asian contexts such as Malaysia (Manpower Inc.
2008; World Bank, 2014) show a lack of communication skills and a
poor command of the English language as one of the major 
hindrances to the employability of university graduates. Rassool and 

Mansoor (2007) identified English as a “prerequisite for employment 
and promotion” in Pakistani context. In the context of textile and 
clothing merchandisers in Hong Kong, the importance of written 
communication in English has been revealed (So-mui & Mead‘s, 
2000). Thompson (2001) found a lack of “critical skills of listening 
and speaking” among the entry-level employees in the Chippewa 
Valley area. 

The emergence of English language proficiency in various 
socioeconomic and cultural aspects in present Bangladesh can be
understood through the theory of Linguistic Capital conceptualized 
by Bourdieu (2000), which indicates towards individuals’ linguistic 
skills that predetermine their position in society as delegated by 
powerful institutions. Especially in the socioeconomic aspect, as 
study shows English language fluency has been considered as human 
capital (Dustmann, 1999; Dustmann & Fabbr, 2003, cited in Roshid 
& Chowdhury 2013). On one hand, considering the Bangladeshi job 
market, Khan & Chaudhury (2012), while studying the perspectives 
of employers regarding Bangladeshi graduates’ English proficiency, 
identified the “extensive use of English language”, especially in the 
private or corporate sector; on the other hand, Rahman (2015) 
identifies incompetency in English language as ineffective 
participation in the global economy.

Within the country, employment in any organization looks for 
proficiency in English. Entry into government jobs requires
being selected through a competitive examination where 
English is a subject, while any non-government office that has 
dealings outside the national border looks particularly for 
people with English proficiency. Since the pay structure of 
such NGO‘s is better than other jobs, people are interested to 
be employed there, and want to learn English. (Qader, 1999, 
cited in Khan & Chaudhury, 2012)

Therefore, this seems certain that English, nowadays, is not only 
considered “a gatekeeping mechanism” that ensures access to 
high-tech information and facilities (David & Govindasamy, 2005), 
but also “a screening mechanism” for Bangladesh Civil Service 
(BCS) entrance examinations, corporate sectors and global youth 
opportunities (Khan & Chaudhury, 2012). 

Thus, considering the local and global employability, the inclusion of 
compulsory English education has been implemented at different 
levels including primary, secondary, higher secondary and tertiary 
education in Bangladesh. However, studies revealed insufficient 
proficiency in English among students even after 12-14 years of 
compulsory English education. For instance, Khan & Chaudhury 
(2012) found the “dissatisfaction of the employees with the 
graduates’ English proficiency” due to the ‘below-required 
standards’. A study by The World Bank (2019) on Graduate 
Employability of Affiliated Colleges in the Bangladeshi context has 
shown English Language Skills as one of the major determinants for 
higher wages in jobs. This showed, “Those who completed their 
college degree in English receive wages that are on average 25 per 
cent higher than those who did not”.

Though the misalignment between the requirements of the employers 
and the linguistic competence of the graduates differ, this does not 
justify the scenario for putting efforts into ensuring the English 
language skills of the graduates. Because, besides making English 
mandatory in school education and tertiary education (in both Public 
universities and Private universities), several ELT initiatives by 
different donor agencies including “DfID, CIDA, World Bank, ADB 
and the Government of Bangladesh (GoB)” have been executed from 
1990 till present to ensure English language proficiency of 
Bangladeshi students (Rahman, 2015). So, looking at the gap between 
the efforts to ensure required English proficiency and the graduates’ 

achieved English proficiency, it was thus deduced that “the present 
system of education has failed to equip today‘s Bangladeshi youth 
with the English competency necessary for employment” (Khan & 
Chaudhury, 2012). Henceforth, studies like Zainuddin et al. (2019) 
suggest, “The mismatches between the perceptions of university 
students and the expectations of employers should be considered 
when planning both English language courses and degree 
programmes at universities”.

Despite having a number of studies focusing on the relationship 
between English and employability, the researchers identified that
little attention has been given to the scope of English graduates for 
employability, especially in a Bangladeshi context. Therefore, 
considering the current English education and job market situation in 
Bangladesh, this concerned study focused on addressing the gap 
between the expected learning outcomes of English graduates and the 
requirements for employability in different sectors. 

Research Methodology

This research project examined the relationship between proficiency 
in English language skills and employability in the Bangladeshi
context. Adopting a qualitative methodology, this study utilized 
in-depth interviews and focus group discussions (FGDs) to collect 
data and insights on participants' perceptions and experiences. 
Initially, the researchers conducted a secondary data analysis by 
reviewing the existing literature and identifying the potential research 
areas. They sourced the secondary literature from the stakeholders in 
tertiary education such as the English language teachers and 
academicians in this field and existing online documents. The 
detailed methodology is presented below:

Participants
The study recruited 13 participants in total, 7 of whom were 
fourth-year or Master’s students of English at a private university in 

Dhaka. The tertiary level students were selected following the simple 
random sampling strategy to ensure a mixed group of participants; 
where they might include the variations in their socio-economic 
background, educational background, household structure, income 
structure, rural-urban linkage, migration and their stay in Dhaka and 
other places. To get an overall understanding, this study drew data 
from two employed alumni of the English Department of the 
concerned university, two tertiary-level English teachers and two 
hiring managers from two private organizations (including one 
corporate and one media house).

Data Collection
Data was collected through in-depth interviews and FGDs (Focus 
Group Discussions). All interviews and discussions will be conducted 
in a mix of English and Bengali and audio-recorded with the consent 
of the participants. The interviews were conducted on a one-to-one 
basis, while FGD consisted of 7 participants. The interviews and 
FGDs were conducted by one or both of the researchers present.

Interviews and Focus Group Discussion (FGD)
The interviews were conducted in a semi-structured format, allowing 
for flexibility and adaptation to the individual responses of each 
participant. Open-ended questionnaires were used for collecting data 
to optimize the advantage of informal conversational interviews and 
standardized open-ended interview questions. Also, the interviews 
were conducted in a face-to-face manner to ensure more in-depth data 
collection and a comprehensive understanding of the collected data. 
The researchers conducted the FGD in a group format to encourage 
participants to discuss and share their experiences with each other. 
Participants were encouraged to share their experiences and opinions 
on the role of English language skills in employability and whether 
they feel like their education adequately prepared them for the job 

market. The table below summarizes the data collection method, 
approach, and participants:

Table 1.1: Data Collection Method 
Theoretical Framework
The researchers have used Amartya Sen’s Capability Approach (CA) 
as the lens through which they have analyzed their data findings and 
upon which they have based their conclusions and recommendations. 
Sen’s Capability Approach theory (1980) states that a capability 
approach emphasizing the importance of expanding individuals' 
freedom and opportunities to achieve well-being should be used 
instead of focusing on income and wealth to evaluate social and 
economic inequality. This idea was later expanded upon, and Sen 
added that development should instead be measured in terms of 
individuals' ability to achieve their goals (1984).

In this paper, the researchers applied this framework by first
identifying the capabilities that English graduates need to possess in 
order to be employable. These capabilities have been identified 
through the data collected from interviewing hiring and recruitment 
personnel. Then, they have analyzed the impact of proficiency in 
English language skills on these capabilities by examining how 
English language competence affects the graduates’ ability to develop 
and implement these capabilities. Next, they have evaluated whether 

any particular changes to the English curriculum, such as extra 
courses or updated syllabi, at the tertiary level can expand English 
skills and employability capabilities.

Using this framework, the researchers identified the capabilities 
needed for employability to be English language proficiency and 
practical skills, and in order to gain these capabilities, 
learners/graduates require constant exposure to and immersion in the 
English language. In addition, certain factors can determine how well 
the capabilities are achieved, including learner background, 
classroom teaching and learning practices, institutional policies, and 
the curriculum. Ultimately, these capabilities will provide English 
graduates with freedom and flexibility and give them more freedom 
to choose the employment options best suited for them and provide 
them with better employment opportunities as a whole.

Figure 1.1: Sen’s Capability Approach (1980) Applied to the 
Relationship between English language skills and Employability

Data Analysis
The audio recordings of the interviews and FGD were transcribed and 
analyzed using thematic analysis. The responses and insights derived 
from them were organized into themes and subthemes based on 
Amartya Sen’s Capability Approach theory (1980), with particular 
attention paid to the relationship between proficiency in English 
language skills and getting and/or sustaining employment. 

Findings and Discussion
From the qualitative data collected from a wide range of sources, the 
researchers identified a number of emerging patterns.  This particular 
section discusses a number of key findings under some themes 
relevant to the significance of English for the employability of the 
graduates. 

Bangladeshi Universities’ Role in Exposing Students to 
English Language Proficiency
This study found a good amount of exposure to the English language 
to the students inside the classroom. Because the medium of 
instruction (MOI) is most of the time English in most of the courses 
in the Department of English. The study identified several reasons 
behind the use of English on a large scale in the classroom. Firstly, 
some institutional expectations are responsible for this; for instance, 
the authorities of private universities prefer English as MOI in all the 
departments and in the Department of English, English as a medium 
of all sorts of communication including official and educational 
communication is considered requisite to achieve its goal. Secondly, 
to motivate the learners to use the target language in the classroom, 
the teachers use English as MOI, as identified from T1,

The main target of our department is to enrich our students with 
language skills.

Thirdly, because of some courses related to English language 

teaching (ELT) or TESOL, it becomes inevitable to create the 
language-teaching context in the classroom using the materials and 
instructions prepared and to be delivered in the classroom. This leads 
to the use of English as MOI in the classroom. Lastly, the presence of 
heterogeneous learners who have regional and linguistic varieties, 
have often been found facing difficulties using standard Bangla. 
Therefore, for keeping each student from diversified backgrounds 
aligned with a single mode of communication, English plays a 
significant role in the classroom. As identified from T2,

English is a solution as we have a heterogeneous class with
different backgrounds with mutually unintelligible dialects 
making it tough to communicate.

However, a mixed approach to the medium of instruction has been
identified as well. The reasons that we found, include most of the 
learners’ Bengali medium background  and their better understanding 
of the content,  As, from the in-depth interviews of Alumni, A2 stated 
that,

Most of the time, sir used to speak in English and Bangla 
sometimes for better understanding.

Additionally, from the teachers’ point of view, we found a blend of
English and Bengali as the medium of instruction, with 80% of the 
class being conducted in English, with some explanations and 
examples being given in Bengali for deeper understanding. In 
addition, while interacting with the students to engage them in the 
tasks, the teachers use mixed language following the students 
switching to Bangla for any sort of interaction, which is evident from 
T1,

…..the whole lecture is in English but to be specific, the 
question-answer session is often carried out in Bangla.

When asked if the English department provided the proficiency
needed for employment, the teachers claimed that it did not. T2 stated 
that these issues were only starting to be addressed, and while some 
courses dealt with CV writing, how to face an interview, written 
communications and writing reports, there is still doubt about 
whether the curriculum reformation is effective. Similarly, T1 posits 
that from a practical perspective, the students are not gaining the 
capabilities required for the job market because many aspects of the 
curriculum can not be implemented as the students are unable to 
understand the material being taught as they lack the basic skills that 
they are expected to have when entering university. However, they 
also believe that with one-on-one mentoring, teaching language skills 
more creatively. and teaching soft skills, it will be possible to prepare 
students for the job market.

Factors Impacting the English Language Proficiency of
Bangladeshi English Graduates
The concerned study has identified several factors responsible for the 
level of English language proficiency the English graduates possess 
and their career choices. Learners’ backgrounds, classroom practices 
and several institutional factors play a significant role behind these 
which are detailed below:

Learners’ background
Learners’ background plays a part in the learners’ English language 
proficiency and career choice. First of all, Most of the students having 
a Bengali medium education encounter several challenges regarding 
the comprehension of content and communication in the classroom. 
One of the reasons for this is the lack of listening skills as T1 opined,

In the study from classes 1 to 12, they do not practice listening 
to English. So, when they come to the university level and I 
start speaking English in the very first class, they face this 
cultural shock.

Additionally, the students remain hesitant about interacting because 
of a sense of shame, as A2 commented,

I hesitated to ask questions to the teacher wondering if I would 
be allowed to ask questions in Bangla; I felt my classmates 
would underestimate me if I asked questions in Bangla. 

However, it has also been identified that after completing the 
four-year graduation, the students could improve their English 
language proficiency. 

Their background has been found to impact their career choices as
well. Looking at the usual career choices the students have, we have 
found most of the students are interested in the Bangladesh Civil 
Service (BCS) as an administrative officer, some in doing business, 
and some opting for jobs of furthering higher studies in foreign 
countries. While finding the reason for these career choices, we could 
identify the impact of the learners’ background on their career choices 
to some extent. For instance, one participant was found interested in 
joining as an administrative officer in a reputed public university 
utilizing the parental quota; whereas another was interested in 
furthering the family business internationally. Again, another student 
opted for teaching owing to her background in Masters’ in ELT where 
she was taught language teaching methods and relevant courses. In 
this way, their background determined their career choices and that 
led to their choice of studying English at the tertiary level. 

Classroom Practices
Classroom teaching and learning practices are other significant 
factors in impacting students’ English language proficiency. On the 
one hand, From the student’s perspective, they do not appear to be 
fully prepared with the English language proficiency required for the 
job market. S4 stated that they ‘are not able to communicate all the 

information’ they know. The participants admitted they face trouble 
when speaking in English, citing various reasons associated with 
classroom practices for this. S4 claimed that the speaking skills 
course, which lasts for a four-month semester was not enough to 
properly develop English speaking skills, while S5 stated that learners 
do not receive adequate feedback on their errors during presentations 
in class, and S3 believed that when assessing presentations, 
instructors focus more on content instead of the verbal skills. Overall, 
the students think that while their English skills have improved, they 
lack confidence in their speaking skills.

On the other hand, the teachers expressed dissatisfaction with the
student’s English proficiency. They also stated that while around 40% 
of the students have adequate proficiency in English, 60% of the 
students do not, and these students have poor speaking skills. 
Similarly, T2 also expressed frustration with students’ lack of English 
proficiency, particularly while presenting and writing.

Curriculum
The curriculum of tertiary-level English students also has an 
important role to play in achieving a certain level of proficiency in the 
English language. Having a trimester system at the tertiary level in 
Private universities, each semester took four months. The participants 
believed that a four-month period is not sufficient for internalizing 
the content of even one course, because, as commented by A1,
Getting deep into these topics in the course in 4 months was very 
tough.

Another impact of curriculum on English language proficiency can be
noticed because the curriculum is prepared based on an assumption 
that the students might have achieved the expected learning outcomes 
by grade 12 according to the National Curriculum 2012. Therefore, 
the tertiary curriculum incorporates a more advanced level of content 

and skills compared to the higher secondary level education. But 
there remains a gap between the existing curriculum and the expected 
proficiency level of the private university students, because, as T1 
cited,
When we know that a student has got admitted here after passing 12th 
grade, we expect a certain level of skills from a 12th-grade student. 
but whoever we are getting as students here, usually lacks that level 
of skills for some reason.

In addition, the curriculum can play a role in merging 21st-century
skills accompanied by English language skills which will create 
real-life conversational situations and involve students actively in 
learning the language. Despite these skills being missed in tertiary 
level curriculum, the teachers can incorporate these into their 
teaching, as suggested by T2, 
Some powerful skills that are required in the job market are 
negotiation skills, communication skills, leadership and management 
skills. English teachers should include all these things in whatever 
course they teach.

Students’ Capability in the English Language and Practical 
Skills
The data reveals a mixed nature in the findings on the English 
graduates’ capabilities. On one hand, the exposure to the English 
language in the classroom and the courses taught in the Department of 
English including English language and literature, has been able to 
positively impact the students. Because the students not only 
improved their language skills through the courses but also additional 
skills that are believed to be required for job sectors or practical life. 
The teachers’ data reveals,
Teaching additional skills to English students will help them find 
better job opportunities.  

Aligning with the previous comment, the students’ data informed that 
the English department focuses on acquiring different levels of skills, 
as we come to know from A2, 
Talking about language skills, I could practice reading, writing and 
speaking skills and about additional skills, I have learnt 
communication skills, and teaching skills including methods and 
techniques.

From the FGD conducted with the students, it was learned that the
language and literature courses conducted in English helped the 
students develop their communication skills, as well as develop their 
character as a whole. Moreover, understanding literature has not only 
helped with the understanding of language usage in literary contexts 
and informed them about the background of the contexts, but also 
helped them develop critical thinking and analytical skills. The 
alumni of the concerned department who are placed in different 
sectors such as teaching or print media house, justified the acquired 
knowledge and skills by utilizing them in their respective job sectors, 
as identified from A1,

I can take the pressure of covering local news, and any 
international incident happening at the same time, and this has 
professional advantages.

On the other hand, a contrasting scenario has been identified, for 
instance, from the FGD, the current students acknowledging their 
lack of English language skill said

…….because of nervousness, I am not able to communicate all
 the information I know. (S4)

Asking whether the students feel confident about the job market, this 
study identified a mixed reaction from the students. On one hand, 
some students feel that they are less confident than required and some 
feel less confident about only English speaking skills, as S5 opined

I think I am confident about freewriting but less confident about 
speaking.

On the other hand, some feel that although their current proficiency
does not seem sufficient for the job market, they have achieved better
proficiency than in previous years, according to S1 & S2. 

The study overall shows a growth in the graduates’ achieving the 
required language and job-specific skills after the completion of the 
four-year bachelor's degree, despite a sense of lack of confidence 
before completing the degree. 

The Necessity of English in Bangladeshi Graduates’ 
Employability 
The study identified the necessity of English in the employability of 
Bangladeshi graduates incorporating different standpoints. While 
considering employability, English is not regarded as the only skill 
required, rather a wide range of skills has been found worth 
considering. This study justifies the necessity of English skills along 
with other skills for job sectors by analyzing the findings from the 
perception of the graduates, their teachers and the employers.

Perception from Graduates
Being an English graduate is considered an advantage by graduates or 
aspiring graduates in terms of being prepared for the job market; 
because, first, the skills acquired in the English department seem 
helpful at work, justified by A1,

Because I come from the English dept., I can cover news from 
across the country, and support the international news at the same 
time.

In addition, since some preferred job examinations are held in 
English, basic comprehension skill of English is required, which lets 
the English graduate in a more favorable position, as stated by S4,
…..the NSI question paper is completely in English.

Again, most of the job circulars nowadays ‘specifically mention
English Speaking skills and communication skills are required’,  
mentioned by S6. Moreover, the participants believe that strong 
English language skills help them in the job sector, particularly in 
marketing positions, corporate jobs and work relating to foreign 
clients, with S6 specifying that in such cases ‘English becomes 
important for speaking and presenting oneself’. 

However, some participants consider English important for 
international businesses, but it is not as crucial for domestic jobs, as 
identified by  S5.  Also, being an English graduate with other skills 
like presentation and communication is believed to be the key factor 
for getting a  job, justified by the statement of S6,  
confidence is just as important, if not more important than language 
skills when it comes to presenting one’s self.

Perception from Teachers
The data retrieved from the teachers’ interviews reveal the necessity 
of English for better employability. T2 stated that 
in many job places where you don’t need English, they [employers] 
still look for a certain level of proficiency

They also mentioned many common jobs that English
graduates enter into where English proficiency is necessary such as 
government jobs like BCS, teaching, journalism, public relations, and 
translation. Several reasons behind the importance of English for job 
sectors have been identified in this study. To begin with, workplace 
communication, especially written communication skills are mostly 
in English. Because depending on the kind of job, workplaces require 
writing reports and proposals in English, as well as the need to give 
presentations in English. However, different skills of English can be 
essential too based on the requirement of the job, as T1 mentioned 
specifically,

if you are working in a multinational company, you may need
spoken communication the most; however, if you are working 
in a content writing or research-related job, maybe you need 
the written communication the most.

Next, a strong grasp of English is often associated with the 
intelligence of the graduates which leads the graduates to find better 
employment as well as better opportunities while they are working. 
However, in addition to English communication skills, additional 
interpersonal, technical and soft skills are necessary. T1 stressed 
analytical skills and T2 mentioned negotiation, leadership, and 
management skills as additional preferences in the job sectors. 

Perception from Corporate Employers
From the points of view of employers from different corporate 
sectors, English contributes to a great deal of communication, 
although not mandatory in each sector of jobs, depending on the 
requirement of the job position along with the culture of the 
workplace.  However, for both technical and non-technical job 
sectors, communication in English is considered crucial because the 
“updated ideas, concepts, and rules” are communicated in English, 
according to the opinion of E1. 

English is also significantly used for different forms of
communication in varied corporate sectors. For instance, in the 
healthcare sector, depending on the position of the employees, verbal 
and written communication is more required, as it can be identified 
from E1,

…..generally speaking for management kind of positions or 
general office kind of roles, someone who can express their ideas 
in English both in verbal and written form, I think that is 
something which is needed with some level of spoken fluency.

Whereas, in the print media sector, reading skill is more important for 

translating international news into Bangla because correct 
comprehension of news leads to the correct translation. The necessity 
of correct translation has been stated by E2,

Use of English language, especially in translating, is one of our
concerns because the media is responsible for spreading any 
news which leads people to think, decide and react.

Also, while working in marketing or social media marketing sectors, 
advertisement agency and corporate sectors, English language 
proficiency is required, to be specific, for understanding different 
guidelines for printing any news or posting any news on social media 
sites, as identified by E2,

To understand the community guidelines for posting in different 
media groups on Facebook or Twitter, we need language proficiency.

Next, English is necessary for official or formal communication. E1 
commented,

For social communication like chatting with colleagues, English 
is not mandatory but for functional communication like email for 
communicating with your management, with peers, with 
customers and with suppliers.

Having this necessity of English in mind, these job sectors prefer 
English language proficiency among the new recruits. However, it 
has been found that while recruiting, technical skills are the primary 
concern followed by English language skills, which leads to 
candidates from diversified backgrounds, not limited to English 
graduates.  As opined by E2,

Regardless of which department or background the candidate 
has, he is employed on the basis of his technical skills.

Understanding the importance of English communication, for coping

with the diversified graduates’ English language proficiency, the job 
sectors usually arrange a minimum number of training programs. The 
training arrangement basically consists of the content and skill 
required for the concerned jobs, but English language skill is a part of 
the training module. 

Triangulating among the three perceptions received from the
graduates, their teachers and employers, the idea of English language 
skills is considered a basic skill required for any job. However, it has 
been significantly found that English language skills complemented 
with interpersonal skills such as communication, analytical, 
negotiation and management skills, job-specific skills such as 
translating or content writing skills, and soft skills such as technical 
skills and technology skills can help graduate more in the job sector.

Discussion
This study applied Amartya Sen’s capability approach to analyze the 
findings to identify the employers’ expectations from English 
graduates and their preparedness for the job market. 

Answering RQ 1 (expected requirements of the employers), from the 
findings of the study it is evident that English language proficiency to 
some extent, at least, to meet the purpose of professional verbal 
communication, is necessary. However, employers do not 
particularly demand the English graduates, rather they prioritize the 
technical background of the candidate where English language skills 
might play a complementary role. Job prospects get higher for the 
graduates when they compile a varied range of skills among 
themselves. Such skills include technical skills based on the 
technicality of the job sectors, technological skills and interpersonal 
skills along with the English language skills. Having these combined 
skills has been found to help them achieve various professional 
benefits. Therefore, this study finds out that English skills definitely 

play an important role in getting a job, but without the combination of 
other required skills, English graduates do not get preference in 
employment opportunities. 
Answering RQ 2, (looking at the preparedness of the English 
graduates), this study identified a number of factors impacting the  
students’ capabilities of English language skills and job-related 
practical skills. We found that the students completing four-year 
bachelor's degree and one-year Master’s degree were able to 
understand the overall effectiveness of the program and they seemed 
prepared for the job market with the skills relevant to their job sectors. 
Being English graduates, the students have been found achieving 
English language proficiency along with other job-related skills like 
content writing, translating and teaching. Additionally, they have 
learned some interpersonal skills prioritized in 21st century jobs and 
these skills include critical thinking and creativity (T1 and T2). These 
acquired proficiency of the employed alumni in English language has 
been seen drawing a positive feedback to their professional life as 
well.  On the other hand, most of the current students who are mostly 
planning for jobs or performing internships, did not seem very 
confident about their preparedness for the job opportunities. The 
reason for their feeling less prepared was mostly related to their lack 
of English language skills, especially speaking and presentation 
skills, precisely lack of confidence in presenting him/herself. Having 
confidence along with the skills has been identified as one of the key 
qualities for the preparedness of the English graduates in this paper. 
Based on the finding and discussion, the following table portrays a 
summary of the paper, incorporating Amartya Sen’s Capability 
Approach:

Table 1.2: English Graduates’ Capability and Achieved Outcome

To sum up the discussion, this research has revealed that the skills the
graduates are acquiring from the English department are eventually 
helping them meet the requirements of different job sectors. Still, 
since the majority of the students lack sufficient skills which makes 
them feel unprepared for employment opportunities, the English 
departments can potentially create eligible candidates for job markets 
by focusing on more skill practice and confidence-building activities 
during graduation.

Conclusion and Recommendations
Using the findings and analysis of the collected data, the researchers 
were able to surmise that employers expect strong written skills in 
English, as well as a certain degree of proficiency in spoken English 
for presentations. For positions that involve dealing with foreign 
clients, listening comprehension skills are also needed. Moreover, a 
majority of English graduates are unable to meet these requirements, 
making them underprepared for the job market. 

From the data collected, a number of recommendations emerged: 
firstly, a focus on teaching writing skills, particularly writing business 
reports, proposals, and other forms of written communication used in 
the real world. Moreover, universities also need to pay special 
attention to developing speaking and presentation skills. Classroom 
teaching is not enough to develop spoken English skills, as expressed 
by existing students and alumni. Thus starting extra and co-curricular 
activities like clubs and regularly organizing events like debates, 
speech competitions, and impromptu speaking will help students 
practice speaking skills and gain the confidence to speak in English at 
length.

In addition, English skills are no longer sufficient for the job market. 
Therefore, institutions need to implement teaching other skills as 
well, such as critical thinking, creative and analytical skills, 
leadership and management skills and so on. It is equally important to 
make sure that changes in the curriculum geared towards improving 
employability are actually being implemented in the classroom.

Limitations
A limitation of the study is the small sample size led by a limited 
timeframe, which may have limited the generalizability of the 
findings. To address this issue, the researchers included participants 
with a range of backgrounds and experiences. Moreover, another 

limitation is the dependence on self-reported data, which may be 
subject to response bias. To address this, the study used the 
triangulation of data sources.
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Abstract
In recent times, the development plan of the government of 
Bangladesh incorporates that to develop the commercial hubs in
between urban, sub-urban and rural areas, which are more likely the 
growth centers. While developing a certain core area of a growing 
neighborhood, we often don’t consider present socio-cultural 
parameters. So, as a study here, Kopilmuni growth center is studied 
and a notion of sustainable development is made from the 
socio-spatial perspective of the market development procedure. As 
this market possesses a lot of historical values in it while 
incorporating development for economic purposes, how we can 
recapitulate history and can bring it forward with the change is to be 
addressed in this particular case. For seeking adequacy in the 
sustainable development sector of a developing country like ours, 
rural and sub-urban development is an integral part of the whole 
procedure. Seeing centers as a drop of hope in the corridor of 
developing sub-urban/rural junction, this research accentuates and 
initiates the process of developing a sustainable model of a growth 
center on the periphery of the country.
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Lack of marketing facilities has been acting as a serious issue in 
promoting economic growth. In recent years, the purchasing intensity 
of various sectors has increased very fast. More increase in the 
numbers of buyers in the market more will be the trade volume and 
turnover which perpetuate local development.

Keywords: Rural growth center, socio-spatial perspective, 
economic development,  Kopilmuni. 

1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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Abstract
This paper has explored the relationship between English language 
proficiency and employability in the context of tertiary education in 
Bangladesh. The study investigated the expectations and 
requirements of employers regarding English graduates and 
examined whether English courses at the tertiary level adequately 
prepare students for the job market. Incorporating a qualitative 
approach and utilizing Amartya Sen’s Capability Approach 1980 as 
a theoretical framework, the study revealed that employers expect 
English graduates to possess strong communication skills and 
proficiency in English. This study has identified that English 
language skills, especially writing, speaking and to some extent, 
listening skills, are needed for the English graduates in the job sector 
based on the requirement of the job. The research aims to contribute 
to understanding the relationship between English proficiency and 
employability in a Bangladeshi context, benefiting stakeholders such 
as English graduates, educators, and policymakers in enhancing 
graduates' readiness for the job market in an increasingly 
competitive global economy.

Keywords: English proficiency, employability, tertiary education,
Bangladesh, language skills
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Introduction
Since its independence in 1971, Bangladesh has been operating as a 
monolingual country, with English being used primarily as an 
international link language, and not for interpersonal or 
inter-institutional communication (Rahman, 2005). As a result, the 
educational policies favored the mother tongue, Bangla, and this had 
an effect on the population as the majority had poor English skills. 
Although English is not the lingua franca of Bangladesh, it is still 
used for different purposes, particularly international 
communications, so a lack of English proficiency was a cause for 
concern as it affected the socio-economic growth of the country. 

To address this issue, greater emphasis was placed on tertiary-level
English education and the University of Dhaka introduced 
compulsory English courses for a number of programs in the Arts and 
Humanities disciplines in the 80s. Later, when private universities 
were established in the country under the Private University Act of 
1992, English was the medium of instruction at these institutions, 
with mandatory basic English Language courses for students of all 
disciplines. However, in a report created by the Public Service 
Commission (PSC) for the National Parliament in 1999, nearly a fifth 
of the candidates appearing for the examination scored a ‘zero’ in 
English, showing that the education system was unable to produce 
minimal proficiency in the English language in the students (Rahman, 
2015). As the situation currently stands, Bangladesh has been 
gradually evolving from an agriculture-based economy to an 
industry-based one, with the aim of greater assimilation with the 
global market (World Bank, 2019). Thus, strong communication 
skills and English language proficiency are vital to this end. In other 
words, a lack of competence in English will mean that Bangladesh 
can not effectively participate in the booming global economy 
(Rahman, 2015).

With this context, this study investigated the expectations or 
requirements of employers and whether the English courses are 
sufficiently preparing students for the job sector. More specifically, 
the study aimed to identify any existing gaps in the required skills of 
English graduates that employers are looking for. The researchers 
also attempted to discover whether English courses at the tertiary 
level in Bangladesh improved competence and proficiency in English 
among learners and if this linguistic proficiency in English is playing 
a role in graduate employability. In addition, the researchers 
attempted to pinpoint and identify any challenges that English 
graduates face when finding or sustaining employment regarding 
their English skills. For addressing these concerns, this study was 
conducted using a qualitative approach for a more detailed picture of 
the situation. With this aim in mind, this study found the answers to 
two research questions:

1. What requirements do employers expect from English 
graduates?

2. To what extent are English graduates prepared for the job 
market?

Literature Review
Having the focus on graduate employability, the definition of 
employability comprises “skills, understandings and personal 
attributes” which benefit the graduates in their occupations, in 
addition to themselves, the community and the economy (Yorke, 
2006). However, Tomlinson (2017) found a complex relationship 
between graduates having the skills and them being employable. 
(cited in Zainuddin et al., 2019). 

Studies in different Asian contexts such as Malaysia (Manpower Inc.
2008; World Bank, 2014) show a lack of communication skills and a
poor command of the English language as one of the major 
hindrances to the employability of university graduates. Rassool and 

Mansoor (2007) identified English as a “prerequisite for employment 
and promotion” in Pakistani context. In the context of textile and 
clothing merchandisers in Hong Kong, the importance of written 
communication in English has been revealed (So-mui & Mead‘s, 
2000). Thompson (2001) found a lack of “critical skills of listening 
and speaking” among the entry-level employees in the Chippewa 
Valley area. 

The emergence of English language proficiency in various 
socioeconomic and cultural aspects in present Bangladesh can be
understood through the theory of Linguistic Capital conceptualized 
by Bourdieu (2000), which indicates towards individuals’ linguistic 
skills that predetermine their position in society as delegated by 
powerful institutions. Especially in the socioeconomic aspect, as 
study shows English language fluency has been considered as human 
capital (Dustmann, 1999; Dustmann & Fabbr, 2003, cited in Roshid 
& Chowdhury 2013). On one hand, considering the Bangladeshi job 
market, Khan & Chaudhury (2012), while studying the perspectives 
of employers regarding Bangladeshi graduates’ English proficiency, 
identified the “extensive use of English language”, especially in the 
private or corporate sector; on the other hand, Rahman (2015) 
identifies incompetency in English language as ineffective 
participation in the global economy.

Within the country, employment in any organization looks for 
proficiency in English. Entry into government jobs requires
being selected through a competitive examination where 
English is a subject, while any non-government office that has 
dealings outside the national border looks particularly for 
people with English proficiency. Since the pay structure of 
such NGO‘s is better than other jobs, people are interested to 
be employed there, and want to learn English. (Qader, 1999, 
cited in Khan & Chaudhury, 2012)

Therefore, this seems certain that English, nowadays, is not only 
considered “a gatekeeping mechanism” that ensures access to 
high-tech information and facilities (David & Govindasamy, 2005), 
but also “a screening mechanism” for Bangladesh Civil Service 
(BCS) entrance examinations, corporate sectors and global youth 
opportunities (Khan & Chaudhury, 2012). 

Thus, considering the local and global employability, the inclusion of 
compulsory English education has been implemented at different 
levels including primary, secondary, higher secondary and tertiary 
education in Bangladesh. However, studies revealed insufficient 
proficiency in English among students even after 12-14 years of 
compulsory English education. For instance, Khan & Chaudhury 
(2012) found the “dissatisfaction of the employees with the 
graduates’ English proficiency” due to the ‘below-required 
standards’. A study by The World Bank (2019) on Graduate 
Employability of Affiliated Colleges in the Bangladeshi context has 
shown English Language Skills as one of the major determinants for 
higher wages in jobs. This showed, “Those who completed their 
college degree in English receive wages that are on average 25 per 
cent higher than those who did not”.

Though the misalignment between the requirements of the employers 
and the linguistic competence of the graduates differ, this does not 
justify the scenario for putting efforts into ensuring the English 
language skills of the graduates. Because, besides making English 
mandatory in school education and tertiary education (in both Public 
universities and Private universities), several ELT initiatives by 
different donor agencies including “DfID, CIDA, World Bank, ADB 
and the Government of Bangladesh (GoB)” have been executed from 
1990 till present to ensure English language proficiency of 
Bangladeshi students (Rahman, 2015). So, looking at the gap between 
the efforts to ensure required English proficiency and the graduates’ 

achieved English proficiency, it was thus deduced that “the present 
system of education has failed to equip today‘s Bangladeshi youth 
with the English competency necessary for employment” (Khan & 
Chaudhury, 2012). Henceforth, studies like Zainuddin et al. (2019) 
suggest, “The mismatches between the perceptions of university 
students and the expectations of employers should be considered 
when planning both English language courses and degree 
programmes at universities”.

Despite having a number of studies focusing on the relationship 
between English and employability, the researchers identified that
little attention has been given to the scope of English graduates for 
employability, especially in a Bangladeshi context. Therefore, 
considering the current English education and job market situation in 
Bangladesh, this concerned study focused on addressing the gap 
between the expected learning outcomes of English graduates and the 
requirements for employability in different sectors. 

Research Methodology

This research project examined the relationship between proficiency 
in English language skills and employability in the Bangladeshi
context. Adopting a qualitative methodology, this study utilized 
in-depth interviews and focus group discussions (FGDs) to collect 
data and insights on participants' perceptions and experiences. 
Initially, the researchers conducted a secondary data analysis by 
reviewing the existing literature and identifying the potential research 
areas. They sourced the secondary literature from the stakeholders in 
tertiary education such as the English language teachers and 
academicians in this field and existing online documents. The 
detailed methodology is presented below:

Participants
The study recruited 13 participants in total, 7 of whom were 
fourth-year or Master’s students of English at a private university in 

Dhaka. The tertiary level students were selected following the simple 
random sampling strategy to ensure a mixed group of participants; 
where they might include the variations in their socio-economic 
background, educational background, household structure, income 
structure, rural-urban linkage, migration and their stay in Dhaka and 
other places. To get an overall understanding, this study drew data 
from two employed alumni of the English Department of the 
concerned university, two tertiary-level English teachers and two 
hiring managers from two private organizations (including one 
corporate and one media house).

Data Collection
Data was collected through in-depth interviews and FGDs (Focus 
Group Discussions). All interviews and discussions will be conducted 
in a mix of English and Bengali and audio-recorded with the consent 
of the participants. The interviews were conducted on a one-to-one 
basis, while FGD consisted of 7 participants. The interviews and 
FGDs were conducted by one or both of the researchers present.

Interviews and Focus Group Discussion (FGD)
The interviews were conducted in a semi-structured format, allowing 
for flexibility and adaptation to the individual responses of each 
participant. Open-ended questionnaires were used for collecting data 
to optimize the advantage of informal conversational interviews and 
standardized open-ended interview questions. Also, the interviews 
were conducted in a face-to-face manner to ensure more in-depth data 
collection and a comprehensive understanding of the collected data. 
The researchers conducted the FGD in a group format to encourage 
participants to discuss and share their experiences with each other. 
Participants were encouraged to share their experiences and opinions 
on the role of English language skills in employability and whether 
they feel like their education adequately prepared them for the job 

market. The table below summarizes the data collection method, 
approach, and participants:

Table 1.1: Data Collection Method 
Theoretical Framework
The researchers have used Amartya Sen’s Capability Approach (CA) 
as the lens through which they have analyzed their data findings and 
upon which they have based their conclusions and recommendations. 
Sen’s Capability Approach theory (1980) states that a capability 
approach emphasizing the importance of expanding individuals' 
freedom and opportunities to achieve well-being should be used 
instead of focusing on income and wealth to evaluate social and 
economic inequality. This idea was later expanded upon, and Sen 
added that development should instead be measured in terms of 
individuals' ability to achieve their goals (1984).

In this paper, the researchers applied this framework by first
identifying the capabilities that English graduates need to possess in 
order to be employable. These capabilities have been identified 
through the data collected from interviewing hiring and recruitment 
personnel. Then, they have analyzed the impact of proficiency in 
English language skills on these capabilities by examining how 
English language competence affects the graduates’ ability to develop 
and implement these capabilities. Next, they have evaluated whether 

any particular changes to the English curriculum, such as extra 
courses or updated syllabi, at the tertiary level can expand English 
skills and employability capabilities.

Using this framework, the researchers identified the capabilities 
needed for employability to be English language proficiency and 
practical skills, and in order to gain these capabilities, 
learners/graduates require constant exposure to and immersion in the 
English language. In addition, certain factors can determine how well 
the capabilities are achieved, including learner background, 
classroom teaching and learning practices, institutional policies, and 
the curriculum. Ultimately, these capabilities will provide English 
graduates with freedom and flexibility and give them more freedom 
to choose the employment options best suited for them and provide 
them with better employment opportunities as a whole.

Figure 1.1: Sen’s Capability Approach (1980) Applied to the 
Relationship between English language skills and Employability

Data Analysis
The audio recordings of the interviews and FGD were transcribed and 
analyzed using thematic analysis. The responses and insights derived 
from them were organized into themes and subthemes based on 
Amartya Sen’s Capability Approach theory (1980), with particular 
attention paid to the relationship between proficiency in English 
language skills and getting and/or sustaining employment. 

Findings and Discussion
From the qualitative data collected from a wide range of sources, the 
researchers identified a number of emerging patterns.  This particular 
section discusses a number of key findings under some themes 
relevant to the significance of English for the employability of the 
graduates. 

Bangladeshi Universities’ Role in Exposing Students to 
English Language Proficiency
This study found a good amount of exposure to the English language 
to the students inside the classroom. Because the medium of 
instruction (MOI) is most of the time English in most of the courses 
in the Department of English. The study identified several reasons 
behind the use of English on a large scale in the classroom. Firstly, 
some institutional expectations are responsible for this; for instance, 
the authorities of private universities prefer English as MOI in all the 
departments and in the Department of English, English as a medium 
of all sorts of communication including official and educational 
communication is considered requisite to achieve its goal. Secondly, 
to motivate the learners to use the target language in the classroom, 
the teachers use English as MOI, as identified from T1,

The main target of our department is to enrich our students with 
language skills.

Thirdly, because of some courses related to English language 

teaching (ELT) or TESOL, it becomes inevitable to create the 
language-teaching context in the classroom using the materials and 
instructions prepared and to be delivered in the classroom. This leads 
to the use of English as MOI in the classroom. Lastly, the presence of 
heterogeneous learners who have regional and linguistic varieties, 
have often been found facing difficulties using standard Bangla. 
Therefore, for keeping each student from diversified backgrounds 
aligned with a single mode of communication, English plays a 
significant role in the classroom. As identified from T2,

English is a solution as we have a heterogeneous class with
different backgrounds with mutually unintelligible dialects 
making it tough to communicate.

However, a mixed approach to the medium of instruction has been
identified as well. The reasons that we found, include most of the 
learners’ Bengali medium background  and their better understanding 
of the content,  As, from the in-depth interviews of Alumni, A2 stated 
that,

Most of the time, sir used to speak in English and Bangla 
sometimes for better understanding.

Additionally, from the teachers’ point of view, we found a blend of
English and Bengali as the medium of instruction, with 80% of the 
class being conducted in English, with some explanations and 
examples being given in Bengali for deeper understanding. In 
addition, while interacting with the students to engage them in the 
tasks, the teachers use mixed language following the students 
switching to Bangla for any sort of interaction, which is evident from 
T1,

…..the whole lecture is in English but to be specific, the 
question-answer session is often carried out in Bangla.

When asked if the English department provided the proficiency
needed for employment, the teachers claimed that it did not. T2 stated 
that these issues were only starting to be addressed, and while some 
courses dealt with CV writing, how to face an interview, written 
communications and writing reports, there is still doubt about 
whether the curriculum reformation is effective. Similarly, T1 posits 
that from a practical perspective, the students are not gaining the 
capabilities required for the job market because many aspects of the 
curriculum can not be implemented as the students are unable to 
understand the material being taught as they lack the basic skills that 
they are expected to have when entering university. However, they 
also believe that with one-on-one mentoring, teaching language skills 
more creatively. and teaching soft skills, it will be possible to prepare 
students for the job market.

Factors Impacting the English Language Proficiency of
Bangladeshi English Graduates
The concerned study has identified several factors responsible for the 
level of English language proficiency the English graduates possess 
and their career choices. Learners’ backgrounds, classroom practices 
and several institutional factors play a significant role behind these 
which are detailed below:

Learners’ background
Learners’ background plays a part in the learners’ English language 
proficiency and career choice. First of all, Most of the students having 
a Bengali medium education encounter several challenges regarding 
the comprehension of content and communication in the classroom. 
One of the reasons for this is the lack of listening skills as T1 opined,

In the study from classes 1 to 12, they do not practice listening 
to English. So, when they come to the university level and I 
start speaking English in the very first class, they face this 
cultural shock.

Additionally, the students remain hesitant about interacting because 
of a sense of shame, as A2 commented,

I hesitated to ask questions to the teacher wondering if I would 
be allowed to ask questions in Bangla; I felt my classmates 
would underestimate me if I asked questions in Bangla. 

However, it has also been identified that after completing the 
four-year graduation, the students could improve their English 
language proficiency. 

Their background has been found to impact their career choices as
well. Looking at the usual career choices the students have, we have 
found most of the students are interested in the Bangladesh Civil 
Service (BCS) as an administrative officer, some in doing business, 
and some opting for jobs of furthering higher studies in foreign 
countries. While finding the reason for these career choices, we could 
identify the impact of the learners’ background on their career choices 
to some extent. For instance, one participant was found interested in 
joining as an administrative officer in a reputed public university 
utilizing the parental quota; whereas another was interested in 
furthering the family business internationally. Again, another student 
opted for teaching owing to her background in Masters’ in ELT where 
she was taught language teaching methods and relevant courses. In 
this way, their background determined their career choices and that 
led to their choice of studying English at the tertiary level. 

Classroom Practices
Classroom teaching and learning practices are other significant 
factors in impacting students’ English language proficiency. On the 
one hand, From the student’s perspective, they do not appear to be 
fully prepared with the English language proficiency required for the 
job market. S4 stated that they ‘are not able to communicate all the 

information’ they know. The participants admitted they face trouble 
when speaking in English, citing various reasons associated with 
classroom practices for this. S4 claimed that the speaking skills 
course, which lasts for a four-month semester was not enough to 
properly develop English speaking skills, while S5 stated that learners 
do not receive adequate feedback on their errors during presentations 
in class, and S3 believed that when assessing presentations, 
instructors focus more on content instead of the verbal skills. Overall, 
the students think that while their English skills have improved, they 
lack confidence in their speaking skills.

On the other hand, the teachers expressed dissatisfaction with the
student’s English proficiency. They also stated that while around 40% 
of the students have adequate proficiency in English, 60% of the 
students do not, and these students have poor speaking skills. 
Similarly, T2 also expressed frustration with students’ lack of English 
proficiency, particularly while presenting and writing.

Curriculum
The curriculum of tertiary-level English students also has an 
important role to play in achieving a certain level of proficiency in the 
English language. Having a trimester system at the tertiary level in 
Private universities, each semester took four months. The participants 
believed that a four-month period is not sufficient for internalizing 
the content of even one course, because, as commented by A1,
Getting deep into these topics in the course in 4 months was very 
tough.

Another impact of curriculum on English language proficiency can be
noticed because the curriculum is prepared based on an assumption 
that the students might have achieved the expected learning outcomes 
by grade 12 according to the National Curriculum 2012. Therefore, 
the tertiary curriculum incorporates a more advanced level of content 

and skills compared to the higher secondary level education. But 
there remains a gap between the existing curriculum and the expected 
proficiency level of the private university students, because, as T1 
cited,
When we know that a student has got admitted here after passing 12th 
grade, we expect a certain level of skills from a 12th-grade student. 
but whoever we are getting as students here, usually lacks that level 
of skills for some reason.

In addition, the curriculum can play a role in merging 21st-century
skills accompanied by English language skills which will create 
real-life conversational situations and involve students actively in 
learning the language. Despite these skills being missed in tertiary 
level curriculum, the teachers can incorporate these into their 
teaching, as suggested by T2, 
Some powerful skills that are required in the job market are 
negotiation skills, communication skills, leadership and management 
skills. English teachers should include all these things in whatever 
course they teach.

Students’ Capability in the English Language and Practical 
Skills
The data reveals a mixed nature in the findings on the English 
graduates’ capabilities. On one hand, the exposure to the English 
language in the classroom and the courses taught in the Department of 
English including English language and literature, has been able to 
positively impact the students. Because the students not only 
improved their language skills through the courses but also additional 
skills that are believed to be required for job sectors or practical life. 
The teachers’ data reveals,
Teaching additional skills to English students will help them find 
better job opportunities.  

Aligning with the previous comment, the students’ data informed that 
the English department focuses on acquiring different levels of skills, 
as we come to know from A2, 
Talking about language skills, I could practice reading, writing and 
speaking skills and about additional skills, I have learnt 
communication skills, and teaching skills including methods and 
techniques.

From the FGD conducted with the students, it was learned that the
language and literature courses conducted in English helped the 
students develop their communication skills, as well as develop their 
character as a whole. Moreover, understanding literature has not only 
helped with the understanding of language usage in literary contexts 
and informed them about the background of the contexts, but also 
helped them develop critical thinking and analytical skills. The 
alumni of the concerned department who are placed in different 
sectors such as teaching or print media house, justified the acquired 
knowledge and skills by utilizing them in their respective job sectors, 
as identified from A1,

I can take the pressure of covering local news, and any 
international incident happening at the same time, and this has 
professional advantages.

On the other hand, a contrasting scenario has been identified, for 
instance, from the FGD, the current students acknowledging their 
lack of English language skill said

…….because of nervousness, I am not able to communicate all
 the information I know. (S4)

Asking whether the students feel confident about the job market, this 
study identified a mixed reaction from the students. On one hand, 
some students feel that they are less confident than required and some 
feel less confident about only English speaking skills, as S5 opined

I think I am confident about freewriting but less confident about 
speaking.

On the other hand, some feel that although their current proficiency
does not seem sufficient for the job market, they have achieved better
proficiency than in previous years, according to S1 & S2. 

The study overall shows a growth in the graduates’ achieving the 
required language and job-specific skills after the completion of the 
four-year bachelor's degree, despite a sense of lack of confidence 
before completing the degree. 

The Necessity of English in Bangladeshi Graduates’ 
Employability 
The study identified the necessity of English in the employability of 
Bangladeshi graduates incorporating different standpoints. While 
considering employability, English is not regarded as the only skill 
required, rather a wide range of skills has been found worth 
considering. This study justifies the necessity of English skills along 
with other skills for job sectors by analyzing the findings from the 
perception of the graduates, their teachers and the employers.

Perception from Graduates
Being an English graduate is considered an advantage by graduates or 
aspiring graduates in terms of being prepared for the job market; 
because, first, the skills acquired in the English department seem 
helpful at work, justified by A1,

Because I come from the English dept., I can cover news from 
across the country, and support the international news at the same 
time.

In addition, since some preferred job examinations are held in 
English, basic comprehension skill of English is required, which lets 
the English graduate in a more favorable position, as stated by S4,
…..the NSI question paper is completely in English.

Again, most of the job circulars nowadays ‘specifically mention
English Speaking skills and communication skills are required’,  
mentioned by S6. Moreover, the participants believe that strong 
English language skills help them in the job sector, particularly in 
marketing positions, corporate jobs and work relating to foreign 
clients, with S6 specifying that in such cases ‘English becomes 
important for speaking and presenting oneself’. 

However, some participants consider English important for 
international businesses, but it is not as crucial for domestic jobs, as 
identified by  S5.  Also, being an English graduate with other skills 
like presentation and communication is believed to be the key factor 
for getting a  job, justified by the statement of S6,  
confidence is just as important, if not more important than language 
skills when it comes to presenting one’s self.

Perception from Teachers
The data retrieved from the teachers’ interviews reveal the necessity 
of English for better employability. T2 stated that 
in many job places where you don’t need English, they [employers] 
still look for a certain level of proficiency

They also mentioned many common jobs that English
graduates enter into where English proficiency is necessary such as 
government jobs like BCS, teaching, journalism, public relations, and 
translation. Several reasons behind the importance of English for job 
sectors have been identified in this study. To begin with, workplace 
communication, especially written communication skills are mostly 
in English. Because depending on the kind of job, workplaces require 
writing reports and proposals in English, as well as the need to give 
presentations in English. However, different skills of English can be 
essential too based on the requirement of the job, as T1 mentioned 
specifically,

if you are working in a multinational company, you may need
spoken communication the most; however, if you are working 
in a content writing or research-related job, maybe you need 
the written communication the most.

Next, a strong grasp of English is often associated with the 
intelligence of the graduates which leads the graduates to find better 
employment as well as better opportunities while they are working. 
However, in addition to English communication skills, additional 
interpersonal, technical and soft skills are necessary. T1 stressed 
analytical skills and T2 mentioned negotiation, leadership, and 
management skills as additional preferences in the job sectors. 

Perception from Corporate Employers
From the points of view of employers from different corporate 
sectors, English contributes to a great deal of communication, 
although not mandatory in each sector of jobs, depending on the 
requirement of the job position along with the culture of the 
workplace.  However, for both technical and non-technical job 
sectors, communication in English is considered crucial because the 
“updated ideas, concepts, and rules” are communicated in English, 
according to the opinion of E1. 

English is also significantly used for different forms of
communication in varied corporate sectors. For instance, in the 
healthcare sector, depending on the position of the employees, verbal 
and written communication is more required, as it can be identified 
from E1,

…..generally speaking for management kind of positions or 
general office kind of roles, someone who can express their ideas 
in English both in verbal and written form, I think that is 
something which is needed with some level of spoken fluency.

Whereas, in the print media sector, reading skill is more important for 

translating international news into Bangla because correct 
comprehension of news leads to the correct translation. The necessity 
of correct translation has been stated by E2,

Use of English language, especially in translating, is one of our
concerns because the media is responsible for spreading any 
news which leads people to think, decide and react.

Also, while working in marketing or social media marketing sectors, 
advertisement agency and corporate sectors, English language 
proficiency is required, to be specific, for understanding different 
guidelines for printing any news or posting any news on social media 
sites, as identified by E2,

To understand the community guidelines for posting in different 
media groups on Facebook or Twitter, we need language proficiency.

Next, English is necessary for official or formal communication. E1 
commented,

For social communication like chatting with colleagues, English 
is not mandatory but for functional communication like email for 
communicating with your management, with peers, with 
customers and with suppliers.

Having this necessity of English in mind, these job sectors prefer 
English language proficiency among the new recruits. However, it 
has been found that while recruiting, technical skills are the primary 
concern followed by English language skills, which leads to 
candidates from diversified backgrounds, not limited to English 
graduates.  As opined by E2,

Regardless of which department or background the candidate 
has, he is employed on the basis of his technical skills.

Understanding the importance of English communication, for coping

with the diversified graduates’ English language proficiency, the job 
sectors usually arrange a minimum number of training programs. The 
training arrangement basically consists of the content and skill 
required for the concerned jobs, but English language skill is a part of 
the training module. 

Triangulating among the three perceptions received from the
graduates, their teachers and employers, the idea of English language 
skills is considered a basic skill required for any job. However, it has 
been significantly found that English language skills complemented 
with interpersonal skills such as communication, analytical, 
negotiation and management skills, job-specific skills such as 
translating or content writing skills, and soft skills such as technical 
skills and technology skills can help graduate more in the job sector.

Discussion
This study applied Amartya Sen’s capability approach to analyze the 
findings to identify the employers’ expectations from English 
graduates and their preparedness for the job market. 

Answering RQ 1 (expected requirements of the employers), from the 
findings of the study it is evident that English language proficiency to 
some extent, at least, to meet the purpose of professional verbal 
communication, is necessary. However, employers do not 
particularly demand the English graduates, rather they prioritize the 
technical background of the candidate where English language skills 
might play a complementary role. Job prospects get higher for the 
graduates when they compile a varied range of skills among 
themselves. Such skills include technical skills based on the 
technicality of the job sectors, technological skills and interpersonal 
skills along with the English language skills. Having these combined 
skills has been found to help them achieve various professional 
benefits. Therefore, this study finds out that English skills definitely 

play an important role in getting a job, but without the combination of 
other required skills, English graduates do not get preference in 
employment opportunities. 
Answering RQ 2, (looking at the preparedness of the English 
graduates), this study identified a number of factors impacting the  
students’ capabilities of English language skills and job-related 
practical skills. We found that the students completing four-year 
bachelor's degree and one-year Master’s degree were able to 
understand the overall effectiveness of the program and they seemed 
prepared for the job market with the skills relevant to their job sectors. 
Being English graduates, the students have been found achieving 
English language proficiency along with other job-related skills like 
content writing, translating and teaching. Additionally, they have 
learned some interpersonal skills prioritized in 21st century jobs and 
these skills include critical thinking and creativity (T1 and T2). These 
acquired proficiency of the employed alumni in English language has 
been seen drawing a positive feedback to their professional life as 
well.  On the other hand, most of the current students who are mostly 
planning for jobs or performing internships, did not seem very 
confident about their preparedness for the job opportunities. The 
reason for their feeling less prepared was mostly related to their lack 
of English language skills, especially speaking and presentation 
skills, precisely lack of confidence in presenting him/herself. Having 
confidence along with the skills has been identified as one of the key 
qualities for the preparedness of the English graduates in this paper. 
Based on the finding and discussion, the following table portrays a 
summary of the paper, incorporating Amartya Sen’s Capability 
Approach:

Table 1.2: English Graduates’ Capability and Achieved Outcome

To sum up the discussion, this research has revealed that the skills the
graduates are acquiring from the English department are eventually 
helping them meet the requirements of different job sectors. Still, 
since the majority of the students lack sufficient skills which makes 
them feel unprepared for employment opportunities, the English 
departments can potentially create eligible candidates for job markets 
by focusing on more skill practice and confidence-building activities 
during graduation.

Conclusion and Recommendations
Using the findings and analysis of the collected data, the researchers 
were able to surmise that employers expect strong written skills in 
English, as well as a certain degree of proficiency in spoken English 
for presentations. For positions that involve dealing with foreign 
clients, listening comprehension skills are also needed. Moreover, a 
majority of English graduates are unable to meet these requirements, 
making them underprepared for the job market. 

From the data collected, a number of recommendations emerged: 
firstly, a focus on teaching writing skills, particularly writing business 
reports, proposals, and other forms of written communication used in 
the real world. Moreover, universities also need to pay special 
attention to developing speaking and presentation skills. Classroom 
teaching is not enough to develop spoken English skills, as expressed 
by existing students and alumni. Thus starting extra and co-curricular 
activities like clubs and regularly organizing events like debates, 
speech competitions, and impromptu speaking will help students 
practice speaking skills and gain the confidence to speak in English at 
length.

In addition, English skills are no longer sufficient for the job market. 
Therefore, institutions need to implement teaching other skills as 
well, such as critical thinking, creative and analytical skills, 
leadership and management skills and so on. It is equally important to 
make sure that changes in the curriculum geared towards improving 
employability are actually being implemented in the classroom.

Limitations
A limitation of the study is the small sample size led by a limited 
timeframe, which may have limited the generalizability of the 
findings. To address this issue, the researchers included participants 
with a range of backgrounds and experiences. Moreover, another 

limitation is the dependence on self-reported data, which may be 
subject to response bias. To address this, the study used the 
triangulation of data sources.
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CASE
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Abstract
In recent times, the development plan of the government of 
Bangladesh incorporates that to develop the commercial hubs in
between urban, sub-urban and rural areas, which are more likely the 
growth centers. While developing a certain core area of a growing 
neighborhood, we often don’t consider present socio-cultural 
parameters. So, as a study here, Kopilmuni growth center is studied 
and a notion of sustainable development is made from the 
socio-spatial perspective of the market development procedure. As 
this market possesses a lot of historical values in it while 
incorporating development for economic purposes, how we can 
recapitulate history and can bring it forward with the change is to be 
addressed in this particular case. For seeking adequacy in the 
sustainable development sector of a developing country like ours, 
rural and sub-urban development is an integral part of the whole 
procedure. Seeing centers as a drop of hope in the corridor of 
developing sub-urban/rural junction, this research accentuates and 
initiates the process of developing a sustainable model of a growth 
center on the periphery of the country.
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Lack of marketing facilities has been acting as a serious issue in 
promoting economic growth. In recent years, the purchasing intensity 
of various sectors has increased very fast. More increase in the 
numbers of buyers in the market more will be the trade volume and 
turnover which perpetuate local development.

Keywords: Rural growth center, socio-spatial perspective, 
economic development,  Kopilmuni. 

1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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Abstract
This paper has explored the relationship between English language 
proficiency and employability in the context of tertiary education in 
Bangladesh. The study investigated the expectations and 
requirements of employers regarding English graduates and 
examined whether English courses at the tertiary level adequately 
prepare students for the job market. Incorporating a qualitative 
approach and utilizing Amartya Sen’s Capability Approach 1980 as 
a theoretical framework, the study revealed that employers expect 
English graduates to possess strong communication skills and 
proficiency in English. This study has identified that English 
language skills, especially writing, speaking and to some extent, 
listening skills, are needed for the English graduates in the job sector 
based on the requirement of the job. The research aims to contribute 
to understanding the relationship between English proficiency and 
employability in a Bangladeshi context, benefiting stakeholders such 
as English graduates, educators, and policymakers in enhancing 
graduates' readiness for the job market in an increasingly 
competitive global economy.
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Bangladesh, language skills
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Introduction
Since its independence in 1971, Bangladesh has been operating as a 
monolingual country, with English being used primarily as an 
international link language, and not for interpersonal or 
inter-institutional communication (Rahman, 2005). As a result, the 
educational policies favored the mother tongue, Bangla, and this had 
an effect on the population as the majority had poor English skills. 
Although English is not the lingua franca of Bangladesh, it is still 
used for different purposes, particularly international 
communications, so a lack of English proficiency was a cause for 
concern as it affected the socio-economic growth of the country. 

To address this issue, greater emphasis was placed on tertiary-level
English education and the University of Dhaka introduced 
compulsory English courses for a number of programs in the Arts and 
Humanities disciplines in the 80s. Later, when private universities 
were established in the country under the Private University Act of 
1992, English was the medium of instruction at these institutions, 
with mandatory basic English Language courses for students of all 
disciplines. However, in a report created by the Public Service 
Commission (PSC) for the National Parliament in 1999, nearly a fifth 
of the candidates appearing for the examination scored a ‘zero’ in 
English, showing that the education system was unable to produce 
minimal proficiency in the English language in the students (Rahman, 
2015). As the situation currently stands, Bangladesh has been 
gradually evolving from an agriculture-based economy to an 
industry-based one, with the aim of greater assimilation with the 
global market (World Bank, 2019). Thus, strong communication 
skills and English language proficiency are vital to this end. In other 
words, a lack of competence in English will mean that Bangladesh 
can not effectively participate in the booming global economy 
(Rahman, 2015).

With this context, this study investigated the expectations or 
requirements of employers and whether the English courses are 
sufficiently preparing students for the job sector. More specifically, 
the study aimed to identify any existing gaps in the required skills of 
English graduates that employers are looking for. The researchers 
also attempted to discover whether English courses at the tertiary 
level in Bangladesh improved competence and proficiency in English 
among learners and if this linguistic proficiency in English is playing 
a role in graduate employability. In addition, the researchers 
attempted to pinpoint and identify any challenges that English 
graduates face when finding or sustaining employment regarding 
their English skills. For addressing these concerns, this study was 
conducted using a qualitative approach for a more detailed picture of 
the situation. With this aim in mind, this study found the answers to 
two research questions:

1. What requirements do employers expect from English 
graduates?

2. To what extent are English graduates prepared for the job 
market?

Literature Review
Having the focus on graduate employability, the definition of 
employability comprises “skills, understandings and personal 
attributes” which benefit the graduates in their occupations, in 
addition to themselves, the community and the economy (Yorke, 
2006). However, Tomlinson (2017) found a complex relationship 
between graduates having the skills and them being employable. 
(cited in Zainuddin et al., 2019). 

Studies in different Asian contexts such as Malaysia (Manpower Inc.
2008; World Bank, 2014) show a lack of communication skills and a
poor command of the English language as one of the major 
hindrances to the employability of university graduates. Rassool and 

Mansoor (2007) identified English as a “prerequisite for employment 
and promotion” in Pakistani context. In the context of textile and 
clothing merchandisers in Hong Kong, the importance of written 
communication in English has been revealed (So-mui & Mead‘s, 
2000). Thompson (2001) found a lack of “critical skills of listening 
and speaking” among the entry-level employees in the Chippewa 
Valley area. 

The emergence of English language proficiency in various 
socioeconomic and cultural aspects in present Bangladesh can be
understood through the theory of Linguistic Capital conceptualized 
by Bourdieu (2000), which indicates towards individuals’ linguistic 
skills that predetermine their position in society as delegated by 
powerful institutions. Especially in the socioeconomic aspect, as 
study shows English language fluency has been considered as human 
capital (Dustmann, 1999; Dustmann & Fabbr, 2003, cited in Roshid 
& Chowdhury 2013). On one hand, considering the Bangladeshi job 
market, Khan & Chaudhury (2012), while studying the perspectives 
of employers regarding Bangladeshi graduates’ English proficiency, 
identified the “extensive use of English language”, especially in the 
private or corporate sector; on the other hand, Rahman (2015) 
identifies incompetency in English language as ineffective 
participation in the global economy.

Within the country, employment in any organization looks for 
proficiency in English. Entry into government jobs requires
being selected through a competitive examination where 
English is a subject, while any non-government office that has 
dealings outside the national border looks particularly for 
people with English proficiency. Since the pay structure of 
such NGO‘s is better than other jobs, people are interested to 
be employed there, and want to learn English. (Qader, 1999, 
cited in Khan & Chaudhury, 2012)

Therefore, this seems certain that English, nowadays, is not only 
considered “a gatekeeping mechanism” that ensures access to 
high-tech information and facilities (David & Govindasamy, 2005), 
but also “a screening mechanism” for Bangladesh Civil Service 
(BCS) entrance examinations, corporate sectors and global youth 
opportunities (Khan & Chaudhury, 2012). 

Thus, considering the local and global employability, the inclusion of 
compulsory English education has been implemented at different 
levels including primary, secondary, higher secondary and tertiary 
education in Bangladesh. However, studies revealed insufficient 
proficiency in English among students even after 12-14 years of 
compulsory English education. For instance, Khan & Chaudhury 
(2012) found the “dissatisfaction of the employees with the 
graduates’ English proficiency” due to the ‘below-required 
standards’. A study by The World Bank (2019) on Graduate 
Employability of Affiliated Colleges in the Bangladeshi context has 
shown English Language Skills as one of the major determinants for 
higher wages in jobs. This showed, “Those who completed their 
college degree in English receive wages that are on average 25 per 
cent higher than those who did not”.

Though the misalignment between the requirements of the employers 
and the linguistic competence of the graduates differ, this does not 
justify the scenario for putting efforts into ensuring the English 
language skills of the graduates. Because, besides making English 
mandatory in school education and tertiary education (in both Public 
universities and Private universities), several ELT initiatives by 
different donor agencies including “DfID, CIDA, World Bank, ADB 
and the Government of Bangladesh (GoB)” have been executed from 
1990 till present to ensure English language proficiency of 
Bangladeshi students (Rahman, 2015). So, looking at the gap between 
the efforts to ensure required English proficiency and the graduates’ 

achieved English proficiency, it was thus deduced that “the present 
system of education has failed to equip today‘s Bangladeshi youth 
with the English competency necessary for employment” (Khan & 
Chaudhury, 2012). Henceforth, studies like Zainuddin et al. (2019) 
suggest, “The mismatches between the perceptions of university 
students and the expectations of employers should be considered 
when planning both English language courses and degree 
programmes at universities”.

Despite having a number of studies focusing on the relationship 
between English and employability, the researchers identified that
little attention has been given to the scope of English graduates for 
employability, especially in a Bangladeshi context. Therefore, 
considering the current English education and job market situation in 
Bangladesh, this concerned study focused on addressing the gap 
between the expected learning outcomes of English graduates and the 
requirements for employability in different sectors. 

Research Methodology

This research project examined the relationship between proficiency 
in English language skills and employability in the Bangladeshi
context. Adopting a qualitative methodology, this study utilized 
in-depth interviews and focus group discussions (FGDs) to collect 
data and insights on participants' perceptions and experiences. 
Initially, the researchers conducted a secondary data analysis by 
reviewing the existing literature and identifying the potential research 
areas. They sourced the secondary literature from the stakeholders in 
tertiary education such as the English language teachers and 
academicians in this field and existing online documents. The 
detailed methodology is presented below:

Participants
The study recruited 13 participants in total, 7 of whom were 
fourth-year or Master’s students of English at a private university in 

Dhaka. The tertiary level students were selected following the simple 
random sampling strategy to ensure a mixed group of participants; 
where they might include the variations in their socio-economic 
background, educational background, household structure, income 
structure, rural-urban linkage, migration and their stay in Dhaka and 
other places. To get an overall understanding, this study drew data 
from two employed alumni of the English Department of the 
concerned university, two tertiary-level English teachers and two 
hiring managers from two private organizations (including one 
corporate and one media house).

Data Collection
Data was collected through in-depth interviews and FGDs (Focus 
Group Discussions). All interviews and discussions will be conducted 
in a mix of English and Bengali and audio-recorded with the consent 
of the participants. The interviews were conducted on a one-to-one 
basis, while FGD consisted of 7 participants. The interviews and 
FGDs were conducted by one or both of the researchers present.

Interviews and Focus Group Discussion (FGD)
The interviews were conducted in a semi-structured format, allowing 
for flexibility and adaptation to the individual responses of each 
participant. Open-ended questionnaires were used for collecting data 
to optimize the advantage of informal conversational interviews and 
standardized open-ended interview questions. Also, the interviews 
were conducted in a face-to-face manner to ensure more in-depth data 
collection and a comprehensive understanding of the collected data. 
The researchers conducted the FGD in a group format to encourage 
participants to discuss and share their experiences with each other. 
Participants were encouraged to share their experiences and opinions 
on the role of English language skills in employability and whether 
they feel like their education adequately prepared them for the job 

market. The table below summarizes the data collection method, 
approach, and participants:

Table 1.1: Data Collection Method 
Theoretical Framework
The researchers have used Amartya Sen’s Capability Approach (CA) 
as the lens through which they have analyzed their data findings and 
upon which they have based their conclusions and recommendations. 
Sen’s Capability Approach theory (1980) states that a capability 
approach emphasizing the importance of expanding individuals' 
freedom and opportunities to achieve well-being should be used 
instead of focusing on income and wealth to evaluate social and 
economic inequality. This idea was later expanded upon, and Sen 
added that development should instead be measured in terms of 
individuals' ability to achieve their goals (1984).

In this paper, the researchers applied this framework by first
identifying the capabilities that English graduates need to possess in 
order to be employable. These capabilities have been identified 
through the data collected from interviewing hiring and recruitment 
personnel. Then, they have analyzed the impact of proficiency in 
English language skills on these capabilities by examining how 
English language competence affects the graduates’ ability to develop 
and implement these capabilities. Next, they have evaluated whether 

any particular changes to the English curriculum, such as extra 
courses or updated syllabi, at the tertiary level can expand English 
skills and employability capabilities.

Using this framework, the researchers identified the capabilities 
needed for employability to be English language proficiency and 
practical skills, and in order to gain these capabilities, 
learners/graduates require constant exposure to and immersion in the 
English language. In addition, certain factors can determine how well 
the capabilities are achieved, including learner background, 
classroom teaching and learning practices, institutional policies, and 
the curriculum. Ultimately, these capabilities will provide English 
graduates with freedom and flexibility and give them more freedom 
to choose the employment options best suited for them and provide 
them with better employment opportunities as a whole.

Figure 1.1: Sen’s Capability Approach (1980) Applied to the 
Relationship between English language skills and Employability

Data Analysis
The audio recordings of the interviews and FGD were transcribed and 
analyzed using thematic analysis. The responses and insights derived 
from them were organized into themes and subthemes based on 
Amartya Sen’s Capability Approach theory (1980), with particular 
attention paid to the relationship between proficiency in English 
language skills and getting and/or sustaining employment. 

Findings and Discussion
From the qualitative data collected from a wide range of sources, the 
researchers identified a number of emerging patterns.  This particular 
section discusses a number of key findings under some themes 
relevant to the significance of English for the employability of the 
graduates. 

Bangladeshi Universities’ Role in Exposing Students to 
English Language Proficiency
This study found a good amount of exposure to the English language 
to the students inside the classroom. Because the medium of 
instruction (MOI) is most of the time English in most of the courses 
in the Department of English. The study identified several reasons 
behind the use of English on a large scale in the classroom. Firstly, 
some institutional expectations are responsible for this; for instance, 
the authorities of private universities prefer English as MOI in all the 
departments and in the Department of English, English as a medium 
of all sorts of communication including official and educational 
communication is considered requisite to achieve its goal. Secondly, 
to motivate the learners to use the target language in the classroom, 
the teachers use English as MOI, as identified from T1,

The main target of our department is to enrich our students with 
language skills.

Thirdly, because of some courses related to English language 

teaching (ELT) or TESOL, it becomes inevitable to create the 
language-teaching context in the classroom using the materials and 
instructions prepared and to be delivered in the classroom. This leads 
to the use of English as MOI in the classroom. Lastly, the presence of 
heterogeneous learners who have regional and linguistic varieties, 
have often been found facing difficulties using standard Bangla. 
Therefore, for keeping each student from diversified backgrounds 
aligned with a single mode of communication, English plays a 
significant role in the classroom. As identified from T2,

English is a solution as we have a heterogeneous class with
different backgrounds with mutually unintelligible dialects 
making it tough to communicate.

However, a mixed approach to the medium of instruction has been
identified as well. The reasons that we found, include most of the 
learners’ Bengali medium background  and their better understanding 
of the content,  As, from the in-depth interviews of Alumni, A2 stated 
that,

Most of the time, sir used to speak in English and Bangla 
sometimes for better understanding.

Additionally, from the teachers’ point of view, we found a blend of
English and Bengali as the medium of instruction, with 80% of the 
class being conducted in English, with some explanations and 
examples being given in Bengali for deeper understanding. In 
addition, while interacting with the students to engage them in the 
tasks, the teachers use mixed language following the students 
switching to Bangla for any sort of interaction, which is evident from 
T1,

…..the whole lecture is in English but to be specific, the 
question-answer session is often carried out in Bangla.

When asked if the English department provided the proficiency
needed for employment, the teachers claimed that it did not. T2 stated 
that these issues were only starting to be addressed, and while some 
courses dealt with CV writing, how to face an interview, written 
communications and writing reports, there is still doubt about 
whether the curriculum reformation is effective. Similarly, T1 posits 
that from a practical perspective, the students are not gaining the 
capabilities required for the job market because many aspects of the 
curriculum can not be implemented as the students are unable to 
understand the material being taught as they lack the basic skills that 
they are expected to have when entering university. However, they 
also believe that with one-on-one mentoring, teaching language skills 
more creatively. and teaching soft skills, it will be possible to prepare 
students for the job market.

Factors Impacting the English Language Proficiency of
Bangladeshi English Graduates
The concerned study has identified several factors responsible for the 
level of English language proficiency the English graduates possess 
and their career choices. Learners’ backgrounds, classroom practices 
and several institutional factors play a significant role behind these 
which are detailed below:

Learners’ background
Learners’ background plays a part in the learners’ English language 
proficiency and career choice. First of all, Most of the students having 
a Bengali medium education encounter several challenges regarding 
the comprehension of content and communication in the classroom. 
One of the reasons for this is the lack of listening skills as T1 opined,

In the study from classes 1 to 12, they do not practice listening 
to English. So, when they come to the university level and I 
start speaking English in the very first class, they face this 
cultural shock.

Additionally, the students remain hesitant about interacting because 
of a sense of shame, as A2 commented,

I hesitated to ask questions to the teacher wondering if I would 
be allowed to ask questions in Bangla; I felt my classmates 
would underestimate me if I asked questions in Bangla. 

However, it has also been identified that after completing the 
four-year graduation, the students could improve their English 
language proficiency. 

Their background has been found to impact their career choices as
well. Looking at the usual career choices the students have, we have 
found most of the students are interested in the Bangladesh Civil 
Service (BCS) as an administrative officer, some in doing business, 
and some opting for jobs of furthering higher studies in foreign 
countries. While finding the reason for these career choices, we could 
identify the impact of the learners’ background on their career choices 
to some extent. For instance, one participant was found interested in 
joining as an administrative officer in a reputed public university 
utilizing the parental quota; whereas another was interested in 
furthering the family business internationally. Again, another student 
opted for teaching owing to her background in Masters’ in ELT where 
she was taught language teaching methods and relevant courses. In 
this way, their background determined their career choices and that 
led to their choice of studying English at the tertiary level. 

Classroom Practices
Classroom teaching and learning practices are other significant 
factors in impacting students’ English language proficiency. On the 
one hand, From the student’s perspective, they do not appear to be 
fully prepared with the English language proficiency required for the 
job market. S4 stated that they ‘are not able to communicate all the 

information’ they know. The participants admitted they face trouble 
when speaking in English, citing various reasons associated with 
classroom practices for this. S4 claimed that the speaking skills 
course, which lasts for a four-month semester was not enough to 
properly develop English speaking skills, while S5 stated that learners 
do not receive adequate feedback on their errors during presentations 
in class, and S3 believed that when assessing presentations, 
instructors focus more on content instead of the verbal skills. Overall, 
the students think that while their English skills have improved, they 
lack confidence in their speaking skills.

On the other hand, the teachers expressed dissatisfaction with the
student’s English proficiency. They also stated that while around 40% 
of the students have adequate proficiency in English, 60% of the 
students do not, and these students have poor speaking skills. 
Similarly, T2 also expressed frustration with students’ lack of English 
proficiency, particularly while presenting and writing.

Curriculum
The curriculum of tertiary-level English students also has an 
important role to play in achieving a certain level of proficiency in the 
English language. Having a trimester system at the tertiary level in 
Private universities, each semester took four months. The participants 
believed that a four-month period is not sufficient for internalizing 
the content of even one course, because, as commented by A1,
Getting deep into these topics in the course in 4 months was very 
tough.

Another impact of curriculum on English language proficiency can be
noticed because the curriculum is prepared based on an assumption 
that the students might have achieved the expected learning outcomes 
by grade 12 according to the National Curriculum 2012. Therefore, 
the tertiary curriculum incorporates a more advanced level of content 

and skills compared to the higher secondary level education. But 
there remains a gap between the existing curriculum and the expected 
proficiency level of the private university students, because, as T1 
cited,
When we know that a student has got admitted here after passing 12th 
grade, we expect a certain level of skills from a 12th-grade student. 
but whoever we are getting as students here, usually lacks that level 
of skills for some reason.

In addition, the curriculum can play a role in merging 21st-century
skills accompanied by English language skills which will create 
real-life conversational situations and involve students actively in 
learning the language. Despite these skills being missed in tertiary 
level curriculum, the teachers can incorporate these into their 
teaching, as suggested by T2, 
Some powerful skills that are required in the job market are 
negotiation skills, communication skills, leadership and management 
skills. English teachers should include all these things in whatever 
course they teach.

Students’ Capability in the English Language and Practical 
Skills
The data reveals a mixed nature in the findings on the English 
graduates’ capabilities. On one hand, the exposure to the English 
language in the classroom and the courses taught in the Department of 
English including English language and literature, has been able to 
positively impact the students. Because the students not only 
improved their language skills through the courses but also additional 
skills that are believed to be required for job sectors or practical life. 
The teachers’ data reveals,
Teaching additional skills to English students will help them find 
better job opportunities.  

Aligning with the previous comment, the students’ data informed that 
the English department focuses on acquiring different levels of skills, 
as we come to know from A2, 
Talking about language skills, I could practice reading, writing and 
speaking skills and about additional skills, I have learnt 
communication skills, and teaching skills including methods and 
techniques.

From the FGD conducted with the students, it was learned that the
language and literature courses conducted in English helped the 
students develop their communication skills, as well as develop their 
character as a whole. Moreover, understanding literature has not only 
helped with the understanding of language usage in literary contexts 
and informed them about the background of the contexts, but also 
helped them develop critical thinking and analytical skills. The 
alumni of the concerned department who are placed in different 
sectors such as teaching or print media house, justified the acquired 
knowledge and skills by utilizing them in their respective job sectors, 
as identified from A1,

I can take the pressure of covering local news, and any 
international incident happening at the same time, and this has 
professional advantages.

On the other hand, a contrasting scenario has been identified, for 
instance, from the FGD, the current students acknowledging their 
lack of English language skill said

…….because of nervousness, I am not able to communicate all
 the information I know. (S4)

Asking whether the students feel confident about the job market, this 
study identified a mixed reaction from the students. On one hand, 
some students feel that they are less confident than required and some 
feel less confident about only English speaking skills, as S5 opined

I think I am confident about freewriting but less confident about 
speaking.

On the other hand, some feel that although their current proficiency
does not seem sufficient for the job market, they have achieved better
proficiency than in previous years, according to S1 & S2. 

The study overall shows a growth in the graduates’ achieving the 
required language and job-specific skills after the completion of the 
four-year bachelor's degree, despite a sense of lack of confidence 
before completing the degree. 

The Necessity of English in Bangladeshi Graduates’ 
Employability 
The study identified the necessity of English in the employability of 
Bangladeshi graduates incorporating different standpoints. While 
considering employability, English is not regarded as the only skill 
required, rather a wide range of skills has been found worth 
considering. This study justifies the necessity of English skills along 
with other skills for job sectors by analyzing the findings from the 
perception of the graduates, their teachers and the employers.

Perception from Graduates
Being an English graduate is considered an advantage by graduates or 
aspiring graduates in terms of being prepared for the job market; 
because, first, the skills acquired in the English department seem 
helpful at work, justified by A1,

Because I come from the English dept., I can cover news from 
across the country, and support the international news at the same 
time.

In addition, since some preferred job examinations are held in 
English, basic comprehension skill of English is required, which lets 
the English graduate in a more favorable position, as stated by S4,
…..the NSI question paper is completely in English.

Again, most of the job circulars nowadays ‘specifically mention
English Speaking skills and communication skills are required’,  
mentioned by S6. Moreover, the participants believe that strong 
English language skills help them in the job sector, particularly in 
marketing positions, corporate jobs and work relating to foreign 
clients, with S6 specifying that in such cases ‘English becomes 
important for speaking and presenting oneself’. 

However, some participants consider English important for 
international businesses, but it is not as crucial for domestic jobs, as 
identified by  S5.  Also, being an English graduate with other skills 
like presentation and communication is believed to be the key factor 
for getting a  job, justified by the statement of S6,  
confidence is just as important, if not more important than language 
skills when it comes to presenting one’s self.

Perception from Teachers
The data retrieved from the teachers’ interviews reveal the necessity 
of English for better employability. T2 stated that 
in many job places where you don’t need English, they [employers] 
still look for a certain level of proficiency

They also mentioned many common jobs that English
graduates enter into where English proficiency is necessary such as 
government jobs like BCS, teaching, journalism, public relations, and 
translation. Several reasons behind the importance of English for job 
sectors have been identified in this study. To begin with, workplace 
communication, especially written communication skills are mostly 
in English. Because depending on the kind of job, workplaces require 
writing reports and proposals in English, as well as the need to give 
presentations in English. However, different skills of English can be 
essential too based on the requirement of the job, as T1 mentioned 
specifically,

if you are working in a multinational company, you may need
spoken communication the most; however, if you are working 
in a content writing or research-related job, maybe you need 
the written communication the most.

Next, a strong grasp of English is often associated with the 
intelligence of the graduates which leads the graduates to find better 
employment as well as better opportunities while they are working. 
However, in addition to English communication skills, additional 
interpersonal, technical and soft skills are necessary. T1 stressed 
analytical skills and T2 mentioned negotiation, leadership, and 
management skills as additional preferences in the job sectors. 

Perception from Corporate Employers
From the points of view of employers from different corporate 
sectors, English contributes to a great deal of communication, 
although not mandatory in each sector of jobs, depending on the 
requirement of the job position along with the culture of the 
workplace.  However, for both technical and non-technical job 
sectors, communication in English is considered crucial because the 
“updated ideas, concepts, and rules” are communicated in English, 
according to the opinion of E1. 

English is also significantly used for different forms of
communication in varied corporate sectors. For instance, in the 
healthcare sector, depending on the position of the employees, verbal 
and written communication is more required, as it can be identified 
from E1,

…..generally speaking for management kind of positions or 
general office kind of roles, someone who can express their ideas 
in English both in verbal and written form, I think that is 
something which is needed with some level of spoken fluency.

Whereas, in the print media sector, reading skill is more important for 

translating international news into Bangla because correct 
comprehension of news leads to the correct translation. The necessity 
of correct translation has been stated by E2,

Use of English language, especially in translating, is one of our
concerns because the media is responsible for spreading any 
news which leads people to think, decide and react.

Also, while working in marketing or social media marketing sectors, 
advertisement agency and corporate sectors, English language 
proficiency is required, to be specific, for understanding different 
guidelines for printing any news or posting any news on social media 
sites, as identified by E2,

To understand the community guidelines for posting in different 
media groups on Facebook or Twitter, we need language proficiency.

Next, English is necessary for official or formal communication. E1 
commented,

For social communication like chatting with colleagues, English 
is not mandatory but for functional communication like email for 
communicating with your management, with peers, with 
customers and with suppliers.

Having this necessity of English in mind, these job sectors prefer 
English language proficiency among the new recruits. However, it 
has been found that while recruiting, technical skills are the primary 
concern followed by English language skills, which leads to 
candidates from diversified backgrounds, not limited to English 
graduates.  As opined by E2,

Regardless of which department or background the candidate 
has, he is employed on the basis of his technical skills.

Understanding the importance of English communication, for coping

with the diversified graduates’ English language proficiency, the job 
sectors usually arrange a minimum number of training programs. The 
training arrangement basically consists of the content and skill 
required for the concerned jobs, but English language skill is a part of 
the training module. 

Triangulating among the three perceptions received from the
graduates, their teachers and employers, the idea of English language 
skills is considered a basic skill required for any job. However, it has 
been significantly found that English language skills complemented 
with interpersonal skills such as communication, analytical, 
negotiation and management skills, job-specific skills such as 
translating or content writing skills, and soft skills such as technical 
skills and technology skills can help graduate more in the job sector.

Discussion
This study applied Amartya Sen’s capability approach to analyze the 
findings to identify the employers’ expectations from English 
graduates and their preparedness for the job market. 

Answering RQ 1 (expected requirements of the employers), from the 
findings of the study it is evident that English language proficiency to 
some extent, at least, to meet the purpose of professional verbal 
communication, is necessary. However, employers do not 
particularly demand the English graduates, rather they prioritize the 
technical background of the candidate where English language skills 
might play a complementary role. Job prospects get higher for the 
graduates when they compile a varied range of skills among 
themselves. Such skills include technical skills based on the 
technicality of the job sectors, technological skills and interpersonal 
skills along with the English language skills. Having these combined 
skills has been found to help them achieve various professional 
benefits. Therefore, this study finds out that English skills definitely 

play an important role in getting a job, but without the combination of 
other required skills, English graduates do not get preference in 
employment opportunities. 
Answering RQ 2, (looking at the preparedness of the English 
graduates), this study identified a number of factors impacting the  
students’ capabilities of English language skills and job-related 
practical skills. We found that the students completing four-year 
bachelor's degree and one-year Master’s degree were able to 
understand the overall effectiveness of the program and they seemed 
prepared for the job market with the skills relevant to their job sectors. 
Being English graduates, the students have been found achieving 
English language proficiency along with other job-related skills like 
content writing, translating and teaching. Additionally, they have 
learned some interpersonal skills prioritized in 21st century jobs and 
these skills include critical thinking and creativity (T1 and T2). These 
acquired proficiency of the employed alumni in English language has 
been seen drawing a positive feedback to their professional life as 
well.  On the other hand, most of the current students who are mostly 
planning for jobs or performing internships, did not seem very 
confident about their preparedness for the job opportunities. The 
reason for their feeling less prepared was mostly related to their lack 
of English language skills, especially speaking and presentation 
skills, precisely lack of confidence in presenting him/herself. Having 
confidence along with the skills has been identified as one of the key 
qualities for the preparedness of the English graduates in this paper. 
Based on the finding and discussion, the following table portrays a 
summary of the paper, incorporating Amartya Sen’s Capability 
Approach:

Table 1.2: English Graduates’ Capability and Achieved Outcome

To sum up the discussion, this research has revealed that the skills the
graduates are acquiring from the English department are eventually 
helping them meet the requirements of different job sectors. Still, 
since the majority of the students lack sufficient skills which makes 
them feel unprepared for employment opportunities, the English 
departments can potentially create eligible candidates for job markets 
by focusing on more skill practice and confidence-building activities 
during graduation.

Conclusion and Recommendations
Using the findings and analysis of the collected data, the researchers 
were able to surmise that employers expect strong written skills in 
English, as well as a certain degree of proficiency in spoken English 
for presentations. For positions that involve dealing with foreign 
clients, listening comprehension skills are also needed. Moreover, a 
majority of English graduates are unable to meet these requirements, 
making them underprepared for the job market. 

From the data collected, a number of recommendations emerged: 
firstly, a focus on teaching writing skills, particularly writing business 
reports, proposals, and other forms of written communication used in 
the real world. Moreover, universities also need to pay special 
attention to developing speaking and presentation skills. Classroom 
teaching is not enough to develop spoken English skills, as expressed 
by existing students and alumni. Thus starting extra and co-curricular 
activities like clubs and regularly organizing events like debates, 
speech competitions, and impromptu speaking will help students 
practice speaking skills and gain the confidence to speak in English at 
length.

In addition, English skills are no longer sufficient for the job market. 
Therefore, institutions need to implement teaching other skills as 
well, such as critical thinking, creative and analytical skills, 
leadership and management skills and so on. It is equally important to 
make sure that changes in the curriculum geared towards improving 
employability are actually being implemented in the classroom.

Limitations
A limitation of the study is the small sample size led by a limited 
timeframe, which may have limited the generalizability of the 
findings. To address this issue, the researchers included participants 
with a range of backgrounds and experiences. Moreover, another 

limitation is the dependence on self-reported data, which may be 
subject to response bias. To address this, the study used the 
triangulation of data sources.
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CASE
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Abstract
In recent times, the development plan of the government of 
Bangladesh incorporates that to develop the commercial hubs in
between urban, sub-urban and rural areas, which are more likely the 
growth centers. While developing a certain core area of a growing 
neighborhood, we often don’t consider present socio-cultural 
parameters. So, as a study here, Kopilmuni growth center is studied 
and a notion of sustainable development is made from the 
socio-spatial perspective of the market development procedure. As 
this market possesses a lot of historical values in it while 
incorporating development for economic purposes, how we can 
recapitulate history and can bring it forward with the change is to be 
addressed in this particular case. For seeking adequacy in the 
sustainable development sector of a developing country like ours, 
rural and sub-urban development is an integral part of the whole 
procedure. Seeing centers as a drop of hope in the corridor of 
developing sub-urban/rural junction, this research accentuates and 
initiates the process of developing a sustainable model of a growth 
center on the periphery of the country.
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Lack of marketing facilities has been acting as a serious issue in 
promoting economic growth. In recent years, the purchasing intensity 
of various sectors has increased very fast. More increase in the 
numbers of buyers in the market more will be the trade volume and 
turnover which perpetuate local development.

Keywords: Rural growth center, socio-spatial perspective, 
economic development,  Kopilmuni. 

1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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Abstract
This paper has explored the relationship between English language 
proficiency and employability in the context of tertiary education in 
Bangladesh. The study investigated the expectations and 
requirements of employers regarding English graduates and 
examined whether English courses at the tertiary level adequately 
prepare students for the job market. Incorporating a qualitative 
approach and utilizing Amartya Sen’s Capability Approach 1980 as 
a theoretical framework, the study revealed that employers expect 
English graduates to possess strong communication skills and 
proficiency in English. This study has identified that English 
language skills, especially writing, speaking and to some extent, 
listening skills, are needed for the English graduates in the job sector 
based on the requirement of the job. The research aims to contribute 
to understanding the relationship between English proficiency and 
employability in a Bangladeshi context, benefiting stakeholders such 
as English graduates, educators, and policymakers in enhancing 
graduates' readiness for the job market in an increasingly 
competitive global economy.
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Introduction
Since its independence in 1971, Bangladesh has been operating as a 
monolingual country, with English being used primarily as an 
international link language, and not for interpersonal or 
inter-institutional communication (Rahman, 2005). As a result, the 
educational policies favored the mother tongue, Bangla, and this had 
an effect on the population as the majority had poor English skills. 
Although English is not the lingua franca of Bangladesh, it is still 
used for different purposes, particularly international 
communications, so a lack of English proficiency was a cause for 
concern as it affected the socio-economic growth of the country. 

To address this issue, greater emphasis was placed on tertiary-level
English education and the University of Dhaka introduced 
compulsory English courses for a number of programs in the Arts and 
Humanities disciplines in the 80s. Later, when private universities 
were established in the country under the Private University Act of 
1992, English was the medium of instruction at these institutions, 
with mandatory basic English Language courses for students of all 
disciplines. However, in a report created by the Public Service 
Commission (PSC) for the National Parliament in 1999, nearly a fifth 
of the candidates appearing for the examination scored a ‘zero’ in 
English, showing that the education system was unable to produce 
minimal proficiency in the English language in the students (Rahman, 
2015). As the situation currently stands, Bangladesh has been 
gradually evolving from an agriculture-based economy to an 
industry-based one, with the aim of greater assimilation with the 
global market (World Bank, 2019). Thus, strong communication 
skills and English language proficiency are vital to this end. In other 
words, a lack of competence in English will mean that Bangladesh 
can not effectively participate in the booming global economy 
(Rahman, 2015).

With this context, this study investigated the expectations or 
requirements of employers and whether the English courses are 
sufficiently preparing students for the job sector. More specifically, 
the study aimed to identify any existing gaps in the required skills of 
English graduates that employers are looking for. The researchers 
also attempted to discover whether English courses at the tertiary 
level in Bangladesh improved competence and proficiency in English 
among learners and if this linguistic proficiency in English is playing 
a role in graduate employability. In addition, the researchers 
attempted to pinpoint and identify any challenges that English 
graduates face when finding or sustaining employment regarding 
their English skills. For addressing these concerns, this study was 
conducted using a qualitative approach for a more detailed picture of 
the situation. With this aim in mind, this study found the answers to 
two research questions:

1. What requirements do employers expect from English 
graduates?

2. To what extent are English graduates prepared for the job 
market?

Literature Review
Having the focus on graduate employability, the definition of 
employability comprises “skills, understandings and personal 
attributes” which benefit the graduates in their occupations, in 
addition to themselves, the community and the economy (Yorke, 
2006). However, Tomlinson (2017) found a complex relationship 
between graduates having the skills and them being employable. 
(cited in Zainuddin et al., 2019). 

Studies in different Asian contexts such as Malaysia (Manpower Inc.
2008; World Bank, 2014) show a lack of communication skills and a
poor command of the English language as one of the major 
hindrances to the employability of university graduates. Rassool and 

Mansoor (2007) identified English as a “prerequisite for employment 
and promotion” in Pakistani context. In the context of textile and 
clothing merchandisers in Hong Kong, the importance of written 
communication in English has been revealed (So-mui & Mead‘s, 
2000). Thompson (2001) found a lack of “critical skills of listening 
and speaking” among the entry-level employees in the Chippewa 
Valley area. 

The emergence of English language proficiency in various 
socioeconomic and cultural aspects in present Bangladesh can be
understood through the theory of Linguistic Capital conceptualized 
by Bourdieu (2000), which indicates towards individuals’ linguistic 
skills that predetermine their position in society as delegated by 
powerful institutions. Especially in the socioeconomic aspect, as 
study shows English language fluency has been considered as human 
capital (Dustmann, 1999; Dustmann & Fabbr, 2003, cited in Roshid 
& Chowdhury 2013). On one hand, considering the Bangladeshi job 
market, Khan & Chaudhury (2012), while studying the perspectives 
of employers regarding Bangladeshi graduates’ English proficiency, 
identified the “extensive use of English language”, especially in the 
private or corporate sector; on the other hand, Rahman (2015) 
identifies incompetency in English language as ineffective 
participation in the global economy.

Within the country, employment in any organization looks for 
proficiency in English. Entry into government jobs requires
being selected through a competitive examination where 
English is a subject, while any non-government office that has 
dealings outside the national border looks particularly for 
people with English proficiency. Since the pay structure of 
such NGO‘s is better than other jobs, people are interested to 
be employed there, and want to learn English. (Qader, 1999, 
cited in Khan & Chaudhury, 2012)

Therefore, this seems certain that English, nowadays, is not only 
considered “a gatekeeping mechanism” that ensures access to 
high-tech information and facilities (David & Govindasamy, 2005), 
but also “a screening mechanism” for Bangladesh Civil Service 
(BCS) entrance examinations, corporate sectors and global youth 
opportunities (Khan & Chaudhury, 2012). 

Thus, considering the local and global employability, the inclusion of 
compulsory English education has been implemented at different 
levels including primary, secondary, higher secondary and tertiary 
education in Bangladesh. However, studies revealed insufficient 
proficiency in English among students even after 12-14 years of 
compulsory English education. For instance, Khan & Chaudhury 
(2012) found the “dissatisfaction of the employees with the 
graduates’ English proficiency” due to the ‘below-required 
standards’. A study by The World Bank (2019) on Graduate 
Employability of Affiliated Colleges in the Bangladeshi context has 
shown English Language Skills as one of the major determinants for 
higher wages in jobs. This showed, “Those who completed their 
college degree in English receive wages that are on average 25 per 
cent higher than those who did not”.

Though the misalignment between the requirements of the employers 
and the linguistic competence of the graduates differ, this does not 
justify the scenario for putting efforts into ensuring the English 
language skills of the graduates. Because, besides making English 
mandatory in school education and tertiary education (in both Public 
universities and Private universities), several ELT initiatives by 
different donor agencies including “DfID, CIDA, World Bank, ADB 
and the Government of Bangladesh (GoB)” have been executed from 
1990 till present to ensure English language proficiency of 
Bangladeshi students (Rahman, 2015). So, looking at the gap between 
the efforts to ensure required English proficiency and the graduates’ 

achieved English proficiency, it was thus deduced that “the present 
system of education has failed to equip today‘s Bangladeshi youth 
with the English competency necessary for employment” (Khan & 
Chaudhury, 2012). Henceforth, studies like Zainuddin et al. (2019) 
suggest, “The mismatches between the perceptions of university 
students and the expectations of employers should be considered 
when planning both English language courses and degree 
programmes at universities”.

Despite having a number of studies focusing on the relationship 
between English and employability, the researchers identified that
little attention has been given to the scope of English graduates for 
employability, especially in a Bangladeshi context. Therefore, 
considering the current English education and job market situation in 
Bangladesh, this concerned study focused on addressing the gap 
between the expected learning outcomes of English graduates and the 
requirements for employability in different sectors. 

Research Methodology

This research project examined the relationship between proficiency 
in English language skills and employability in the Bangladeshi
context. Adopting a qualitative methodology, this study utilized 
in-depth interviews and focus group discussions (FGDs) to collect 
data and insights on participants' perceptions and experiences. 
Initially, the researchers conducted a secondary data analysis by 
reviewing the existing literature and identifying the potential research 
areas. They sourced the secondary literature from the stakeholders in 
tertiary education such as the English language teachers and 
academicians in this field and existing online documents. The 
detailed methodology is presented below:

Participants
The study recruited 13 participants in total, 7 of whom were 
fourth-year or Master’s students of English at a private university in 

Dhaka. The tertiary level students were selected following the simple 
random sampling strategy to ensure a mixed group of participants; 
where they might include the variations in their socio-economic 
background, educational background, household structure, income 
structure, rural-urban linkage, migration and their stay in Dhaka and 
other places. To get an overall understanding, this study drew data 
from two employed alumni of the English Department of the 
concerned university, two tertiary-level English teachers and two 
hiring managers from two private organizations (including one 
corporate and one media house).

Data Collection
Data was collected through in-depth interviews and FGDs (Focus 
Group Discussions). All interviews and discussions will be conducted 
in a mix of English and Bengali and audio-recorded with the consent 
of the participants. The interviews were conducted on a one-to-one 
basis, while FGD consisted of 7 participants. The interviews and 
FGDs were conducted by one or both of the researchers present.

Interviews and Focus Group Discussion (FGD)
The interviews were conducted in a semi-structured format, allowing 
for flexibility and adaptation to the individual responses of each 
participant. Open-ended questionnaires were used for collecting data 
to optimize the advantage of informal conversational interviews and 
standardized open-ended interview questions. Also, the interviews 
were conducted in a face-to-face manner to ensure more in-depth data 
collection and a comprehensive understanding of the collected data. 
The researchers conducted the FGD in a group format to encourage 
participants to discuss and share their experiences with each other. 
Participants were encouraged to share their experiences and opinions 
on the role of English language skills in employability and whether 
they feel like their education adequately prepared them for the job 

market. The table below summarizes the data collection method, 
approach, and participants:

Table 1.1: Data Collection Method 
Theoretical Framework
The researchers have used Amartya Sen’s Capability Approach (CA) 
as the lens through which they have analyzed their data findings and 
upon which they have based their conclusions and recommendations. 
Sen’s Capability Approach theory (1980) states that a capability 
approach emphasizing the importance of expanding individuals' 
freedom and opportunities to achieve well-being should be used 
instead of focusing on income and wealth to evaluate social and 
economic inequality. This idea was later expanded upon, and Sen 
added that development should instead be measured in terms of 
individuals' ability to achieve their goals (1984).

In this paper, the researchers applied this framework by first
identifying the capabilities that English graduates need to possess in 
order to be employable. These capabilities have been identified 
through the data collected from interviewing hiring and recruitment 
personnel. Then, they have analyzed the impact of proficiency in 
English language skills on these capabilities by examining how 
English language competence affects the graduates’ ability to develop 
and implement these capabilities. Next, they have evaluated whether 

any particular changes to the English curriculum, such as extra 
courses or updated syllabi, at the tertiary level can expand English 
skills and employability capabilities.

Using this framework, the researchers identified the capabilities 
needed for employability to be English language proficiency and 
practical skills, and in order to gain these capabilities, 
learners/graduates require constant exposure to and immersion in the 
English language. In addition, certain factors can determine how well 
the capabilities are achieved, including learner background, 
classroom teaching and learning practices, institutional policies, and 
the curriculum. Ultimately, these capabilities will provide English 
graduates with freedom and flexibility and give them more freedom 
to choose the employment options best suited for them and provide 
them with better employment opportunities as a whole.

Figure 1.1: Sen’s Capability Approach (1980) Applied to the 
Relationship between English language skills and Employability

Data Analysis
The audio recordings of the interviews and FGD were transcribed and 
analyzed using thematic analysis. The responses and insights derived 
from them were organized into themes and subthemes based on 
Amartya Sen’s Capability Approach theory (1980), with particular 
attention paid to the relationship between proficiency in English 
language skills and getting and/or sustaining employment. 

Findings and Discussion
From the qualitative data collected from a wide range of sources, the 
researchers identified a number of emerging patterns.  This particular 
section discusses a number of key findings under some themes 
relevant to the significance of English for the employability of the 
graduates. 

Bangladeshi Universities’ Role in Exposing Students to 
English Language Proficiency
This study found a good amount of exposure to the English language 
to the students inside the classroom. Because the medium of 
instruction (MOI) is most of the time English in most of the courses 
in the Department of English. The study identified several reasons 
behind the use of English on a large scale in the classroom. Firstly, 
some institutional expectations are responsible for this; for instance, 
the authorities of private universities prefer English as MOI in all the 
departments and in the Department of English, English as a medium 
of all sorts of communication including official and educational 
communication is considered requisite to achieve its goal. Secondly, 
to motivate the learners to use the target language in the classroom, 
the teachers use English as MOI, as identified from T1,

The main target of our department is to enrich our students with 
language skills.

Thirdly, because of some courses related to English language 

teaching (ELT) or TESOL, it becomes inevitable to create the 
language-teaching context in the classroom using the materials and 
instructions prepared and to be delivered in the classroom. This leads 
to the use of English as MOI in the classroom. Lastly, the presence of 
heterogeneous learners who have regional and linguistic varieties, 
have often been found facing difficulties using standard Bangla. 
Therefore, for keeping each student from diversified backgrounds 
aligned with a single mode of communication, English plays a 
significant role in the classroom. As identified from T2,

English is a solution as we have a heterogeneous class with
different backgrounds with mutually unintelligible dialects 
making it tough to communicate.

However, a mixed approach to the medium of instruction has been
identified as well. The reasons that we found, include most of the 
learners’ Bengali medium background  and their better understanding 
of the content,  As, from the in-depth interviews of Alumni, A2 stated 
that,

Most of the time, sir used to speak in English and Bangla 
sometimes for better understanding.

Additionally, from the teachers’ point of view, we found a blend of
English and Bengali as the medium of instruction, with 80% of the 
class being conducted in English, with some explanations and 
examples being given in Bengali for deeper understanding. In 
addition, while interacting with the students to engage them in the 
tasks, the teachers use mixed language following the students 
switching to Bangla for any sort of interaction, which is evident from 
T1,

…..the whole lecture is in English but to be specific, the 
question-answer session is often carried out in Bangla.

When asked if the English department provided the proficiency
needed for employment, the teachers claimed that it did not. T2 stated 
that these issues were only starting to be addressed, and while some 
courses dealt with CV writing, how to face an interview, written 
communications and writing reports, there is still doubt about 
whether the curriculum reformation is effective. Similarly, T1 posits 
that from a practical perspective, the students are not gaining the 
capabilities required for the job market because many aspects of the 
curriculum can not be implemented as the students are unable to 
understand the material being taught as they lack the basic skills that 
they are expected to have when entering university. However, they 
also believe that with one-on-one mentoring, teaching language skills 
more creatively. and teaching soft skills, it will be possible to prepare 
students for the job market.

Factors Impacting the English Language Proficiency of
Bangladeshi English Graduates
The concerned study has identified several factors responsible for the 
level of English language proficiency the English graduates possess 
and their career choices. Learners’ backgrounds, classroom practices 
and several institutional factors play a significant role behind these 
which are detailed below:

Learners’ background
Learners’ background plays a part in the learners’ English language 
proficiency and career choice. First of all, Most of the students having 
a Bengali medium education encounter several challenges regarding 
the comprehension of content and communication in the classroom. 
One of the reasons for this is the lack of listening skills as T1 opined,

In the study from classes 1 to 12, they do not practice listening 
to English. So, when they come to the university level and I 
start speaking English in the very first class, they face this 
cultural shock.

Additionally, the students remain hesitant about interacting because 
of a sense of shame, as A2 commented,

I hesitated to ask questions to the teacher wondering if I would 
be allowed to ask questions in Bangla; I felt my classmates 
would underestimate me if I asked questions in Bangla. 

However, it has also been identified that after completing the 
four-year graduation, the students could improve their English 
language proficiency. 

Their background has been found to impact their career choices as
well. Looking at the usual career choices the students have, we have 
found most of the students are interested in the Bangladesh Civil 
Service (BCS) as an administrative officer, some in doing business, 
and some opting for jobs of furthering higher studies in foreign 
countries. While finding the reason for these career choices, we could 
identify the impact of the learners’ background on their career choices 
to some extent. For instance, one participant was found interested in 
joining as an administrative officer in a reputed public university 
utilizing the parental quota; whereas another was interested in 
furthering the family business internationally. Again, another student 
opted for teaching owing to her background in Masters’ in ELT where 
she was taught language teaching methods and relevant courses. In 
this way, their background determined their career choices and that 
led to their choice of studying English at the tertiary level. 

Classroom Practices
Classroom teaching and learning practices are other significant 
factors in impacting students’ English language proficiency. On the 
one hand, From the student’s perspective, they do not appear to be 
fully prepared with the English language proficiency required for the 
job market. S4 stated that they ‘are not able to communicate all the 

information’ they know. The participants admitted they face trouble 
when speaking in English, citing various reasons associated with 
classroom practices for this. S4 claimed that the speaking skills 
course, which lasts for a four-month semester was not enough to 
properly develop English speaking skills, while S5 stated that learners 
do not receive adequate feedback on their errors during presentations 
in class, and S3 believed that when assessing presentations, 
instructors focus more on content instead of the verbal skills. Overall, 
the students think that while their English skills have improved, they 
lack confidence in their speaking skills.

On the other hand, the teachers expressed dissatisfaction with the
student’s English proficiency. They also stated that while around 40% 
of the students have adequate proficiency in English, 60% of the 
students do not, and these students have poor speaking skills. 
Similarly, T2 also expressed frustration with students’ lack of English 
proficiency, particularly while presenting and writing.

Curriculum
The curriculum of tertiary-level English students also has an 
important role to play in achieving a certain level of proficiency in the 
English language. Having a trimester system at the tertiary level in 
Private universities, each semester took four months. The participants 
believed that a four-month period is not sufficient for internalizing 
the content of even one course, because, as commented by A1,
Getting deep into these topics in the course in 4 months was very 
tough.

Another impact of curriculum on English language proficiency can be
noticed because the curriculum is prepared based on an assumption 
that the students might have achieved the expected learning outcomes 
by grade 12 according to the National Curriculum 2012. Therefore, 
the tertiary curriculum incorporates a more advanced level of content 

and skills compared to the higher secondary level education. But 
there remains a gap between the existing curriculum and the expected 
proficiency level of the private university students, because, as T1 
cited,
When we know that a student has got admitted here after passing 12th 
grade, we expect a certain level of skills from a 12th-grade student. 
but whoever we are getting as students here, usually lacks that level 
of skills for some reason.

In addition, the curriculum can play a role in merging 21st-century
skills accompanied by English language skills which will create 
real-life conversational situations and involve students actively in 
learning the language. Despite these skills being missed in tertiary 
level curriculum, the teachers can incorporate these into their 
teaching, as suggested by T2, 
Some powerful skills that are required in the job market are 
negotiation skills, communication skills, leadership and management 
skills. English teachers should include all these things in whatever 
course they teach.

Students’ Capability in the English Language and Practical 
Skills
The data reveals a mixed nature in the findings on the English 
graduates’ capabilities. On one hand, the exposure to the English 
language in the classroom and the courses taught in the Department of 
English including English language and literature, has been able to 
positively impact the students. Because the students not only 
improved their language skills through the courses but also additional 
skills that are believed to be required for job sectors or practical life. 
The teachers’ data reveals,
Teaching additional skills to English students will help them find 
better job opportunities.  

Aligning with the previous comment, the students’ data informed that 
the English department focuses on acquiring different levels of skills, 
as we come to know from A2, 
Talking about language skills, I could practice reading, writing and 
speaking skills and about additional skills, I have learnt 
communication skills, and teaching skills including methods and 
techniques.

From the FGD conducted with the students, it was learned that the
language and literature courses conducted in English helped the 
students develop their communication skills, as well as develop their 
character as a whole. Moreover, understanding literature has not only 
helped with the understanding of language usage in literary contexts 
and informed them about the background of the contexts, but also 
helped them develop critical thinking and analytical skills. The 
alumni of the concerned department who are placed in different 
sectors such as teaching or print media house, justified the acquired 
knowledge and skills by utilizing them in their respective job sectors, 
as identified from A1,

I can take the pressure of covering local news, and any 
international incident happening at the same time, and this has 
professional advantages.

On the other hand, a contrasting scenario has been identified, for 
instance, from the FGD, the current students acknowledging their 
lack of English language skill said

…….because of nervousness, I am not able to communicate all
 the information I know. (S4)

Asking whether the students feel confident about the job market, this 
study identified a mixed reaction from the students. On one hand, 
some students feel that they are less confident than required and some 
feel less confident about only English speaking skills, as S5 opined

I think I am confident about freewriting but less confident about 
speaking.

On the other hand, some feel that although their current proficiency
does not seem sufficient for the job market, they have achieved better
proficiency than in previous years, according to S1 & S2. 

The study overall shows a growth in the graduates’ achieving the 
required language and job-specific skills after the completion of the 
four-year bachelor's degree, despite a sense of lack of confidence 
before completing the degree. 

The Necessity of English in Bangladeshi Graduates’ 
Employability 
The study identified the necessity of English in the employability of 
Bangladeshi graduates incorporating different standpoints. While 
considering employability, English is not regarded as the only skill 
required, rather a wide range of skills has been found worth 
considering. This study justifies the necessity of English skills along 
with other skills for job sectors by analyzing the findings from the 
perception of the graduates, their teachers and the employers.

Perception from Graduates
Being an English graduate is considered an advantage by graduates or 
aspiring graduates in terms of being prepared for the job market; 
because, first, the skills acquired in the English department seem 
helpful at work, justified by A1,

Because I come from the English dept., I can cover news from 
across the country, and support the international news at the same 
time.

In addition, since some preferred job examinations are held in 
English, basic comprehension skill of English is required, which lets 
the English graduate in a more favorable position, as stated by S4,
…..the NSI question paper is completely in English.

Again, most of the job circulars nowadays ‘specifically mention
English Speaking skills and communication skills are required’,  
mentioned by S6. Moreover, the participants believe that strong 
English language skills help them in the job sector, particularly in 
marketing positions, corporate jobs and work relating to foreign 
clients, with S6 specifying that in such cases ‘English becomes 
important for speaking and presenting oneself’. 

However, some participants consider English important for 
international businesses, but it is not as crucial for domestic jobs, as 
identified by  S5.  Also, being an English graduate with other skills 
like presentation and communication is believed to be the key factor 
for getting a  job, justified by the statement of S6,  
confidence is just as important, if not more important than language 
skills when it comes to presenting one’s self.

Perception from Teachers
The data retrieved from the teachers’ interviews reveal the necessity 
of English for better employability. T2 stated that 
in many job places where you don’t need English, they [employers] 
still look for a certain level of proficiency

They also mentioned many common jobs that English
graduates enter into where English proficiency is necessary such as 
government jobs like BCS, teaching, journalism, public relations, and 
translation. Several reasons behind the importance of English for job 
sectors have been identified in this study. To begin with, workplace 
communication, especially written communication skills are mostly 
in English. Because depending on the kind of job, workplaces require 
writing reports and proposals in English, as well as the need to give 
presentations in English. However, different skills of English can be 
essential too based on the requirement of the job, as T1 mentioned 
specifically,

if you are working in a multinational company, you may need
spoken communication the most; however, if you are working 
in a content writing or research-related job, maybe you need 
the written communication the most.

Next, a strong grasp of English is often associated with the 
intelligence of the graduates which leads the graduates to find better 
employment as well as better opportunities while they are working. 
However, in addition to English communication skills, additional 
interpersonal, technical and soft skills are necessary. T1 stressed 
analytical skills and T2 mentioned negotiation, leadership, and 
management skills as additional preferences in the job sectors. 

Perception from Corporate Employers
From the points of view of employers from different corporate 
sectors, English contributes to a great deal of communication, 
although not mandatory in each sector of jobs, depending on the 
requirement of the job position along with the culture of the 
workplace.  However, for both technical and non-technical job 
sectors, communication in English is considered crucial because the 
“updated ideas, concepts, and rules” are communicated in English, 
according to the opinion of E1. 

English is also significantly used for different forms of
communication in varied corporate sectors. For instance, in the 
healthcare sector, depending on the position of the employees, verbal 
and written communication is more required, as it can be identified 
from E1,

…..generally speaking for management kind of positions or 
general office kind of roles, someone who can express their ideas 
in English both in verbal and written form, I think that is 
something which is needed with some level of spoken fluency.

Whereas, in the print media sector, reading skill is more important for 

translating international news into Bangla because correct 
comprehension of news leads to the correct translation. The necessity 
of correct translation has been stated by E2,

Use of English language, especially in translating, is one of our
concerns because the media is responsible for spreading any 
news which leads people to think, decide and react.

Also, while working in marketing or social media marketing sectors, 
advertisement agency and corporate sectors, English language 
proficiency is required, to be specific, for understanding different 
guidelines for printing any news or posting any news on social media 
sites, as identified by E2,

To understand the community guidelines for posting in different 
media groups on Facebook or Twitter, we need language proficiency.

Next, English is necessary for official or formal communication. E1 
commented,

For social communication like chatting with colleagues, English 
is not mandatory but for functional communication like email for 
communicating with your management, with peers, with 
customers and with suppliers.

Having this necessity of English in mind, these job sectors prefer 
English language proficiency among the new recruits. However, it 
has been found that while recruiting, technical skills are the primary 
concern followed by English language skills, which leads to 
candidates from diversified backgrounds, not limited to English 
graduates.  As opined by E2,

Regardless of which department or background the candidate 
has, he is employed on the basis of his technical skills.

Understanding the importance of English communication, for coping

with the diversified graduates’ English language proficiency, the job 
sectors usually arrange a minimum number of training programs. The 
training arrangement basically consists of the content and skill 
required for the concerned jobs, but English language skill is a part of 
the training module. 

Triangulating among the three perceptions received from the
graduates, their teachers and employers, the idea of English language 
skills is considered a basic skill required for any job. However, it has 
been significantly found that English language skills complemented 
with interpersonal skills such as communication, analytical, 
negotiation and management skills, job-specific skills such as 
translating or content writing skills, and soft skills such as technical 
skills and technology skills can help graduate more in the job sector.

Discussion
This study applied Amartya Sen’s capability approach to analyze the 
findings to identify the employers’ expectations from English 
graduates and their preparedness for the job market. 

Answering RQ 1 (expected requirements of the employers), from the 
findings of the study it is evident that English language proficiency to 
some extent, at least, to meet the purpose of professional verbal 
communication, is necessary. However, employers do not 
particularly demand the English graduates, rather they prioritize the 
technical background of the candidate where English language skills 
might play a complementary role. Job prospects get higher for the 
graduates when they compile a varied range of skills among 
themselves. Such skills include technical skills based on the 
technicality of the job sectors, technological skills and interpersonal 
skills along with the English language skills. Having these combined 
skills has been found to help them achieve various professional 
benefits. Therefore, this study finds out that English skills definitely 

play an important role in getting a job, but without the combination of 
other required skills, English graduates do not get preference in 
employment opportunities. 
Answering RQ 2, (looking at the preparedness of the English 
graduates), this study identified a number of factors impacting the  
students’ capabilities of English language skills and job-related 
practical skills. We found that the students completing four-year 
bachelor's degree and one-year Master’s degree were able to 
understand the overall effectiveness of the program and they seemed 
prepared for the job market with the skills relevant to their job sectors. 
Being English graduates, the students have been found achieving 
English language proficiency along with other job-related skills like 
content writing, translating and teaching. Additionally, they have 
learned some interpersonal skills prioritized in 21st century jobs and 
these skills include critical thinking and creativity (T1 and T2). These 
acquired proficiency of the employed alumni in English language has 
been seen drawing a positive feedback to their professional life as 
well.  On the other hand, most of the current students who are mostly 
planning for jobs or performing internships, did not seem very 
confident about their preparedness for the job opportunities. The 
reason for their feeling less prepared was mostly related to their lack 
of English language skills, especially speaking and presentation 
skills, precisely lack of confidence in presenting him/herself. Having 
confidence along with the skills has been identified as one of the key 
qualities for the preparedness of the English graduates in this paper. 
Based on the finding and discussion, the following table portrays a 
summary of the paper, incorporating Amartya Sen’s Capability 
Approach:

Table 1.2: English Graduates’ Capability and Achieved Outcome

To sum up the discussion, this research has revealed that the skills the
graduates are acquiring from the English department are eventually 
helping them meet the requirements of different job sectors. Still, 
since the majority of the students lack sufficient skills which makes 
them feel unprepared for employment opportunities, the English 
departments can potentially create eligible candidates for job markets 
by focusing on more skill practice and confidence-building activities 
during graduation.

Conclusion and Recommendations
Using the findings and analysis of the collected data, the researchers 
were able to surmise that employers expect strong written skills in 
English, as well as a certain degree of proficiency in spoken English 
for presentations. For positions that involve dealing with foreign 
clients, listening comprehension skills are also needed. Moreover, a 
majority of English graduates are unable to meet these requirements, 
making them underprepared for the job market. 

From the data collected, a number of recommendations emerged: 
firstly, a focus on teaching writing skills, particularly writing business 
reports, proposals, and other forms of written communication used in 
the real world. Moreover, universities also need to pay special 
attention to developing speaking and presentation skills. Classroom 
teaching is not enough to develop spoken English skills, as expressed 
by existing students and alumni. Thus starting extra and co-curricular 
activities like clubs and regularly organizing events like debates, 
speech competitions, and impromptu speaking will help students 
practice speaking skills and gain the confidence to speak in English at 
length.

In addition, English skills are no longer sufficient for the job market. 
Therefore, institutions need to implement teaching other skills as 
well, such as critical thinking, creative and analytical skills, 
leadership and management skills and so on. It is equally important to 
make sure that changes in the curriculum geared towards improving 
employability are actually being implemented in the classroom.

Limitations
A limitation of the study is the small sample size led by a limited 
timeframe, which may have limited the generalizability of the 
findings. To address this issue, the researchers included participants 
with a range of backgrounds and experiences. Moreover, another 

limitation is the dependence on self-reported data, which may be 
subject to response bias. To address this, the study used the 
triangulation of data sources.
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RETHINKING THE SUSTAINABLE MODEL OF A 
‘RURAL GROWTH CENTER’ FROM THE 

SOCIO-SPATIAL AND ECONOMIC DEVELOPMENT 
PERSPECTIVE OF THE REGION: KOPILMUNI AS A 

CASE
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Abstract
In recent times, the development plan of the government of 
Bangladesh incorporates that to develop the commercial hubs in
between urban, sub-urban and rural areas, which are more likely the 
growth centers. While developing a certain core area of a growing 
neighborhood, we often don’t consider present socio-cultural 
parameters. So, as a study here, Kopilmuni growth center is studied 
and a notion of sustainable development is made from the 
socio-spatial perspective of the market development procedure. As 
this market possesses a lot of historical values in it while 
incorporating development for economic purposes, how we can 
recapitulate history and can bring it forward with the change is to be 
addressed in this particular case. For seeking adequacy in the 
sustainable development sector of a developing country like ours, 
rural and sub-urban development is an integral part of the whole 
procedure. Seeing centers as a drop of hope in the corridor of 
developing sub-urban/rural junction, this research accentuates and 
initiates the process of developing a sustainable model of a growth 
center on the periphery of the country.
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Lack of marketing facilities has been acting as a serious issue in 
promoting economic growth. In recent years, the purchasing intensity 
of various sectors has increased very fast. More increase in the 
numbers of buyers in the market more will be the trade volume and 
turnover which perpetuate local development.

Keywords: Rural growth center, socio-spatial perspective, 
economic development,  Kopilmuni. 

1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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Abstract
This paper has explored the relationship between English language 
proficiency and employability in the context of tertiary education in 
Bangladesh. The study investigated the expectations and 
requirements of employers regarding English graduates and 
examined whether English courses at the tertiary level adequately 
prepare students for the job market. Incorporating a qualitative 
approach and utilizing Amartya Sen’s Capability Approach 1980 as 
a theoretical framework, the study revealed that employers expect 
English graduates to possess strong communication skills and 
proficiency in English. This study has identified that English 
language skills, especially writing, speaking and to some extent, 
listening skills, are needed for the English graduates in the job sector 
based on the requirement of the job. The research aims to contribute 
to understanding the relationship between English proficiency and 
employability in a Bangladeshi context, benefiting stakeholders such 
as English graduates, educators, and policymakers in enhancing 
graduates' readiness for the job market in an increasingly 
competitive global economy.
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Introduction
Since its independence in 1971, Bangladesh has been operating as a 
monolingual country, with English being used primarily as an 
international link language, and not for interpersonal or 
inter-institutional communication (Rahman, 2005). As a result, the 
educational policies favored the mother tongue, Bangla, and this had 
an effect on the population as the majority had poor English skills. 
Although English is not the lingua franca of Bangladesh, it is still 
used for different purposes, particularly international 
communications, so a lack of English proficiency was a cause for 
concern as it affected the socio-economic growth of the country. 

To address this issue, greater emphasis was placed on tertiary-level
English education and the University of Dhaka introduced 
compulsory English courses for a number of programs in the Arts and 
Humanities disciplines in the 80s. Later, when private universities 
were established in the country under the Private University Act of 
1992, English was the medium of instruction at these institutions, 
with mandatory basic English Language courses for students of all 
disciplines. However, in a report created by the Public Service 
Commission (PSC) for the National Parliament in 1999, nearly a fifth 
of the candidates appearing for the examination scored a ‘zero’ in 
English, showing that the education system was unable to produce 
minimal proficiency in the English language in the students (Rahman, 
2015). As the situation currently stands, Bangladesh has been 
gradually evolving from an agriculture-based economy to an 
industry-based one, with the aim of greater assimilation with the 
global market (World Bank, 2019). Thus, strong communication 
skills and English language proficiency are vital to this end. In other 
words, a lack of competence in English will mean that Bangladesh 
can not effectively participate in the booming global economy 
(Rahman, 2015).

With this context, this study investigated the expectations or 
requirements of employers and whether the English courses are 
sufficiently preparing students for the job sector. More specifically, 
the study aimed to identify any existing gaps in the required skills of 
English graduates that employers are looking for. The researchers 
also attempted to discover whether English courses at the tertiary 
level in Bangladesh improved competence and proficiency in English 
among learners and if this linguistic proficiency in English is playing 
a role in graduate employability. In addition, the researchers 
attempted to pinpoint and identify any challenges that English 
graduates face when finding or sustaining employment regarding 
their English skills. For addressing these concerns, this study was 
conducted using a qualitative approach for a more detailed picture of 
the situation. With this aim in mind, this study found the answers to 
two research questions:

1. What requirements do employers expect from English 
graduates?

2. To what extent are English graduates prepared for the job 
market?

Literature Review
Having the focus on graduate employability, the definition of 
employability comprises “skills, understandings and personal 
attributes” which benefit the graduates in their occupations, in 
addition to themselves, the community and the economy (Yorke, 
2006). However, Tomlinson (2017) found a complex relationship 
between graduates having the skills and them being employable. 
(cited in Zainuddin et al., 2019). 

Studies in different Asian contexts such as Malaysia (Manpower Inc.
2008; World Bank, 2014) show a lack of communication skills and a
poor command of the English language as one of the major 
hindrances to the employability of university graduates. Rassool and 

Mansoor (2007) identified English as a “prerequisite for employment 
and promotion” in Pakistani context. In the context of textile and 
clothing merchandisers in Hong Kong, the importance of written 
communication in English has been revealed (So-mui & Mead‘s, 
2000). Thompson (2001) found a lack of “critical skills of listening 
and speaking” among the entry-level employees in the Chippewa 
Valley area. 

The emergence of English language proficiency in various 
socioeconomic and cultural aspects in present Bangladesh can be
understood through the theory of Linguistic Capital conceptualized 
by Bourdieu (2000), which indicates towards individuals’ linguistic 
skills that predetermine their position in society as delegated by 
powerful institutions. Especially in the socioeconomic aspect, as 
study shows English language fluency has been considered as human 
capital (Dustmann, 1999; Dustmann & Fabbr, 2003, cited in Roshid 
& Chowdhury 2013). On one hand, considering the Bangladeshi job 
market, Khan & Chaudhury (2012), while studying the perspectives 
of employers regarding Bangladeshi graduates’ English proficiency, 
identified the “extensive use of English language”, especially in the 
private or corporate sector; on the other hand, Rahman (2015) 
identifies incompetency in English language as ineffective 
participation in the global economy.

Within the country, employment in any organization looks for 
proficiency in English. Entry into government jobs requires
being selected through a competitive examination where 
English is a subject, while any non-government office that has 
dealings outside the national border looks particularly for 
people with English proficiency. Since the pay structure of 
such NGO‘s is better than other jobs, people are interested to 
be employed there, and want to learn English. (Qader, 1999, 
cited in Khan & Chaudhury, 2012)

Therefore, this seems certain that English, nowadays, is not only 
considered “a gatekeeping mechanism” that ensures access to 
high-tech information and facilities (David & Govindasamy, 2005), 
but also “a screening mechanism” for Bangladesh Civil Service 
(BCS) entrance examinations, corporate sectors and global youth 
opportunities (Khan & Chaudhury, 2012). 

Thus, considering the local and global employability, the inclusion of 
compulsory English education has been implemented at different 
levels including primary, secondary, higher secondary and tertiary 
education in Bangladesh. However, studies revealed insufficient 
proficiency in English among students even after 12-14 years of 
compulsory English education. For instance, Khan & Chaudhury 
(2012) found the “dissatisfaction of the employees with the 
graduates’ English proficiency” due to the ‘below-required 
standards’. A study by The World Bank (2019) on Graduate 
Employability of Affiliated Colleges in the Bangladeshi context has 
shown English Language Skills as one of the major determinants for 
higher wages in jobs. This showed, “Those who completed their 
college degree in English receive wages that are on average 25 per 
cent higher than those who did not”.

Though the misalignment between the requirements of the employers 
and the linguistic competence of the graduates differ, this does not 
justify the scenario for putting efforts into ensuring the English 
language skills of the graduates. Because, besides making English 
mandatory in school education and tertiary education (in both Public 
universities and Private universities), several ELT initiatives by 
different donor agencies including “DfID, CIDA, World Bank, ADB 
and the Government of Bangladesh (GoB)” have been executed from 
1990 till present to ensure English language proficiency of 
Bangladeshi students (Rahman, 2015). So, looking at the gap between 
the efforts to ensure required English proficiency and the graduates’ 

achieved English proficiency, it was thus deduced that “the present 
system of education has failed to equip today‘s Bangladeshi youth 
with the English competency necessary for employment” (Khan & 
Chaudhury, 2012). Henceforth, studies like Zainuddin et al. (2019) 
suggest, “The mismatches between the perceptions of university 
students and the expectations of employers should be considered 
when planning both English language courses and degree 
programmes at universities”.

Despite having a number of studies focusing on the relationship 
between English and employability, the researchers identified that
little attention has been given to the scope of English graduates for 
employability, especially in a Bangladeshi context. Therefore, 
considering the current English education and job market situation in 
Bangladesh, this concerned study focused on addressing the gap 
between the expected learning outcomes of English graduates and the 
requirements for employability in different sectors. 

Research Methodology

This research project examined the relationship between proficiency 
in English language skills and employability in the Bangladeshi
context. Adopting a qualitative methodology, this study utilized 
in-depth interviews and focus group discussions (FGDs) to collect 
data and insights on participants' perceptions and experiences. 
Initially, the researchers conducted a secondary data analysis by 
reviewing the existing literature and identifying the potential research 
areas. They sourced the secondary literature from the stakeholders in 
tertiary education such as the English language teachers and 
academicians in this field and existing online documents. The 
detailed methodology is presented below:

Participants
The study recruited 13 participants in total, 7 of whom were 
fourth-year or Master’s students of English at a private university in 

Dhaka. The tertiary level students were selected following the simple 
random sampling strategy to ensure a mixed group of participants; 
where they might include the variations in their socio-economic 
background, educational background, household structure, income 
structure, rural-urban linkage, migration and their stay in Dhaka and 
other places. To get an overall understanding, this study drew data 
from two employed alumni of the English Department of the 
concerned university, two tertiary-level English teachers and two 
hiring managers from two private organizations (including one 
corporate and one media house).

Data Collection
Data was collected through in-depth interviews and FGDs (Focus 
Group Discussions). All interviews and discussions will be conducted 
in a mix of English and Bengali and audio-recorded with the consent 
of the participants. The interviews were conducted on a one-to-one 
basis, while FGD consisted of 7 participants. The interviews and 
FGDs were conducted by one or both of the researchers present.

Interviews and Focus Group Discussion (FGD)
The interviews were conducted in a semi-structured format, allowing 
for flexibility and adaptation to the individual responses of each 
participant. Open-ended questionnaires were used for collecting data 
to optimize the advantage of informal conversational interviews and 
standardized open-ended interview questions. Also, the interviews 
were conducted in a face-to-face manner to ensure more in-depth data 
collection and a comprehensive understanding of the collected data. 
The researchers conducted the FGD in a group format to encourage 
participants to discuss and share their experiences with each other. 
Participants were encouraged to share their experiences and opinions 
on the role of English language skills in employability and whether 
they feel like their education adequately prepared them for the job 

market. The table below summarizes the data collection method, 
approach, and participants:

Table 1.1: Data Collection Method 
Theoretical Framework
The researchers have used Amartya Sen’s Capability Approach (CA) 
as the lens through which they have analyzed their data findings and 
upon which they have based their conclusions and recommendations. 
Sen’s Capability Approach theory (1980) states that a capability 
approach emphasizing the importance of expanding individuals' 
freedom and opportunities to achieve well-being should be used 
instead of focusing on income and wealth to evaluate social and 
economic inequality. This idea was later expanded upon, and Sen 
added that development should instead be measured in terms of 
individuals' ability to achieve their goals (1984).

In this paper, the researchers applied this framework by first
identifying the capabilities that English graduates need to possess in 
order to be employable. These capabilities have been identified 
through the data collected from interviewing hiring and recruitment 
personnel. Then, they have analyzed the impact of proficiency in 
English language skills on these capabilities by examining how 
English language competence affects the graduates’ ability to develop 
and implement these capabilities. Next, they have evaluated whether 

any particular changes to the English curriculum, such as extra 
courses or updated syllabi, at the tertiary level can expand English 
skills and employability capabilities.

Using this framework, the researchers identified the capabilities 
needed for employability to be English language proficiency and 
practical skills, and in order to gain these capabilities, 
learners/graduates require constant exposure to and immersion in the 
English language. In addition, certain factors can determine how well 
the capabilities are achieved, including learner background, 
classroom teaching and learning practices, institutional policies, and 
the curriculum. Ultimately, these capabilities will provide English 
graduates with freedom and flexibility and give them more freedom 
to choose the employment options best suited for them and provide 
them with better employment opportunities as a whole.

Figure 1.1: Sen’s Capability Approach (1980) Applied to the 
Relationship between English language skills and Employability

Data Analysis
The audio recordings of the interviews and FGD were transcribed and 
analyzed using thematic analysis. The responses and insights derived 
from them were organized into themes and subthemes based on 
Amartya Sen’s Capability Approach theory (1980), with particular 
attention paid to the relationship between proficiency in English 
language skills and getting and/or sustaining employment. 

Findings and Discussion
From the qualitative data collected from a wide range of sources, the 
researchers identified a number of emerging patterns.  This particular 
section discusses a number of key findings under some themes 
relevant to the significance of English for the employability of the 
graduates. 

Bangladeshi Universities’ Role in Exposing Students to 
English Language Proficiency
This study found a good amount of exposure to the English language 
to the students inside the classroom. Because the medium of 
instruction (MOI) is most of the time English in most of the courses 
in the Department of English. The study identified several reasons 
behind the use of English on a large scale in the classroom. Firstly, 
some institutional expectations are responsible for this; for instance, 
the authorities of private universities prefer English as MOI in all the 
departments and in the Department of English, English as a medium 
of all sorts of communication including official and educational 
communication is considered requisite to achieve its goal. Secondly, 
to motivate the learners to use the target language in the classroom, 
the teachers use English as MOI, as identified from T1,

The main target of our department is to enrich our students with 
language skills.

Thirdly, because of some courses related to English language 

teaching (ELT) or TESOL, it becomes inevitable to create the 
language-teaching context in the classroom using the materials and 
instructions prepared and to be delivered in the classroom. This leads 
to the use of English as MOI in the classroom. Lastly, the presence of 
heterogeneous learners who have regional and linguistic varieties, 
have often been found facing difficulties using standard Bangla. 
Therefore, for keeping each student from diversified backgrounds 
aligned with a single mode of communication, English plays a 
significant role in the classroom. As identified from T2,

English is a solution as we have a heterogeneous class with
different backgrounds with mutually unintelligible dialects 
making it tough to communicate.

However, a mixed approach to the medium of instruction has been
identified as well. The reasons that we found, include most of the 
learners’ Bengali medium background  and their better understanding 
of the content,  As, from the in-depth interviews of Alumni, A2 stated 
that,

Most of the time, sir used to speak in English and Bangla 
sometimes for better understanding.

Additionally, from the teachers’ point of view, we found a blend of
English and Bengali as the medium of instruction, with 80% of the 
class being conducted in English, with some explanations and 
examples being given in Bengali for deeper understanding. In 
addition, while interacting with the students to engage them in the 
tasks, the teachers use mixed language following the students 
switching to Bangla for any sort of interaction, which is evident from 
T1,

…..the whole lecture is in English but to be specific, the 
question-answer session is often carried out in Bangla.

When asked if the English department provided the proficiency
needed for employment, the teachers claimed that it did not. T2 stated 
that these issues were only starting to be addressed, and while some 
courses dealt with CV writing, how to face an interview, written 
communications and writing reports, there is still doubt about 
whether the curriculum reformation is effective. Similarly, T1 posits 
that from a practical perspective, the students are not gaining the 
capabilities required for the job market because many aspects of the 
curriculum can not be implemented as the students are unable to 
understand the material being taught as they lack the basic skills that 
they are expected to have when entering university. However, they 
also believe that with one-on-one mentoring, teaching language skills 
more creatively. and teaching soft skills, it will be possible to prepare 
students for the job market.

Factors Impacting the English Language Proficiency of
Bangladeshi English Graduates
The concerned study has identified several factors responsible for the 
level of English language proficiency the English graduates possess 
and their career choices. Learners’ backgrounds, classroom practices 
and several institutional factors play a significant role behind these 
which are detailed below:

Learners’ background
Learners’ background plays a part in the learners’ English language 
proficiency and career choice. First of all, Most of the students having 
a Bengali medium education encounter several challenges regarding 
the comprehension of content and communication in the classroom. 
One of the reasons for this is the lack of listening skills as T1 opined,

In the study from classes 1 to 12, they do not practice listening 
to English. So, when they come to the university level and I 
start speaking English in the very first class, they face this 
cultural shock.

Additionally, the students remain hesitant about interacting because 
of a sense of shame, as A2 commented,

I hesitated to ask questions to the teacher wondering if I would 
be allowed to ask questions in Bangla; I felt my classmates 
would underestimate me if I asked questions in Bangla. 

However, it has also been identified that after completing the 
four-year graduation, the students could improve their English 
language proficiency. 

Their background has been found to impact their career choices as
well. Looking at the usual career choices the students have, we have 
found most of the students are interested in the Bangladesh Civil 
Service (BCS) as an administrative officer, some in doing business, 
and some opting for jobs of furthering higher studies in foreign 
countries. While finding the reason for these career choices, we could 
identify the impact of the learners’ background on their career choices 
to some extent. For instance, one participant was found interested in 
joining as an administrative officer in a reputed public university 
utilizing the parental quota; whereas another was interested in 
furthering the family business internationally. Again, another student 
opted for teaching owing to her background in Masters’ in ELT where 
she was taught language teaching methods and relevant courses. In 
this way, their background determined their career choices and that 
led to their choice of studying English at the tertiary level. 

Classroom Practices
Classroom teaching and learning practices are other significant 
factors in impacting students’ English language proficiency. On the 
one hand, From the student’s perspective, they do not appear to be 
fully prepared with the English language proficiency required for the 
job market. S4 stated that they ‘are not able to communicate all the 

information’ they know. The participants admitted they face trouble 
when speaking in English, citing various reasons associated with 
classroom practices for this. S4 claimed that the speaking skills 
course, which lasts for a four-month semester was not enough to 
properly develop English speaking skills, while S5 stated that learners 
do not receive adequate feedback on their errors during presentations 
in class, and S3 believed that when assessing presentations, 
instructors focus more on content instead of the verbal skills. Overall, 
the students think that while their English skills have improved, they 
lack confidence in their speaking skills.

On the other hand, the teachers expressed dissatisfaction with the
student’s English proficiency. They also stated that while around 40% 
of the students have adequate proficiency in English, 60% of the 
students do not, and these students have poor speaking skills. 
Similarly, T2 also expressed frustration with students’ lack of English 
proficiency, particularly while presenting and writing.

Curriculum
The curriculum of tertiary-level English students also has an 
important role to play in achieving a certain level of proficiency in the 
English language. Having a trimester system at the tertiary level in 
Private universities, each semester took four months. The participants 
believed that a four-month period is not sufficient for internalizing 
the content of even one course, because, as commented by A1,
Getting deep into these topics in the course in 4 months was very 
tough.

Another impact of curriculum on English language proficiency can be
noticed because the curriculum is prepared based on an assumption 
that the students might have achieved the expected learning outcomes 
by grade 12 according to the National Curriculum 2012. Therefore, 
the tertiary curriculum incorporates a more advanced level of content 

and skills compared to the higher secondary level education. But 
there remains a gap between the existing curriculum and the expected 
proficiency level of the private university students, because, as T1 
cited,
When we know that a student has got admitted here after passing 12th 
grade, we expect a certain level of skills from a 12th-grade student. 
but whoever we are getting as students here, usually lacks that level 
of skills for some reason.

In addition, the curriculum can play a role in merging 21st-century
skills accompanied by English language skills which will create 
real-life conversational situations and involve students actively in 
learning the language. Despite these skills being missed in tertiary 
level curriculum, the teachers can incorporate these into their 
teaching, as suggested by T2, 
Some powerful skills that are required in the job market are 
negotiation skills, communication skills, leadership and management 
skills. English teachers should include all these things in whatever 
course they teach.

Students’ Capability in the English Language and Practical 
Skills
The data reveals a mixed nature in the findings on the English 
graduates’ capabilities. On one hand, the exposure to the English 
language in the classroom and the courses taught in the Department of 
English including English language and literature, has been able to 
positively impact the students. Because the students not only 
improved their language skills through the courses but also additional 
skills that are believed to be required for job sectors or practical life. 
The teachers’ data reveals,
Teaching additional skills to English students will help them find 
better job opportunities.  

Aligning with the previous comment, the students’ data informed that 
the English department focuses on acquiring different levels of skills, 
as we come to know from A2, 
Talking about language skills, I could practice reading, writing and 
speaking skills and about additional skills, I have learnt 
communication skills, and teaching skills including methods and 
techniques.

From the FGD conducted with the students, it was learned that the
language and literature courses conducted in English helped the 
students develop their communication skills, as well as develop their 
character as a whole. Moreover, understanding literature has not only 
helped with the understanding of language usage in literary contexts 
and informed them about the background of the contexts, but also 
helped them develop critical thinking and analytical skills. The 
alumni of the concerned department who are placed in different 
sectors such as teaching or print media house, justified the acquired 
knowledge and skills by utilizing them in their respective job sectors, 
as identified from A1,

I can take the pressure of covering local news, and any 
international incident happening at the same time, and this has 
professional advantages.

On the other hand, a contrasting scenario has been identified, for 
instance, from the FGD, the current students acknowledging their 
lack of English language skill said

…….because of nervousness, I am not able to communicate all
 the information I know. (S4)

Asking whether the students feel confident about the job market, this 
study identified a mixed reaction from the students. On one hand, 
some students feel that they are less confident than required and some 
feel less confident about only English speaking skills, as S5 opined

I think I am confident about freewriting but less confident about 
speaking.

On the other hand, some feel that although their current proficiency
does not seem sufficient for the job market, they have achieved better
proficiency than in previous years, according to S1 & S2. 

The study overall shows a growth in the graduates’ achieving the 
required language and job-specific skills after the completion of the 
four-year bachelor's degree, despite a sense of lack of confidence 
before completing the degree. 

The Necessity of English in Bangladeshi Graduates’ 
Employability 
The study identified the necessity of English in the employability of 
Bangladeshi graduates incorporating different standpoints. While 
considering employability, English is not regarded as the only skill 
required, rather a wide range of skills has been found worth 
considering. This study justifies the necessity of English skills along 
with other skills for job sectors by analyzing the findings from the 
perception of the graduates, their teachers and the employers.

Perception from Graduates
Being an English graduate is considered an advantage by graduates or 
aspiring graduates in terms of being prepared for the job market; 
because, first, the skills acquired in the English department seem 
helpful at work, justified by A1,

Because I come from the English dept., I can cover news from 
across the country, and support the international news at the same 
time.

In addition, since some preferred job examinations are held in 
English, basic comprehension skill of English is required, which lets 
the English graduate in a more favorable position, as stated by S4,
…..the NSI question paper is completely in English.

Again, most of the job circulars nowadays ‘specifically mention
English Speaking skills and communication skills are required’,  
mentioned by S6. Moreover, the participants believe that strong 
English language skills help them in the job sector, particularly in 
marketing positions, corporate jobs and work relating to foreign 
clients, with S6 specifying that in such cases ‘English becomes 
important for speaking and presenting oneself’. 

However, some participants consider English important for 
international businesses, but it is not as crucial for domestic jobs, as 
identified by  S5.  Also, being an English graduate with other skills 
like presentation and communication is believed to be the key factor 
for getting a  job, justified by the statement of S6,  
confidence is just as important, if not more important than language 
skills when it comes to presenting one’s self.

Perception from Teachers
The data retrieved from the teachers’ interviews reveal the necessity 
of English for better employability. T2 stated that 
in many job places where you don’t need English, they [employers] 
still look for a certain level of proficiency

They also mentioned many common jobs that English
graduates enter into where English proficiency is necessary such as 
government jobs like BCS, teaching, journalism, public relations, and 
translation. Several reasons behind the importance of English for job 
sectors have been identified in this study. To begin with, workplace 
communication, especially written communication skills are mostly 
in English. Because depending on the kind of job, workplaces require 
writing reports and proposals in English, as well as the need to give 
presentations in English. However, different skills of English can be 
essential too based on the requirement of the job, as T1 mentioned 
specifically,

if you are working in a multinational company, you may need
spoken communication the most; however, if you are working 
in a content writing or research-related job, maybe you need 
the written communication the most.

Next, a strong grasp of English is often associated with the 
intelligence of the graduates which leads the graduates to find better 
employment as well as better opportunities while they are working. 
However, in addition to English communication skills, additional 
interpersonal, technical and soft skills are necessary. T1 stressed 
analytical skills and T2 mentioned negotiation, leadership, and 
management skills as additional preferences in the job sectors. 

Perception from Corporate Employers
From the points of view of employers from different corporate 
sectors, English contributes to a great deal of communication, 
although not mandatory in each sector of jobs, depending on the 
requirement of the job position along with the culture of the 
workplace.  However, for both technical and non-technical job 
sectors, communication in English is considered crucial because the 
“updated ideas, concepts, and rules” are communicated in English, 
according to the opinion of E1. 

English is also significantly used for different forms of
communication in varied corporate sectors. For instance, in the 
healthcare sector, depending on the position of the employees, verbal 
and written communication is more required, as it can be identified 
from E1,

…..generally speaking for management kind of positions or 
general office kind of roles, someone who can express their ideas 
in English both in verbal and written form, I think that is 
something which is needed with some level of spoken fluency.

Whereas, in the print media sector, reading skill is more important for 

translating international news into Bangla because correct 
comprehension of news leads to the correct translation. The necessity 
of correct translation has been stated by E2,

Use of English language, especially in translating, is one of our
concerns because the media is responsible for spreading any 
news which leads people to think, decide and react.

Also, while working in marketing or social media marketing sectors, 
advertisement agency and corporate sectors, English language 
proficiency is required, to be specific, for understanding different 
guidelines for printing any news or posting any news on social media 
sites, as identified by E2,

To understand the community guidelines for posting in different 
media groups on Facebook or Twitter, we need language proficiency.

Next, English is necessary for official or formal communication. E1 
commented,

For social communication like chatting with colleagues, English 
is not mandatory but for functional communication like email for 
communicating with your management, with peers, with 
customers and with suppliers.

Having this necessity of English in mind, these job sectors prefer 
English language proficiency among the new recruits. However, it 
has been found that while recruiting, technical skills are the primary 
concern followed by English language skills, which leads to 
candidates from diversified backgrounds, not limited to English 
graduates.  As opined by E2,

Regardless of which department or background the candidate 
has, he is employed on the basis of his technical skills.

Understanding the importance of English communication, for coping

with the diversified graduates’ English language proficiency, the job 
sectors usually arrange a minimum number of training programs. The 
training arrangement basically consists of the content and skill 
required for the concerned jobs, but English language skill is a part of 
the training module. 

Triangulating among the three perceptions received from the
graduates, their teachers and employers, the idea of English language 
skills is considered a basic skill required for any job. However, it has 
been significantly found that English language skills complemented 
with interpersonal skills such as communication, analytical, 
negotiation and management skills, job-specific skills such as 
translating or content writing skills, and soft skills such as technical 
skills and technology skills can help graduate more in the job sector.

Discussion
This study applied Amartya Sen’s capability approach to analyze the 
findings to identify the employers’ expectations from English 
graduates and their preparedness for the job market. 

Answering RQ 1 (expected requirements of the employers), from the 
findings of the study it is evident that English language proficiency to 
some extent, at least, to meet the purpose of professional verbal 
communication, is necessary. However, employers do not 
particularly demand the English graduates, rather they prioritize the 
technical background of the candidate where English language skills 
might play a complementary role. Job prospects get higher for the 
graduates when they compile a varied range of skills among 
themselves. Such skills include technical skills based on the 
technicality of the job sectors, technological skills and interpersonal 
skills along with the English language skills. Having these combined 
skills has been found to help them achieve various professional 
benefits. Therefore, this study finds out that English skills definitely 

play an important role in getting a job, but without the combination of 
other required skills, English graduates do not get preference in 
employment opportunities. 
Answering RQ 2, (looking at the preparedness of the English 
graduates), this study identified a number of factors impacting the  
students’ capabilities of English language skills and job-related 
practical skills. We found that the students completing four-year 
bachelor's degree and one-year Master’s degree were able to 
understand the overall effectiveness of the program and they seemed 
prepared for the job market with the skills relevant to their job sectors. 
Being English graduates, the students have been found achieving 
English language proficiency along with other job-related skills like 
content writing, translating and teaching. Additionally, they have 
learned some interpersonal skills prioritized in 21st century jobs and 
these skills include critical thinking and creativity (T1 and T2). These 
acquired proficiency of the employed alumni in English language has 
been seen drawing a positive feedback to their professional life as 
well.  On the other hand, most of the current students who are mostly 
planning for jobs or performing internships, did not seem very 
confident about their preparedness for the job opportunities. The 
reason for their feeling less prepared was mostly related to their lack 
of English language skills, especially speaking and presentation 
skills, precisely lack of confidence in presenting him/herself. Having 
confidence along with the skills has been identified as one of the key 
qualities for the preparedness of the English graduates in this paper. 
Based on the finding and discussion, the following table portrays a 
summary of the paper, incorporating Amartya Sen’s Capability 
Approach:

Table 1.2: English Graduates’ Capability and Achieved Outcome

To sum up the discussion, this research has revealed that the skills the
graduates are acquiring from the English department are eventually 
helping them meet the requirements of different job sectors. Still, 
since the majority of the students lack sufficient skills which makes 
them feel unprepared for employment opportunities, the English 
departments can potentially create eligible candidates for job markets 
by focusing on more skill practice and confidence-building activities 
during graduation.

Conclusion and Recommendations
Using the findings and analysis of the collected data, the researchers 
were able to surmise that employers expect strong written skills in 
English, as well as a certain degree of proficiency in spoken English 
for presentations. For positions that involve dealing with foreign 
clients, listening comprehension skills are also needed. Moreover, a 
majority of English graduates are unable to meet these requirements, 
making them underprepared for the job market. 

From the data collected, a number of recommendations emerged: 
firstly, a focus on teaching writing skills, particularly writing business 
reports, proposals, and other forms of written communication used in 
the real world. Moreover, universities also need to pay special 
attention to developing speaking and presentation skills. Classroom 
teaching is not enough to develop spoken English skills, as expressed 
by existing students and alumni. Thus starting extra and co-curricular 
activities like clubs and regularly organizing events like debates, 
speech competitions, and impromptu speaking will help students 
practice speaking skills and gain the confidence to speak in English at 
length.

In addition, English skills are no longer sufficient for the job market. 
Therefore, institutions need to implement teaching other skills as 
well, such as critical thinking, creative and analytical skills, 
leadership and management skills and so on. It is equally important to 
make sure that changes in the curriculum geared towards improving 
employability are actually being implemented in the classroom.

Limitations
A limitation of the study is the small sample size led by a limited 
timeframe, which may have limited the generalizability of the 
findings. To address this issue, the researchers included participants 
with a range of backgrounds and experiences. Moreover, another 

limitation is the dependence on self-reported data, which may be 
subject to response bias. To address this, the study used the 
triangulation of data sources.
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CASE
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Abstract
In recent times, the development plan of the government of 
Bangladesh incorporates that to develop the commercial hubs in
between urban, sub-urban and rural areas, which are more likely the 
growth centers. While developing a certain core area of a growing 
neighborhood, we often don’t consider present socio-cultural 
parameters. So, as a study here, Kopilmuni growth center is studied 
and a notion of sustainable development is made from the 
socio-spatial perspective of the market development procedure. As 
this market possesses a lot of historical values in it while 
incorporating development for economic purposes, how we can 
recapitulate history and can bring it forward with the change is to be 
addressed in this particular case. For seeking adequacy in the 
sustainable development sector of a developing country like ours, 
rural and sub-urban development is an integral part of the whole 
procedure. Seeing centers as a drop of hope in the corridor of 
developing sub-urban/rural junction, this research accentuates and 
initiates the process of developing a sustainable model of a growth 
center on the periphery of the country.
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Lack of marketing facilities has been acting as a serious issue in 
promoting economic growth. In recent years, the purchasing intensity 
of various sectors has increased very fast. More increase in the 
numbers of buyers in the market more will be the trade volume and 
turnover which perpetuate local development.

Keywords: Rural growth center, socio-spatial perspective, 
economic development,  Kopilmuni. 

1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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Influence             No. of Buyers And Sellers

Primary Market  1.5 - 3 Sq. m.  500-2000

Local Assembly Market  3 – 8 Sq. m.  2000-10000

Secondary/ Terminal Market  8 – 30 Sq. m.  10000-30000

Occupied Land            Investment

Small Market  Up To 2.5 Acre  20-30 Lakh

Medium Market  2.5 To 5 Acre  30-40 Lakh

Large Market  More Than 5 Acre  40-60 Lakh
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Abstract
This paper has explored the relationship between English language 
proficiency and employability in the context of tertiary education in 
Bangladesh. The study investigated the expectations and 
requirements of employers regarding English graduates and 
examined whether English courses at the tertiary level adequately 
prepare students for the job market. Incorporating a qualitative 
approach and utilizing Amartya Sen’s Capability Approach 1980 as 
a theoretical framework, the study revealed that employers expect 
English graduates to possess strong communication skills and 
proficiency in English. This study has identified that English 
language skills, especially writing, speaking and to some extent, 
listening skills, are needed for the English graduates in the job sector 
based on the requirement of the job. The research aims to contribute 
to understanding the relationship between English proficiency and 
employability in a Bangladeshi context, benefiting stakeholders such 
as English graduates, educators, and policymakers in enhancing 
graduates' readiness for the job market in an increasingly 
competitive global economy.

Keywords: English proficiency, employability, tertiary education,
Bangladesh, language skills
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Introduction
Since its independence in 1971, Bangladesh has been operating as a 
monolingual country, with English being used primarily as an 
international link language, and not for interpersonal or 
inter-institutional communication (Rahman, 2005). As a result, the 
educational policies favored the mother tongue, Bangla, and this had 
an effect on the population as the majority had poor English skills. 
Although English is not the lingua franca of Bangladesh, it is still 
used for different purposes, particularly international 
communications, so a lack of English proficiency was a cause for 
concern as it affected the socio-economic growth of the country. 

To address this issue, greater emphasis was placed on tertiary-level
English education and the University of Dhaka introduced 
compulsory English courses for a number of programs in the Arts and 
Humanities disciplines in the 80s. Later, when private universities 
were established in the country under the Private University Act of 
1992, English was the medium of instruction at these institutions, 
with mandatory basic English Language courses for students of all 
disciplines. However, in a report created by the Public Service 
Commission (PSC) for the National Parliament in 1999, nearly a fifth 
of the candidates appearing for the examination scored a ‘zero’ in 
English, showing that the education system was unable to produce 
minimal proficiency in the English language in the students (Rahman, 
2015). As the situation currently stands, Bangladesh has been 
gradually evolving from an agriculture-based economy to an 
industry-based one, with the aim of greater assimilation with the 
global market (World Bank, 2019). Thus, strong communication 
skills and English language proficiency are vital to this end. In other 
words, a lack of competence in English will mean that Bangladesh 
can not effectively participate in the booming global economy 
(Rahman, 2015).

With this context, this study investigated the expectations or 
requirements of employers and whether the English courses are 
sufficiently preparing students for the job sector. More specifically, 
the study aimed to identify any existing gaps in the required skills of 
English graduates that employers are looking for. The researchers 
also attempted to discover whether English courses at the tertiary 
level in Bangladesh improved competence and proficiency in English 
among learners and if this linguistic proficiency in English is playing 
a role in graduate employability. In addition, the researchers 
attempted to pinpoint and identify any challenges that English 
graduates face when finding or sustaining employment regarding 
their English skills. For addressing these concerns, this study was 
conducted using a qualitative approach for a more detailed picture of 
the situation. With this aim in mind, this study found the answers to 
two research questions:

1. What requirements do employers expect from English 
graduates?

2. To what extent are English graduates prepared for the job 
market?

Literature Review
Having the focus on graduate employability, the definition of 
employability comprises “skills, understandings and personal 
attributes” which benefit the graduates in their occupations, in 
addition to themselves, the community and the economy (Yorke, 
2006). However, Tomlinson (2017) found a complex relationship 
between graduates having the skills and them being employable. 
(cited in Zainuddin et al., 2019). 

Studies in different Asian contexts such as Malaysia (Manpower Inc.
2008; World Bank, 2014) show a lack of communication skills and a
poor command of the English language as one of the major 
hindrances to the employability of university graduates. Rassool and 

Mansoor (2007) identified English as a “prerequisite for employment 
and promotion” in Pakistani context. In the context of textile and 
clothing merchandisers in Hong Kong, the importance of written 
communication in English has been revealed (So-mui & Mead‘s, 
2000). Thompson (2001) found a lack of “critical skills of listening 
and speaking” among the entry-level employees in the Chippewa 
Valley area. 

The emergence of English language proficiency in various 
socioeconomic and cultural aspects in present Bangladesh can be
understood through the theory of Linguistic Capital conceptualized 
by Bourdieu (2000), which indicates towards individuals’ linguistic 
skills that predetermine their position in society as delegated by 
powerful institutions. Especially in the socioeconomic aspect, as 
study shows English language fluency has been considered as human 
capital (Dustmann, 1999; Dustmann & Fabbr, 2003, cited in Roshid 
& Chowdhury 2013). On one hand, considering the Bangladeshi job 
market, Khan & Chaudhury (2012), while studying the perspectives 
of employers regarding Bangladeshi graduates’ English proficiency, 
identified the “extensive use of English language”, especially in the 
private or corporate sector; on the other hand, Rahman (2015) 
identifies incompetency in English language as ineffective 
participation in the global economy.

Within the country, employment in any organization looks for 
proficiency in English. Entry into government jobs requires
being selected through a competitive examination where 
English is a subject, while any non-government office that has 
dealings outside the national border looks particularly for 
people with English proficiency. Since the pay structure of 
such NGO‘s is better than other jobs, people are interested to 
be employed there, and want to learn English. (Qader, 1999, 
cited in Khan & Chaudhury, 2012)

Therefore, this seems certain that English, nowadays, is not only 
considered “a gatekeeping mechanism” that ensures access to 
high-tech information and facilities (David & Govindasamy, 2005), 
but also “a screening mechanism” for Bangladesh Civil Service 
(BCS) entrance examinations, corporate sectors and global youth 
opportunities (Khan & Chaudhury, 2012). 

Thus, considering the local and global employability, the inclusion of 
compulsory English education has been implemented at different 
levels including primary, secondary, higher secondary and tertiary 
education in Bangladesh. However, studies revealed insufficient 
proficiency in English among students even after 12-14 years of 
compulsory English education. For instance, Khan & Chaudhury 
(2012) found the “dissatisfaction of the employees with the 
graduates’ English proficiency” due to the ‘below-required 
standards’. A study by The World Bank (2019) on Graduate 
Employability of Affiliated Colleges in the Bangladeshi context has 
shown English Language Skills as one of the major determinants for 
higher wages in jobs. This showed, “Those who completed their 
college degree in English receive wages that are on average 25 per 
cent higher than those who did not”.

Though the misalignment between the requirements of the employers 
and the linguistic competence of the graduates differ, this does not 
justify the scenario for putting efforts into ensuring the English 
language skills of the graduates. Because, besides making English 
mandatory in school education and tertiary education (in both Public 
universities and Private universities), several ELT initiatives by 
different donor agencies including “DfID, CIDA, World Bank, ADB 
and the Government of Bangladesh (GoB)” have been executed from 
1990 till present to ensure English language proficiency of 
Bangladeshi students (Rahman, 2015). So, looking at the gap between 
the efforts to ensure required English proficiency and the graduates’ 

achieved English proficiency, it was thus deduced that “the present 
system of education has failed to equip today‘s Bangladeshi youth 
with the English competency necessary for employment” (Khan & 
Chaudhury, 2012). Henceforth, studies like Zainuddin et al. (2019) 
suggest, “The mismatches between the perceptions of university 
students and the expectations of employers should be considered 
when planning both English language courses and degree 
programmes at universities”.

Despite having a number of studies focusing on the relationship 
between English and employability, the researchers identified that
little attention has been given to the scope of English graduates for 
employability, especially in a Bangladeshi context. Therefore, 
considering the current English education and job market situation in 
Bangladesh, this concerned study focused on addressing the gap 
between the expected learning outcomes of English graduates and the 
requirements for employability in different sectors. 

Research Methodology

This research project examined the relationship between proficiency 
in English language skills and employability in the Bangladeshi
context. Adopting a qualitative methodology, this study utilized 
in-depth interviews and focus group discussions (FGDs) to collect 
data and insights on participants' perceptions and experiences. 
Initially, the researchers conducted a secondary data analysis by 
reviewing the existing literature and identifying the potential research 
areas. They sourced the secondary literature from the stakeholders in 
tertiary education such as the English language teachers and 
academicians in this field and existing online documents. The 
detailed methodology is presented below:

Participants
The study recruited 13 participants in total, 7 of whom were 
fourth-year or Master’s students of English at a private university in 

Dhaka. The tertiary level students were selected following the simple 
random sampling strategy to ensure a mixed group of participants; 
where they might include the variations in their socio-economic 
background, educational background, household structure, income 
structure, rural-urban linkage, migration and their stay in Dhaka and 
other places. To get an overall understanding, this study drew data 
from two employed alumni of the English Department of the 
concerned university, two tertiary-level English teachers and two 
hiring managers from two private organizations (including one 
corporate and one media house).

Data Collection
Data was collected through in-depth interviews and FGDs (Focus 
Group Discussions). All interviews and discussions will be conducted 
in a mix of English and Bengali and audio-recorded with the consent 
of the participants. The interviews were conducted on a one-to-one 
basis, while FGD consisted of 7 participants. The interviews and 
FGDs were conducted by one or both of the researchers present.

Interviews and Focus Group Discussion (FGD)
The interviews were conducted in a semi-structured format, allowing 
for flexibility and adaptation to the individual responses of each 
participant. Open-ended questionnaires were used for collecting data 
to optimize the advantage of informal conversational interviews and 
standardized open-ended interview questions. Also, the interviews 
were conducted in a face-to-face manner to ensure more in-depth data 
collection and a comprehensive understanding of the collected data. 
The researchers conducted the FGD in a group format to encourage 
participants to discuss and share their experiences with each other. 
Participants were encouraged to share their experiences and opinions 
on the role of English language skills in employability and whether 
they feel like their education adequately prepared them for the job 

market. The table below summarizes the data collection method, 
approach, and participants:

Table 1.1: Data Collection Method 
Theoretical Framework
The researchers have used Amartya Sen’s Capability Approach (CA) 
as the lens through which they have analyzed their data findings and 
upon which they have based their conclusions and recommendations. 
Sen’s Capability Approach theory (1980) states that a capability 
approach emphasizing the importance of expanding individuals' 
freedom and opportunities to achieve well-being should be used 
instead of focusing on income and wealth to evaluate social and 
economic inequality. This idea was later expanded upon, and Sen 
added that development should instead be measured in terms of 
individuals' ability to achieve their goals (1984).

In this paper, the researchers applied this framework by first
identifying the capabilities that English graduates need to possess in 
order to be employable. These capabilities have been identified 
through the data collected from interviewing hiring and recruitment 
personnel. Then, they have analyzed the impact of proficiency in 
English language skills on these capabilities by examining how 
English language competence affects the graduates’ ability to develop 
and implement these capabilities. Next, they have evaluated whether 

any particular changes to the English curriculum, such as extra 
courses or updated syllabi, at the tertiary level can expand English 
skills and employability capabilities.

Using this framework, the researchers identified the capabilities 
needed for employability to be English language proficiency and 
practical skills, and in order to gain these capabilities, 
learners/graduates require constant exposure to and immersion in the 
English language. In addition, certain factors can determine how well 
the capabilities are achieved, including learner background, 
classroom teaching and learning practices, institutional policies, and 
the curriculum. Ultimately, these capabilities will provide English 
graduates with freedom and flexibility and give them more freedom 
to choose the employment options best suited for them and provide 
them with better employment opportunities as a whole.

Figure 1.1: Sen’s Capability Approach (1980) Applied to the 
Relationship between English language skills and Employability

Data Analysis
The audio recordings of the interviews and FGD were transcribed and 
analyzed using thematic analysis. The responses and insights derived 
from them were organized into themes and subthemes based on 
Amartya Sen’s Capability Approach theory (1980), with particular 
attention paid to the relationship between proficiency in English 
language skills and getting and/or sustaining employment. 

Findings and Discussion
From the qualitative data collected from a wide range of sources, the 
researchers identified a number of emerging patterns.  This particular 
section discusses a number of key findings under some themes 
relevant to the significance of English for the employability of the 
graduates. 

Bangladeshi Universities’ Role in Exposing Students to 
English Language Proficiency
This study found a good amount of exposure to the English language 
to the students inside the classroom. Because the medium of 
instruction (MOI) is most of the time English in most of the courses 
in the Department of English. The study identified several reasons 
behind the use of English on a large scale in the classroom. Firstly, 
some institutional expectations are responsible for this; for instance, 
the authorities of private universities prefer English as MOI in all the 
departments and in the Department of English, English as a medium 
of all sorts of communication including official and educational 
communication is considered requisite to achieve its goal. Secondly, 
to motivate the learners to use the target language in the classroom, 
the teachers use English as MOI, as identified from T1,

The main target of our department is to enrich our students with 
language skills.

Thirdly, because of some courses related to English language 

teaching (ELT) or TESOL, it becomes inevitable to create the 
language-teaching context in the classroom using the materials and 
instructions prepared and to be delivered in the classroom. This leads 
to the use of English as MOI in the classroom. Lastly, the presence of 
heterogeneous learners who have regional and linguistic varieties, 
have often been found facing difficulties using standard Bangla. 
Therefore, for keeping each student from diversified backgrounds 
aligned with a single mode of communication, English plays a 
significant role in the classroom. As identified from T2,

English is a solution as we have a heterogeneous class with
different backgrounds with mutually unintelligible dialects 
making it tough to communicate.

However, a mixed approach to the medium of instruction has been
identified as well. The reasons that we found, include most of the 
learners’ Bengali medium background  and their better understanding 
of the content,  As, from the in-depth interviews of Alumni, A2 stated 
that,

Most of the time, sir used to speak in English and Bangla 
sometimes for better understanding.

Additionally, from the teachers’ point of view, we found a blend of
English and Bengali as the medium of instruction, with 80% of the 
class being conducted in English, with some explanations and 
examples being given in Bengali for deeper understanding. In 
addition, while interacting with the students to engage them in the 
tasks, the teachers use mixed language following the students 
switching to Bangla for any sort of interaction, which is evident from 
T1,

…..the whole lecture is in English but to be specific, the 
question-answer session is often carried out in Bangla.

When asked if the English department provided the proficiency
needed for employment, the teachers claimed that it did not. T2 stated 
that these issues were only starting to be addressed, and while some 
courses dealt with CV writing, how to face an interview, written 
communications and writing reports, there is still doubt about 
whether the curriculum reformation is effective. Similarly, T1 posits 
that from a practical perspective, the students are not gaining the 
capabilities required for the job market because many aspects of the 
curriculum can not be implemented as the students are unable to 
understand the material being taught as they lack the basic skills that 
they are expected to have when entering university. However, they 
also believe that with one-on-one mentoring, teaching language skills 
more creatively. and teaching soft skills, it will be possible to prepare 
students for the job market.

Factors Impacting the English Language Proficiency of
Bangladeshi English Graduates
The concerned study has identified several factors responsible for the 
level of English language proficiency the English graduates possess 
and their career choices. Learners’ backgrounds, classroom practices 
and several institutional factors play a significant role behind these 
which are detailed below:

Learners’ background
Learners’ background plays a part in the learners’ English language 
proficiency and career choice. First of all, Most of the students having 
a Bengali medium education encounter several challenges regarding 
the comprehension of content and communication in the classroom. 
One of the reasons for this is the lack of listening skills as T1 opined,

In the study from classes 1 to 12, they do not practice listening 
to English. So, when they come to the university level and I 
start speaking English in the very first class, they face this 
cultural shock.

Additionally, the students remain hesitant about interacting because 
of a sense of shame, as A2 commented,

I hesitated to ask questions to the teacher wondering if I would 
be allowed to ask questions in Bangla; I felt my classmates 
would underestimate me if I asked questions in Bangla. 

However, it has also been identified that after completing the 
four-year graduation, the students could improve their English 
language proficiency. 

Their background has been found to impact their career choices as
well. Looking at the usual career choices the students have, we have 
found most of the students are interested in the Bangladesh Civil 
Service (BCS) as an administrative officer, some in doing business, 
and some opting for jobs of furthering higher studies in foreign 
countries. While finding the reason for these career choices, we could 
identify the impact of the learners’ background on their career choices 
to some extent. For instance, one participant was found interested in 
joining as an administrative officer in a reputed public university 
utilizing the parental quota; whereas another was interested in 
furthering the family business internationally. Again, another student 
opted for teaching owing to her background in Masters’ in ELT where 
she was taught language teaching methods and relevant courses. In 
this way, their background determined their career choices and that 
led to their choice of studying English at the tertiary level. 

Classroom Practices
Classroom teaching and learning practices are other significant 
factors in impacting students’ English language proficiency. On the 
one hand, From the student’s perspective, they do not appear to be 
fully prepared with the English language proficiency required for the 
job market. S4 stated that they ‘are not able to communicate all the 

information’ they know. The participants admitted they face trouble 
when speaking in English, citing various reasons associated with 
classroom practices for this. S4 claimed that the speaking skills 
course, which lasts for a four-month semester was not enough to 
properly develop English speaking skills, while S5 stated that learners 
do not receive adequate feedback on their errors during presentations 
in class, and S3 believed that when assessing presentations, 
instructors focus more on content instead of the verbal skills. Overall, 
the students think that while their English skills have improved, they 
lack confidence in their speaking skills.

On the other hand, the teachers expressed dissatisfaction with the
student’s English proficiency. They also stated that while around 40% 
of the students have adequate proficiency in English, 60% of the 
students do not, and these students have poor speaking skills. 
Similarly, T2 also expressed frustration with students’ lack of English 
proficiency, particularly while presenting and writing.

Curriculum
The curriculum of tertiary-level English students also has an 
important role to play in achieving a certain level of proficiency in the 
English language. Having a trimester system at the tertiary level in 
Private universities, each semester took four months. The participants 
believed that a four-month period is not sufficient for internalizing 
the content of even one course, because, as commented by A1,
Getting deep into these topics in the course in 4 months was very 
tough.

Another impact of curriculum on English language proficiency can be
noticed because the curriculum is prepared based on an assumption 
that the students might have achieved the expected learning outcomes 
by grade 12 according to the National Curriculum 2012. Therefore, 
the tertiary curriculum incorporates a more advanced level of content 

and skills compared to the higher secondary level education. But 
there remains a gap between the existing curriculum and the expected 
proficiency level of the private university students, because, as T1 
cited,
When we know that a student has got admitted here after passing 12th 
grade, we expect a certain level of skills from a 12th-grade student. 
but whoever we are getting as students here, usually lacks that level 
of skills for some reason.

In addition, the curriculum can play a role in merging 21st-century
skills accompanied by English language skills which will create 
real-life conversational situations and involve students actively in 
learning the language. Despite these skills being missed in tertiary 
level curriculum, the teachers can incorporate these into their 
teaching, as suggested by T2, 
Some powerful skills that are required in the job market are 
negotiation skills, communication skills, leadership and management 
skills. English teachers should include all these things in whatever 
course they teach.

Students’ Capability in the English Language and Practical 
Skills
The data reveals a mixed nature in the findings on the English 
graduates’ capabilities. On one hand, the exposure to the English 
language in the classroom and the courses taught in the Department of 
English including English language and literature, has been able to 
positively impact the students. Because the students not only 
improved their language skills through the courses but also additional 
skills that are believed to be required for job sectors or practical life. 
The teachers’ data reveals,
Teaching additional skills to English students will help them find 
better job opportunities.  

Aligning with the previous comment, the students’ data informed that 
the English department focuses on acquiring different levels of skills, 
as we come to know from A2, 
Talking about language skills, I could practice reading, writing and 
speaking skills and about additional skills, I have learnt 
communication skills, and teaching skills including methods and 
techniques.

From the FGD conducted with the students, it was learned that the
language and literature courses conducted in English helped the 
students develop their communication skills, as well as develop their 
character as a whole. Moreover, understanding literature has not only 
helped with the understanding of language usage in literary contexts 
and informed them about the background of the contexts, but also 
helped them develop critical thinking and analytical skills. The 
alumni of the concerned department who are placed in different 
sectors such as teaching or print media house, justified the acquired 
knowledge and skills by utilizing them in their respective job sectors, 
as identified from A1,

I can take the pressure of covering local news, and any 
international incident happening at the same time, and this has 
professional advantages.

On the other hand, a contrasting scenario has been identified, for 
instance, from the FGD, the current students acknowledging their 
lack of English language skill said

…….because of nervousness, I am not able to communicate all
 the information I know. (S4)

Asking whether the students feel confident about the job market, this 
study identified a mixed reaction from the students. On one hand, 
some students feel that they are less confident than required and some 
feel less confident about only English speaking skills, as S5 opined

I think I am confident about freewriting but less confident about 
speaking.

On the other hand, some feel that although their current proficiency
does not seem sufficient for the job market, they have achieved better
proficiency than in previous years, according to S1 & S2. 

The study overall shows a growth in the graduates’ achieving the 
required language and job-specific skills after the completion of the 
four-year bachelor's degree, despite a sense of lack of confidence 
before completing the degree. 

The Necessity of English in Bangladeshi Graduates’ 
Employability 
The study identified the necessity of English in the employability of 
Bangladeshi graduates incorporating different standpoints. While 
considering employability, English is not regarded as the only skill 
required, rather a wide range of skills has been found worth 
considering. This study justifies the necessity of English skills along 
with other skills for job sectors by analyzing the findings from the 
perception of the graduates, their teachers and the employers.

Perception from Graduates
Being an English graduate is considered an advantage by graduates or 
aspiring graduates in terms of being prepared for the job market; 
because, first, the skills acquired in the English department seem 
helpful at work, justified by A1,

Because I come from the English dept., I can cover news from 
across the country, and support the international news at the same 
time.

In addition, since some preferred job examinations are held in 
English, basic comprehension skill of English is required, which lets 
the English graduate in a more favorable position, as stated by S4,
…..the NSI question paper is completely in English.

Again, most of the job circulars nowadays ‘specifically mention
English Speaking skills and communication skills are required’,  
mentioned by S6. Moreover, the participants believe that strong 
English language skills help them in the job sector, particularly in 
marketing positions, corporate jobs and work relating to foreign 
clients, with S6 specifying that in such cases ‘English becomes 
important for speaking and presenting oneself’. 

However, some participants consider English important for 
international businesses, but it is not as crucial for domestic jobs, as 
identified by  S5.  Also, being an English graduate with other skills 
like presentation and communication is believed to be the key factor 
for getting a  job, justified by the statement of S6,  
confidence is just as important, if not more important than language 
skills when it comes to presenting one’s self.

Perception from Teachers
The data retrieved from the teachers’ interviews reveal the necessity 
of English for better employability. T2 stated that 
in many job places where you don’t need English, they [employers] 
still look for a certain level of proficiency

They also mentioned many common jobs that English
graduates enter into where English proficiency is necessary such as 
government jobs like BCS, teaching, journalism, public relations, and 
translation. Several reasons behind the importance of English for job 
sectors have been identified in this study. To begin with, workplace 
communication, especially written communication skills are mostly 
in English. Because depending on the kind of job, workplaces require 
writing reports and proposals in English, as well as the need to give 
presentations in English. However, different skills of English can be 
essential too based on the requirement of the job, as T1 mentioned 
specifically,

if you are working in a multinational company, you may need
spoken communication the most; however, if you are working 
in a content writing or research-related job, maybe you need 
the written communication the most.

Next, a strong grasp of English is often associated with the 
intelligence of the graduates which leads the graduates to find better 
employment as well as better opportunities while they are working. 
However, in addition to English communication skills, additional 
interpersonal, technical and soft skills are necessary. T1 stressed 
analytical skills and T2 mentioned negotiation, leadership, and 
management skills as additional preferences in the job sectors. 

Perception from Corporate Employers
From the points of view of employers from different corporate 
sectors, English contributes to a great deal of communication, 
although not mandatory in each sector of jobs, depending on the 
requirement of the job position along with the culture of the 
workplace.  However, for both technical and non-technical job 
sectors, communication in English is considered crucial because the 
“updated ideas, concepts, and rules” are communicated in English, 
according to the opinion of E1. 

English is also significantly used for different forms of
communication in varied corporate sectors. For instance, in the 
healthcare sector, depending on the position of the employees, verbal 
and written communication is more required, as it can be identified 
from E1,

…..generally speaking for management kind of positions or 
general office kind of roles, someone who can express their ideas 
in English both in verbal and written form, I think that is 
something which is needed with some level of spoken fluency.

Whereas, in the print media sector, reading skill is more important for 

translating international news into Bangla because correct 
comprehension of news leads to the correct translation. The necessity 
of correct translation has been stated by E2,

Use of English language, especially in translating, is one of our
concerns because the media is responsible for spreading any 
news which leads people to think, decide and react.

Also, while working in marketing or social media marketing sectors, 
advertisement agency and corporate sectors, English language 
proficiency is required, to be specific, for understanding different 
guidelines for printing any news or posting any news on social media 
sites, as identified by E2,

To understand the community guidelines for posting in different 
media groups on Facebook or Twitter, we need language proficiency.

Next, English is necessary for official or formal communication. E1 
commented,

For social communication like chatting with colleagues, English 
is not mandatory but for functional communication like email for 
communicating with your management, with peers, with 
customers and with suppliers.

Having this necessity of English in mind, these job sectors prefer 
English language proficiency among the new recruits. However, it 
has been found that while recruiting, technical skills are the primary 
concern followed by English language skills, which leads to 
candidates from diversified backgrounds, not limited to English 
graduates.  As opined by E2,

Regardless of which department or background the candidate 
has, he is employed on the basis of his technical skills.

Understanding the importance of English communication, for coping

with the diversified graduates’ English language proficiency, the job 
sectors usually arrange a minimum number of training programs. The 
training arrangement basically consists of the content and skill 
required for the concerned jobs, but English language skill is a part of 
the training module. 

Triangulating among the three perceptions received from the
graduates, their teachers and employers, the idea of English language 
skills is considered a basic skill required for any job. However, it has 
been significantly found that English language skills complemented 
with interpersonal skills such as communication, analytical, 
negotiation and management skills, job-specific skills such as 
translating or content writing skills, and soft skills such as technical 
skills and technology skills can help graduate more in the job sector.

Discussion
This study applied Amartya Sen’s capability approach to analyze the 
findings to identify the employers’ expectations from English 
graduates and their preparedness for the job market. 

Answering RQ 1 (expected requirements of the employers), from the 
findings of the study it is evident that English language proficiency to 
some extent, at least, to meet the purpose of professional verbal 
communication, is necessary. However, employers do not 
particularly demand the English graduates, rather they prioritize the 
technical background of the candidate where English language skills 
might play a complementary role. Job prospects get higher for the 
graduates when they compile a varied range of skills among 
themselves. Such skills include technical skills based on the 
technicality of the job sectors, technological skills and interpersonal 
skills along with the English language skills. Having these combined 
skills has been found to help them achieve various professional 
benefits. Therefore, this study finds out that English skills definitely 

play an important role in getting a job, but without the combination of 
other required skills, English graduates do not get preference in 
employment opportunities. 
Answering RQ 2, (looking at the preparedness of the English 
graduates), this study identified a number of factors impacting the  
students’ capabilities of English language skills and job-related 
practical skills. We found that the students completing four-year 
bachelor's degree and one-year Master’s degree were able to 
understand the overall effectiveness of the program and they seemed 
prepared for the job market with the skills relevant to their job sectors. 
Being English graduates, the students have been found achieving 
English language proficiency along with other job-related skills like 
content writing, translating and teaching. Additionally, they have 
learned some interpersonal skills prioritized in 21st century jobs and 
these skills include critical thinking and creativity (T1 and T2). These 
acquired proficiency of the employed alumni in English language has 
been seen drawing a positive feedback to their professional life as 
well.  On the other hand, most of the current students who are mostly 
planning for jobs or performing internships, did not seem very 
confident about their preparedness for the job opportunities. The 
reason for their feeling less prepared was mostly related to their lack 
of English language skills, especially speaking and presentation 
skills, precisely lack of confidence in presenting him/herself. Having 
confidence along with the skills has been identified as one of the key 
qualities for the preparedness of the English graduates in this paper. 
Based on the finding and discussion, the following table portrays a 
summary of the paper, incorporating Amartya Sen’s Capability 
Approach:

Table 1.2: English Graduates’ Capability and Achieved Outcome

To sum up the discussion, this research has revealed that the skills the
graduates are acquiring from the English department are eventually 
helping them meet the requirements of different job sectors. Still, 
since the majority of the students lack sufficient skills which makes 
them feel unprepared for employment opportunities, the English 
departments can potentially create eligible candidates for job markets 
by focusing on more skill practice and confidence-building activities 
during graduation.

Conclusion and Recommendations
Using the findings and analysis of the collected data, the researchers 
were able to surmise that employers expect strong written skills in 
English, as well as a certain degree of proficiency in spoken English 
for presentations. For positions that involve dealing with foreign 
clients, listening comprehension skills are also needed. Moreover, a 
majority of English graduates are unable to meet these requirements, 
making them underprepared for the job market. 

From the data collected, a number of recommendations emerged: 
firstly, a focus on teaching writing skills, particularly writing business 
reports, proposals, and other forms of written communication used in 
the real world. Moreover, universities also need to pay special 
attention to developing speaking and presentation skills. Classroom 
teaching is not enough to develop spoken English skills, as expressed 
by existing students and alumni. Thus starting extra and co-curricular 
activities like clubs and regularly organizing events like debates, 
speech competitions, and impromptu speaking will help students 
practice speaking skills and gain the confidence to speak in English at 
length.

In addition, English skills are no longer sufficient for the job market. 
Therefore, institutions need to implement teaching other skills as 
well, such as critical thinking, creative and analytical skills, 
leadership and management skills and so on. It is equally important to 
make sure that changes in the curriculum geared towards improving 
employability are actually being implemented in the classroom.

Limitations
A limitation of the study is the small sample size led by a limited 
timeframe, which may have limited the generalizability of the 
findings. To address this issue, the researchers included participants 
with a range of backgrounds and experiences. Moreover, another 

limitation is the dependence on self-reported data, which may be 
subject to response bias. To address this, the study used the 
triangulation of data sources.
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Abstract
In recent times, the development plan of the government of 
Bangladesh incorporates that to develop the commercial hubs in
between urban, sub-urban and rural areas, which are more likely the 
growth centers. While developing a certain core area of a growing 
neighborhood, we often don’t consider present socio-cultural 
parameters. So, as a study here, Kopilmuni growth center is studied 
and a notion of sustainable development is made from the 
socio-spatial perspective of the market development procedure. As 
this market possesses a lot of historical values in it while 
incorporating development for economic purposes, how we can 
recapitulate history and can bring it forward with the change is to be 
addressed in this particular case. For seeking adequacy in the 
sustainable development sector of a developing country like ours, 
rural and sub-urban development is an integral part of the whole 
procedure. Seeing centers as a drop of hope in the corridor of 
developing sub-urban/rural junction, this research accentuates and 
initiates the process of developing a sustainable model of a growth 
center on the periphery of the country.
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Lack of marketing facilities has been acting as a serious issue in 
promoting economic growth. In recent years, the purchasing intensity 
of various sectors has increased very fast. More increase in the 
numbers of buyers in the market more will be the trade volume and 
turnover which perpetuate local development.

Keywords: Rural growth center, socio-spatial perspective, 
economic development,  Kopilmuni. 

1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.

References

Haq, Z. (2020). Problems and Potentials of Rural Growth Center: A 
Case Study of Rammohan Bazar at Barura Upazila in Cumilla 
District, Bangladesh. Global Journal of Management and 
Business Research: G Interdisciplinary, 20(6).

Hasan, M., Siddika, A., & Hossain, M. (2019). Rural Growth Center 
Identification Using Index Method: A Study on Rangpur Union, 
Dumuria Upazila, Bangladesh. International Journal of 
Humanities and Social Sciences (IJHSS), 85-92.

Mondal, B. K., & Das, K. (2010). Role of Growth Center: A Rural 
Development Perspective. Journal of Bangladesh Institute of 
Planners ISSN, 2075, 9363.

Nthangeni, N. W. (2020). The Potential of Rural Growth Centers in 
Fostering Local Economic Development: Case Study of Makhado 
Biaba. University of Johannesburg (South Africa).

Szabó, D. The criteria of site selection for farmer’s markets.The 

Central European Journal of Regional Development and Tourism, 
185.

Tracey, W. J. (1991). Wholesale Market: Planning and Design 
Manual. FAO (Food and Agriculture Organization), Rome.

Tuli, S. M., & Islam, N. (2014). Analysis on Design Approach of 
Wholesale Kitchen Market in Dhaka city. European Scientific 
Journal, 10(9).



33

Tarafder & DOZA Journal of SUB 13 (1): 27-43, 2023

ENGLISH FOR EMPLOYABILITY: A STUDY OF 
ENGLISH AT THE TERTIARY LEVEL OF 

EDUCATION
Nushrat Ara1, Maria Mollah2

Abstract
This paper has explored the relationship between English language 
proficiency and employability in the context of tertiary education in 
Bangladesh. The study investigated the expectations and 
requirements of employers regarding English graduates and 
examined whether English courses at the tertiary level adequately 
prepare students for the job market. Incorporating a qualitative 
approach and utilizing Amartya Sen’s Capability Approach 1980 as 
a theoretical framework, the study revealed that employers expect 
English graduates to possess strong communication skills and 
proficiency in English. This study has identified that English 
language skills, especially writing, speaking and to some extent, 
listening skills, are needed for the English graduates in the job sector 
based on the requirement of the job. The research aims to contribute 
to understanding the relationship between English proficiency and 
employability in a Bangladeshi context, benefiting stakeholders such 
as English graduates, educators, and policymakers in enhancing 
graduates' readiness for the job market in an increasingly 
competitive global economy.

Keywords: English proficiency, employability, tertiary education,
Bangladesh, language skills
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Introduction
Since its independence in 1971, Bangladesh has been operating as a 
monolingual country, with English being used primarily as an 
international link language, and not for interpersonal or 
inter-institutional communication (Rahman, 2005). As a result, the 
educational policies favored the mother tongue, Bangla, and this had 
an effect on the population as the majority had poor English skills. 
Although English is not the lingua franca of Bangladesh, it is still 
used for different purposes, particularly international 
communications, so a lack of English proficiency was a cause for 
concern as it affected the socio-economic growth of the country. 

To address this issue, greater emphasis was placed on tertiary-level
English education and the University of Dhaka introduced 
compulsory English courses for a number of programs in the Arts and 
Humanities disciplines in the 80s. Later, when private universities 
were established in the country under the Private University Act of 
1992, English was the medium of instruction at these institutions, 
with mandatory basic English Language courses for students of all 
disciplines. However, in a report created by the Public Service 
Commission (PSC) for the National Parliament in 1999, nearly a fifth 
of the candidates appearing for the examination scored a ‘zero’ in 
English, showing that the education system was unable to produce 
minimal proficiency in the English language in the students (Rahman, 
2015). As the situation currently stands, Bangladesh has been 
gradually evolving from an agriculture-based economy to an 
industry-based one, with the aim of greater assimilation with the 
global market (World Bank, 2019). Thus, strong communication 
skills and English language proficiency are vital to this end. In other 
words, a lack of competence in English will mean that Bangladesh 
can not effectively participate in the booming global economy 
(Rahman, 2015).

With this context, this study investigated the expectations or 
requirements of employers and whether the English courses are 
sufficiently preparing students for the job sector. More specifically, 
the study aimed to identify any existing gaps in the required skills of 
English graduates that employers are looking for. The researchers 
also attempted to discover whether English courses at the tertiary 
level in Bangladesh improved competence and proficiency in English 
among learners and if this linguistic proficiency in English is playing 
a role in graduate employability. In addition, the researchers 
attempted to pinpoint and identify any challenges that English 
graduates face when finding or sustaining employment regarding 
their English skills. For addressing these concerns, this study was 
conducted using a qualitative approach for a more detailed picture of 
the situation. With this aim in mind, this study found the answers to 
two research questions:

1. What requirements do employers expect from English 
graduates?

2. To what extent are English graduates prepared for the job 
market?

Literature Review
Having the focus on graduate employability, the definition of 
employability comprises “skills, understandings and personal 
attributes” which benefit the graduates in their occupations, in 
addition to themselves, the community and the economy (Yorke, 
2006). However, Tomlinson (2017) found a complex relationship 
between graduates having the skills and them being employable. 
(cited in Zainuddin et al., 2019). 

Studies in different Asian contexts such as Malaysia (Manpower Inc.
2008; World Bank, 2014) show a lack of communication skills and a
poor command of the English language as one of the major 
hindrances to the employability of university graduates. Rassool and 

Mansoor (2007) identified English as a “prerequisite for employment 
and promotion” in Pakistani context. In the context of textile and 
clothing merchandisers in Hong Kong, the importance of written 
communication in English has been revealed (So-mui & Mead‘s, 
2000). Thompson (2001) found a lack of “critical skills of listening 
and speaking” among the entry-level employees in the Chippewa 
Valley area. 

The emergence of English language proficiency in various 
socioeconomic and cultural aspects in present Bangladesh can be
understood through the theory of Linguistic Capital conceptualized 
by Bourdieu (2000), which indicates towards individuals’ linguistic 
skills that predetermine their position in society as delegated by 
powerful institutions. Especially in the socioeconomic aspect, as 
study shows English language fluency has been considered as human 
capital (Dustmann, 1999; Dustmann & Fabbr, 2003, cited in Roshid 
& Chowdhury 2013). On one hand, considering the Bangladeshi job 
market, Khan & Chaudhury (2012), while studying the perspectives 
of employers regarding Bangladeshi graduates’ English proficiency, 
identified the “extensive use of English language”, especially in the 
private or corporate sector; on the other hand, Rahman (2015) 
identifies incompetency in English language as ineffective 
participation in the global economy.

Within the country, employment in any organization looks for 
proficiency in English. Entry into government jobs requires
being selected through a competitive examination where 
English is a subject, while any non-government office that has 
dealings outside the national border looks particularly for 
people with English proficiency. Since the pay structure of 
such NGO‘s is better than other jobs, people are interested to 
be employed there, and want to learn English. (Qader, 1999, 
cited in Khan & Chaudhury, 2012)

Therefore, this seems certain that English, nowadays, is not only 
considered “a gatekeeping mechanism” that ensures access to 
high-tech information and facilities (David & Govindasamy, 2005), 
but also “a screening mechanism” for Bangladesh Civil Service 
(BCS) entrance examinations, corporate sectors and global youth 
opportunities (Khan & Chaudhury, 2012). 

Thus, considering the local and global employability, the inclusion of 
compulsory English education has been implemented at different 
levels including primary, secondary, higher secondary and tertiary 
education in Bangladesh. However, studies revealed insufficient 
proficiency in English among students even after 12-14 years of 
compulsory English education. For instance, Khan & Chaudhury 
(2012) found the “dissatisfaction of the employees with the 
graduates’ English proficiency” due to the ‘below-required 
standards’. A study by The World Bank (2019) on Graduate 
Employability of Affiliated Colleges in the Bangladeshi context has 
shown English Language Skills as one of the major determinants for 
higher wages in jobs. This showed, “Those who completed their 
college degree in English receive wages that are on average 25 per 
cent higher than those who did not”.

Though the misalignment between the requirements of the employers 
and the linguistic competence of the graduates differ, this does not 
justify the scenario for putting efforts into ensuring the English 
language skills of the graduates. Because, besides making English 
mandatory in school education and tertiary education (in both Public 
universities and Private universities), several ELT initiatives by 
different donor agencies including “DfID, CIDA, World Bank, ADB 
and the Government of Bangladesh (GoB)” have been executed from 
1990 till present to ensure English language proficiency of 
Bangladeshi students (Rahman, 2015). So, looking at the gap between 
the efforts to ensure required English proficiency and the graduates’ 

achieved English proficiency, it was thus deduced that “the present 
system of education has failed to equip today‘s Bangladeshi youth 
with the English competency necessary for employment” (Khan & 
Chaudhury, 2012). Henceforth, studies like Zainuddin et al. (2019) 
suggest, “The mismatches between the perceptions of university 
students and the expectations of employers should be considered 
when planning both English language courses and degree 
programmes at universities”.

Despite having a number of studies focusing on the relationship 
between English and employability, the researchers identified that
little attention has been given to the scope of English graduates for 
employability, especially in a Bangladeshi context. Therefore, 
considering the current English education and job market situation in 
Bangladesh, this concerned study focused on addressing the gap 
between the expected learning outcomes of English graduates and the 
requirements for employability in different sectors. 

Research Methodology

This research project examined the relationship between proficiency 
in English language skills and employability in the Bangladeshi
context. Adopting a qualitative methodology, this study utilized 
in-depth interviews and focus group discussions (FGDs) to collect 
data and insights on participants' perceptions and experiences. 
Initially, the researchers conducted a secondary data analysis by 
reviewing the existing literature and identifying the potential research 
areas. They sourced the secondary literature from the stakeholders in 
tertiary education such as the English language teachers and 
academicians in this field and existing online documents. The 
detailed methodology is presented below:

Participants
The study recruited 13 participants in total, 7 of whom were 
fourth-year or Master’s students of English at a private university in 

Dhaka. The tertiary level students were selected following the simple 
random sampling strategy to ensure a mixed group of participants; 
where they might include the variations in their socio-economic 
background, educational background, household structure, income 
structure, rural-urban linkage, migration and their stay in Dhaka and 
other places. To get an overall understanding, this study drew data 
from two employed alumni of the English Department of the 
concerned university, two tertiary-level English teachers and two 
hiring managers from two private organizations (including one 
corporate and one media house).

Data Collection
Data was collected through in-depth interviews and FGDs (Focus 
Group Discussions). All interviews and discussions will be conducted 
in a mix of English and Bengali and audio-recorded with the consent 
of the participants. The interviews were conducted on a one-to-one 
basis, while FGD consisted of 7 participants. The interviews and 
FGDs were conducted by one or both of the researchers present.

Interviews and Focus Group Discussion (FGD)
The interviews were conducted in a semi-structured format, allowing 
for flexibility and adaptation to the individual responses of each 
participant. Open-ended questionnaires were used for collecting data 
to optimize the advantage of informal conversational interviews and 
standardized open-ended interview questions. Also, the interviews 
were conducted in a face-to-face manner to ensure more in-depth data 
collection and a comprehensive understanding of the collected data. 
The researchers conducted the FGD in a group format to encourage 
participants to discuss and share their experiences with each other. 
Participants were encouraged to share their experiences and opinions 
on the role of English language skills in employability and whether 
they feel like their education adequately prepared them for the job 

market. The table below summarizes the data collection method, 
approach, and participants:

Table 1.1: Data Collection Method 
Theoretical Framework
The researchers have used Amartya Sen’s Capability Approach (CA) 
as the lens through which they have analyzed their data findings and 
upon which they have based their conclusions and recommendations. 
Sen’s Capability Approach theory (1980) states that a capability 
approach emphasizing the importance of expanding individuals' 
freedom and opportunities to achieve well-being should be used 
instead of focusing on income and wealth to evaluate social and 
economic inequality. This idea was later expanded upon, and Sen 
added that development should instead be measured in terms of 
individuals' ability to achieve their goals (1984).

In this paper, the researchers applied this framework by first
identifying the capabilities that English graduates need to possess in 
order to be employable. These capabilities have been identified 
through the data collected from interviewing hiring and recruitment 
personnel. Then, they have analyzed the impact of proficiency in 
English language skills on these capabilities by examining how 
English language competence affects the graduates’ ability to develop 
and implement these capabilities. Next, they have evaluated whether 

any particular changes to the English curriculum, such as extra 
courses or updated syllabi, at the tertiary level can expand English 
skills and employability capabilities.

Using this framework, the researchers identified the capabilities 
needed for employability to be English language proficiency and 
practical skills, and in order to gain these capabilities, 
learners/graduates require constant exposure to and immersion in the 
English language. In addition, certain factors can determine how well 
the capabilities are achieved, including learner background, 
classroom teaching and learning practices, institutional policies, and 
the curriculum. Ultimately, these capabilities will provide English 
graduates with freedom and flexibility and give them more freedom 
to choose the employment options best suited for them and provide 
them with better employment opportunities as a whole.

Figure 1.1: Sen’s Capability Approach (1980) Applied to the 
Relationship between English language skills and Employability

Data Analysis
The audio recordings of the interviews and FGD were transcribed and 
analyzed using thematic analysis. The responses and insights derived 
from them were organized into themes and subthemes based on 
Amartya Sen’s Capability Approach theory (1980), with particular 
attention paid to the relationship between proficiency in English 
language skills and getting and/or sustaining employment. 

Findings and Discussion
From the qualitative data collected from a wide range of sources, the 
researchers identified a number of emerging patterns.  This particular 
section discusses a number of key findings under some themes 
relevant to the significance of English for the employability of the 
graduates. 

Bangladeshi Universities’ Role in Exposing Students to 
English Language Proficiency
This study found a good amount of exposure to the English language 
to the students inside the classroom. Because the medium of 
instruction (MOI) is most of the time English in most of the courses 
in the Department of English. The study identified several reasons 
behind the use of English on a large scale in the classroom. Firstly, 
some institutional expectations are responsible for this; for instance, 
the authorities of private universities prefer English as MOI in all the 
departments and in the Department of English, English as a medium 
of all sorts of communication including official and educational 
communication is considered requisite to achieve its goal. Secondly, 
to motivate the learners to use the target language in the classroom, 
the teachers use English as MOI, as identified from T1,

The main target of our department is to enrich our students with 
language skills.

Thirdly, because of some courses related to English language 

teaching (ELT) or TESOL, it becomes inevitable to create the 
language-teaching context in the classroom using the materials and 
instructions prepared and to be delivered in the classroom. This leads 
to the use of English as MOI in the classroom. Lastly, the presence of 
heterogeneous learners who have regional and linguistic varieties, 
have often been found facing difficulties using standard Bangla. 
Therefore, for keeping each student from diversified backgrounds 
aligned with a single mode of communication, English plays a 
significant role in the classroom. As identified from T2,

English is a solution as we have a heterogeneous class with
different backgrounds with mutually unintelligible dialects 
making it tough to communicate.

However, a mixed approach to the medium of instruction has been
identified as well. The reasons that we found, include most of the 
learners’ Bengali medium background  and their better understanding 
of the content,  As, from the in-depth interviews of Alumni, A2 stated 
that,

Most of the time, sir used to speak in English and Bangla 
sometimes for better understanding.

Additionally, from the teachers’ point of view, we found a blend of
English and Bengali as the medium of instruction, with 80% of the 
class being conducted in English, with some explanations and 
examples being given in Bengali for deeper understanding. In 
addition, while interacting with the students to engage them in the 
tasks, the teachers use mixed language following the students 
switching to Bangla for any sort of interaction, which is evident from 
T1,

…..the whole lecture is in English but to be specific, the 
question-answer session is often carried out in Bangla.

When asked if the English department provided the proficiency
needed for employment, the teachers claimed that it did not. T2 stated 
that these issues were only starting to be addressed, and while some 
courses dealt with CV writing, how to face an interview, written 
communications and writing reports, there is still doubt about 
whether the curriculum reformation is effective. Similarly, T1 posits 
that from a practical perspective, the students are not gaining the 
capabilities required for the job market because many aspects of the 
curriculum can not be implemented as the students are unable to 
understand the material being taught as they lack the basic skills that 
they are expected to have when entering university. However, they 
also believe that with one-on-one mentoring, teaching language skills 
more creatively. and teaching soft skills, it will be possible to prepare 
students for the job market.

Factors Impacting the English Language Proficiency of
Bangladeshi English Graduates
The concerned study has identified several factors responsible for the 
level of English language proficiency the English graduates possess 
and their career choices. Learners’ backgrounds, classroom practices 
and several institutional factors play a significant role behind these 
which are detailed below:

Learners’ background
Learners’ background plays a part in the learners’ English language 
proficiency and career choice. First of all, Most of the students having 
a Bengali medium education encounter several challenges regarding 
the comprehension of content and communication in the classroom. 
One of the reasons for this is the lack of listening skills as T1 opined,

In the study from classes 1 to 12, they do not practice listening 
to English. So, when they come to the university level and I 
start speaking English in the very first class, they face this 
cultural shock.

Additionally, the students remain hesitant about interacting because 
of a sense of shame, as A2 commented,

I hesitated to ask questions to the teacher wondering if I would 
be allowed to ask questions in Bangla; I felt my classmates 
would underestimate me if I asked questions in Bangla. 

However, it has also been identified that after completing the 
four-year graduation, the students could improve their English 
language proficiency. 

Their background has been found to impact their career choices as
well. Looking at the usual career choices the students have, we have 
found most of the students are interested in the Bangladesh Civil 
Service (BCS) as an administrative officer, some in doing business, 
and some opting for jobs of furthering higher studies in foreign 
countries. While finding the reason for these career choices, we could 
identify the impact of the learners’ background on their career choices 
to some extent. For instance, one participant was found interested in 
joining as an administrative officer in a reputed public university 
utilizing the parental quota; whereas another was interested in 
furthering the family business internationally. Again, another student 
opted for teaching owing to her background in Masters’ in ELT where 
she was taught language teaching methods and relevant courses. In 
this way, their background determined their career choices and that 
led to their choice of studying English at the tertiary level. 

Classroom Practices
Classroom teaching and learning practices are other significant 
factors in impacting students’ English language proficiency. On the 
one hand, From the student’s perspective, they do not appear to be 
fully prepared with the English language proficiency required for the 
job market. S4 stated that they ‘are not able to communicate all the 

information’ they know. The participants admitted they face trouble 
when speaking in English, citing various reasons associated with 
classroom practices for this. S4 claimed that the speaking skills 
course, which lasts for a four-month semester was not enough to 
properly develop English speaking skills, while S5 stated that learners 
do not receive adequate feedback on their errors during presentations 
in class, and S3 believed that when assessing presentations, 
instructors focus more on content instead of the verbal skills. Overall, 
the students think that while their English skills have improved, they 
lack confidence in their speaking skills.

On the other hand, the teachers expressed dissatisfaction with the
student’s English proficiency. They also stated that while around 40% 
of the students have adequate proficiency in English, 60% of the 
students do not, and these students have poor speaking skills. 
Similarly, T2 also expressed frustration with students’ lack of English 
proficiency, particularly while presenting and writing.

Curriculum
The curriculum of tertiary-level English students also has an 
important role to play in achieving a certain level of proficiency in the 
English language. Having a trimester system at the tertiary level in 
Private universities, each semester took four months. The participants 
believed that a four-month period is not sufficient for internalizing 
the content of even one course, because, as commented by A1,
Getting deep into these topics in the course in 4 months was very 
tough.

Another impact of curriculum on English language proficiency can be
noticed because the curriculum is prepared based on an assumption 
that the students might have achieved the expected learning outcomes 
by grade 12 according to the National Curriculum 2012. Therefore, 
the tertiary curriculum incorporates a more advanced level of content 

and skills compared to the higher secondary level education. But 
there remains a gap between the existing curriculum and the expected 
proficiency level of the private university students, because, as T1 
cited,
When we know that a student has got admitted here after passing 12th 
grade, we expect a certain level of skills from a 12th-grade student. 
but whoever we are getting as students here, usually lacks that level 
of skills for some reason.

In addition, the curriculum can play a role in merging 21st-century
skills accompanied by English language skills which will create 
real-life conversational situations and involve students actively in 
learning the language. Despite these skills being missed in tertiary 
level curriculum, the teachers can incorporate these into their 
teaching, as suggested by T2, 
Some powerful skills that are required in the job market are 
negotiation skills, communication skills, leadership and management 
skills. English teachers should include all these things in whatever 
course they teach.

Students’ Capability in the English Language and Practical 
Skills
The data reveals a mixed nature in the findings on the English 
graduates’ capabilities. On one hand, the exposure to the English 
language in the classroom and the courses taught in the Department of 
English including English language and literature, has been able to 
positively impact the students. Because the students not only 
improved their language skills through the courses but also additional 
skills that are believed to be required for job sectors or practical life. 
The teachers’ data reveals,
Teaching additional skills to English students will help them find 
better job opportunities.  

Aligning with the previous comment, the students’ data informed that 
the English department focuses on acquiring different levels of skills, 
as we come to know from A2, 
Talking about language skills, I could practice reading, writing and 
speaking skills and about additional skills, I have learnt 
communication skills, and teaching skills including methods and 
techniques.

From the FGD conducted with the students, it was learned that the
language and literature courses conducted in English helped the 
students develop their communication skills, as well as develop their 
character as a whole. Moreover, understanding literature has not only 
helped with the understanding of language usage in literary contexts 
and informed them about the background of the contexts, but also 
helped them develop critical thinking and analytical skills. The 
alumni of the concerned department who are placed in different 
sectors such as teaching or print media house, justified the acquired 
knowledge and skills by utilizing them in their respective job sectors, 
as identified from A1,

I can take the pressure of covering local news, and any 
international incident happening at the same time, and this has 
professional advantages.

On the other hand, a contrasting scenario has been identified, for 
instance, from the FGD, the current students acknowledging their 
lack of English language skill said

…….because of nervousness, I am not able to communicate all
 the information I know. (S4)

Asking whether the students feel confident about the job market, this 
study identified a mixed reaction from the students. On one hand, 
some students feel that they are less confident than required and some 
feel less confident about only English speaking skills, as S5 opined

I think I am confident about freewriting but less confident about 
speaking.

On the other hand, some feel that although their current proficiency
does not seem sufficient for the job market, they have achieved better
proficiency than in previous years, according to S1 & S2. 

The study overall shows a growth in the graduates’ achieving the 
required language and job-specific skills after the completion of the 
four-year bachelor's degree, despite a sense of lack of confidence 
before completing the degree. 

The Necessity of English in Bangladeshi Graduates’ 
Employability 
The study identified the necessity of English in the employability of 
Bangladeshi graduates incorporating different standpoints. While 
considering employability, English is not regarded as the only skill 
required, rather a wide range of skills has been found worth 
considering. This study justifies the necessity of English skills along 
with other skills for job sectors by analyzing the findings from the 
perception of the graduates, their teachers and the employers.

Perception from Graduates
Being an English graduate is considered an advantage by graduates or 
aspiring graduates in terms of being prepared for the job market; 
because, first, the skills acquired in the English department seem 
helpful at work, justified by A1,

Because I come from the English dept., I can cover news from 
across the country, and support the international news at the same 
time.

In addition, since some preferred job examinations are held in 
English, basic comprehension skill of English is required, which lets 
the English graduate in a more favorable position, as stated by S4,
…..the NSI question paper is completely in English.

Again, most of the job circulars nowadays ‘specifically mention
English Speaking skills and communication skills are required’,  
mentioned by S6. Moreover, the participants believe that strong 
English language skills help them in the job sector, particularly in 
marketing positions, corporate jobs and work relating to foreign 
clients, with S6 specifying that in such cases ‘English becomes 
important for speaking and presenting oneself’. 

However, some participants consider English important for 
international businesses, but it is not as crucial for domestic jobs, as 
identified by  S5.  Also, being an English graduate with other skills 
like presentation and communication is believed to be the key factor 
for getting a  job, justified by the statement of S6,  
confidence is just as important, if not more important than language 
skills when it comes to presenting one’s self.

Perception from Teachers
The data retrieved from the teachers’ interviews reveal the necessity 
of English for better employability. T2 stated that 
in many job places where you don’t need English, they [employers] 
still look for a certain level of proficiency

They also mentioned many common jobs that English
graduates enter into where English proficiency is necessary such as 
government jobs like BCS, teaching, journalism, public relations, and 
translation. Several reasons behind the importance of English for job 
sectors have been identified in this study. To begin with, workplace 
communication, especially written communication skills are mostly 
in English. Because depending on the kind of job, workplaces require 
writing reports and proposals in English, as well as the need to give 
presentations in English. However, different skills of English can be 
essential too based on the requirement of the job, as T1 mentioned 
specifically,

if you are working in a multinational company, you may need
spoken communication the most; however, if you are working 
in a content writing or research-related job, maybe you need 
the written communication the most.

Next, a strong grasp of English is often associated with the 
intelligence of the graduates which leads the graduates to find better 
employment as well as better opportunities while they are working. 
However, in addition to English communication skills, additional 
interpersonal, technical and soft skills are necessary. T1 stressed 
analytical skills and T2 mentioned negotiation, leadership, and 
management skills as additional preferences in the job sectors. 

Perception from Corporate Employers
From the points of view of employers from different corporate 
sectors, English contributes to a great deal of communication, 
although not mandatory in each sector of jobs, depending on the 
requirement of the job position along with the culture of the 
workplace.  However, for both technical and non-technical job 
sectors, communication in English is considered crucial because the 
“updated ideas, concepts, and rules” are communicated in English, 
according to the opinion of E1. 

English is also significantly used for different forms of
communication in varied corporate sectors. For instance, in the 
healthcare sector, depending on the position of the employees, verbal 
and written communication is more required, as it can be identified 
from E1,

…..generally speaking for management kind of positions or 
general office kind of roles, someone who can express their ideas 
in English both in verbal and written form, I think that is 
something which is needed with some level of spoken fluency.

Whereas, in the print media sector, reading skill is more important for 

translating international news into Bangla because correct 
comprehension of news leads to the correct translation. The necessity 
of correct translation has been stated by E2,

Use of English language, especially in translating, is one of our
concerns because the media is responsible for spreading any 
news which leads people to think, decide and react.

Also, while working in marketing or social media marketing sectors, 
advertisement agency and corporate sectors, English language 
proficiency is required, to be specific, for understanding different 
guidelines for printing any news or posting any news on social media 
sites, as identified by E2,

To understand the community guidelines for posting in different 
media groups on Facebook or Twitter, we need language proficiency.

Next, English is necessary for official or formal communication. E1 
commented,

For social communication like chatting with colleagues, English 
is not mandatory but for functional communication like email for 
communicating with your management, with peers, with 
customers and with suppliers.

Having this necessity of English in mind, these job sectors prefer 
English language proficiency among the new recruits. However, it 
has been found that while recruiting, technical skills are the primary 
concern followed by English language skills, which leads to 
candidates from diversified backgrounds, not limited to English 
graduates.  As opined by E2,

Regardless of which department or background the candidate 
has, he is employed on the basis of his technical skills.

Understanding the importance of English communication, for coping

with the diversified graduates’ English language proficiency, the job 
sectors usually arrange a minimum number of training programs. The 
training arrangement basically consists of the content and skill 
required for the concerned jobs, but English language skill is a part of 
the training module. 

Triangulating among the three perceptions received from the
graduates, their teachers and employers, the idea of English language 
skills is considered a basic skill required for any job. However, it has 
been significantly found that English language skills complemented 
with interpersonal skills such as communication, analytical, 
negotiation and management skills, job-specific skills such as 
translating or content writing skills, and soft skills such as technical 
skills and technology skills can help graduate more in the job sector.

Discussion
This study applied Amartya Sen’s capability approach to analyze the 
findings to identify the employers’ expectations from English 
graduates and their preparedness for the job market. 

Answering RQ 1 (expected requirements of the employers), from the 
findings of the study it is evident that English language proficiency to 
some extent, at least, to meet the purpose of professional verbal 
communication, is necessary. However, employers do not 
particularly demand the English graduates, rather they prioritize the 
technical background of the candidate where English language skills 
might play a complementary role. Job prospects get higher for the 
graduates when they compile a varied range of skills among 
themselves. Such skills include technical skills based on the 
technicality of the job sectors, technological skills and interpersonal 
skills along with the English language skills. Having these combined 
skills has been found to help them achieve various professional 
benefits. Therefore, this study finds out that English skills definitely 

play an important role in getting a job, but without the combination of 
other required skills, English graduates do not get preference in 
employment opportunities. 
Answering RQ 2, (looking at the preparedness of the English 
graduates), this study identified a number of factors impacting the  
students’ capabilities of English language skills and job-related 
practical skills. We found that the students completing four-year 
bachelor's degree and one-year Master’s degree were able to 
understand the overall effectiveness of the program and they seemed 
prepared for the job market with the skills relevant to their job sectors. 
Being English graduates, the students have been found achieving 
English language proficiency along with other job-related skills like 
content writing, translating and teaching. Additionally, they have 
learned some interpersonal skills prioritized in 21st century jobs and 
these skills include critical thinking and creativity (T1 and T2). These 
acquired proficiency of the employed alumni in English language has 
been seen drawing a positive feedback to their professional life as 
well.  On the other hand, most of the current students who are mostly 
planning for jobs or performing internships, did not seem very 
confident about their preparedness for the job opportunities. The 
reason for their feeling less prepared was mostly related to their lack 
of English language skills, especially speaking and presentation 
skills, precisely lack of confidence in presenting him/herself. Having 
confidence along with the skills has been identified as one of the key 
qualities for the preparedness of the English graduates in this paper. 
Based on the finding and discussion, the following table portrays a 
summary of the paper, incorporating Amartya Sen’s Capability 
Approach:

Table 1.2: English Graduates’ Capability and Achieved Outcome

To sum up the discussion, this research has revealed that the skills the
graduates are acquiring from the English department are eventually 
helping them meet the requirements of different job sectors. Still, 
since the majority of the students lack sufficient skills which makes 
them feel unprepared for employment opportunities, the English 
departments can potentially create eligible candidates for job markets 
by focusing on more skill practice and confidence-building activities 
during graduation.

Conclusion and Recommendations
Using the findings and analysis of the collected data, the researchers 
were able to surmise that employers expect strong written skills in 
English, as well as a certain degree of proficiency in spoken English 
for presentations. For positions that involve dealing with foreign 
clients, listening comprehension skills are also needed. Moreover, a 
majority of English graduates are unable to meet these requirements, 
making them underprepared for the job market. 

From the data collected, a number of recommendations emerged: 
firstly, a focus on teaching writing skills, particularly writing business 
reports, proposals, and other forms of written communication used in 
the real world. Moreover, universities also need to pay special 
attention to developing speaking and presentation skills. Classroom 
teaching is not enough to develop spoken English skills, as expressed 
by existing students and alumni. Thus starting extra and co-curricular 
activities like clubs and regularly organizing events like debates, 
speech competitions, and impromptu speaking will help students 
practice speaking skills and gain the confidence to speak in English at 
length.

In addition, English skills are no longer sufficient for the job market. 
Therefore, institutions need to implement teaching other skills as 
well, such as critical thinking, creative and analytical skills, 
leadership and management skills and so on. It is equally important to 
make sure that changes in the curriculum geared towards improving 
employability are actually being implemented in the classroom.

Limitations
A limitation of the study is the small sample size led by a limited 
timeframe, which may have limited the generalizability of the 
findings. To address this issue, the researchers included participants 
with a range of backgrounds and experiences. Moreover, another 

limitation is the dependence on self-reported data, which may be 
subject to response bias. To address this, the study used the 
triangulation of data sources.
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‘RURAL GROWTH CENTER’ FROM THE 
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CASE
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Abstract
In recent times, the development plan of the government of 
Bangladesh incorporates that to develop the commercial hubs in
between urban, sub-urban and rural areas, which are more likely the 
growth centers. While developing a certain core area of a growing 
neighborhood, we often don’t consider present socio-cultural 
parameters. So, as a study here, Kopilmuni growth center is studied 
and a notion of sustainable development is made from the 
socio-spatial perspective of the market development procedure. As 
this market possesses a lot of historical values in it while 
incorporating development for economic purposes, how we can 
recapitulate history and can bring it forward with the change is to be 
addressed in this particular case. For seeking adequacy in the 
sustainable development sector of a developing country like ours, 
rural and sub-urban development is an integral part of the whole 
procedure. Seeing centers as a drop of hope in the corridor of 
developing sub-urban/rural junction, this research accentuates and 
initiates the process of developing a sustainable model of a growth 
center on the periphery of the country.
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Lack of marketing facilities has been acting as a serious issue in 
promoting economic growth. In recent years, the purchasing intensity 
of various sectors has increased very fast. More increase in the 
numbers of buyers in the market more will be the trade volume and 
turnover which perpetuate local development.

Keywords: Rural growth center, socio-spatial perspective, 
economic development,  Kopilmuni. 

1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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Abstract
This paper has explored the relationship between English language 
proficiency and employability in the context of tertiary education in 
Bangladesh. The study investigated the expectations and 
requirements of employers regarding English graduates and 
examined whether English courses at the tertiary level adequately 
prepare students for the job market. Incorporating a qualitative 
approach and utilizing Amartya Sen’s Capability Approach 1980 as 
a theoretical framework, the study revealed that employers expect 
English graduates to possess strong communication skills and 
proficiency in English. This study has identified that English 
language skills, especially writing, speaking and to some extent, 
listening skills, are needed for the English graduates in the job sector 
based on the requirement of the job. The research aims to contribute 
to understanding the relationship between English proficiency and 
employability in a Bangladeshi context, benefiting stakeholders such 
as English graduates, educators, and policymakers in enhancing 
graduates' readiness for the job market in an increasingly 
competitive global economy.
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Introduction
Since its independence in 1971, Bangladesh has been operating as a 
monolingual country, with English being used primarily as an 
international link language, and not for interpersonal or 
inter-institutional communication (Rahman, 2005). As a result, the 
educational policies favored the mother tongue, Bangla, and this had 
an effect on the population as the majority had poor English skills. 
Although English is not the lingua franca of Bangladesh, it is still 
used for different purposes, particularly international 
communications, so a lack of English proficiency was a cause for 
concern as it affected the socio-economic growth of the country. 

To address this issue, greater emphasis was placed on tertiary-level
English education and the University of Dhaka introduced 
compulsory English courses for a number of programs in the Arts and 
Humanities disciplines in the 80s. Later, when private universities 
were established in the country under the Private University Act of 
1992, English was the medium of instruction at these institutions, 
with mandatory basic English Language courses for students of all 
disciplines. However, in a report created by the Public Service 
Commission (PSC) for the National Parliament in 1999, nearly a fifth 
of the candidates appearing for the examination scored a ‘zero’ in 
English, showing that the education system was unable to produce 
minimal proficiency in the English language in the students (Rahman, 
2015). As the situation currently stands, Bangladesh has been 
gradually evolving from an agriculture-based economy to an 
industry-based one, with the aim of greater assimilation with the 
global market (World Bank, 2019). Thus, strong communication 
skills and English language proficiency are vital to this end. In other 
words, a lack of competence in English will mean that Bangladesh 
can not effectively participate in the booming global economy 
(Rahman, 2015).

With this context, this study investigated the expectations or 
requirements of employers and whether the English courses are 
sufficiently preparing students for the job sector. More specifically, 
the study aimed to identify any existing gaps in the required skills of 
English graduates that employers are looking for. The researchers 
also attempted to discover whether English courses at the tertiary 
level in Bangladesh improved competence and proficiency in English 
among learners and if this linguistic proficiency in English is playing 
a role in graduate employability. In addition, the researchers 
attempted to pinpoint and identify any challenges that English 
graduates face when finding or sustaining employment regarding 
their English skills. For addressing these concerns, this study was 
conducted using a qualitative approach for a more detailed picture of 
the situation. With this aim in mind, this study found the answers to 
two research questions:

1. What requirements do employers expect from English 
graduates?

2. To what extent are English graduates prepared for the job 
market?

Literature Review
Having the focus on graduate employability, the definition of 
employability comprises “skills, understandings and personal 
attributes” which benefit the graduates in their occupations, in 
addition to themselves, the community and the economy (Yorke, 
2006). However, Tomlinson (2017) found a complex relationship 
between graduates having the skills and them being employable. 
(cited in Zainuddin et al., 2019). 

Studies in different Asian contexts such as Malaysia (Manpower Inc.
2008; World Bank, 2014) show a lack of communication skills and a
poor command of the English language as one of the major 
hindrances to the employability of university graduates. Rassool and 

Mansoor (2007) identified English as a “prerequisite for employment 
and promotion” in Pakistani context. In the context of textile and 
clothing merchandisers in Hong Kong, the importance of written 
communication in English has been revealed (So-mui & Mead‘s, 
2000). Thompson (2001) found a lack of “critical skills of listening 
and speaking” among the entry-level employees in the Chippewa 
Valley area. 

The emergence of English language proficiency in various 
socioeconomic and cultural aspects in present Bangladesh can be
understood through the theory of Linguistic Capital conceptualized 
by Bourdieu (2000), which indicates towards individuals’ linguistic 
skills that predetermine their position in society as delegated by 
powerful institutions. Especially in the socioeconomic aspect, as 
study shows English language fluency has been considered as human 
capital (Dustmann, 1999; Dustmann & Fabbr, 2003, cited in Roshid 
& Chowdhury 2013). On one hand, considering the Bangladeshi job 
market, Khan & Chaudhury (2012), while studying the perspectives 
of employers regarding Bangladeshi graduates’ English proficiency, 
identified the “extensive use of English language”, especially in the 
private or corporate sector; on the other hand, Rahman (2015) 
identifies incompetency in English language as ineffective 
participation in the global economy.

Within the country, employment in any organization looks for 
proficiency in English. Entry into government jobs requires
being selected through a competitive examination where 
English is a subject, while any non-government office that has 
dealings outside the national border looks particularly for 
people with English proficiency. Since the pay structure of 
such NGO‘s is better than other jobs, people are interested to 
be employed there, and want to learn English. (Qader, 1999, 
cited in Khan & Chaudhury, 2012)

Therefore, this seems certain that English, nowadays, is not only 
considered “a gatekeeping mechanism” that ensures access to 
high-tech information and facilities (David & Govindasamy, 2005), 
but also “a screening mechanism” for Bangladesh Civil Service 
(BCS) entrance examinations, corporate sectors and global youth 
opportunities (Khan & Chaudhury, 2012). 

Thus, considering the local and global employability, the inclusion of 
compulsory English education has been implemented at different 
levels including primary, secondary, higher secondary and tertiary 
education in Bangladesh. However, studies revealed insufficient 
proficiency in English among students even after 12-14 years of 
compulsory English education. For instance, Khan & Chaudhury 
(2012) found the “dissatisfaction of the employees with the 
graduates’ English proficiency” due to the ‘below-required 
standards’. A study by The World Bank (2019) on Graduate 
Employability of Affiliated Colleges in the Bangladeshi context has 
shown English Language Skills as one of the major determinants for 
higher wages in jobs. This showed, “Those who completed their 
college degree in English receive wages that are on average 25 per 
cent higher than those who did not”.

Though the misalignment between the requirements of the employers 
and the linguistic competence of the graduates differ, this does not 
justify the scenario for putting efforts into ensuring the English 
language skills of the graduates. Because, besides making English 
mandatory in school education and tertiary education (in both Public 
universities and Private universities), several ELT initiatives by 
different donor agencies including “DfID, CIDA, World Bank, ADB 
and the Government of Bangladesh (GoB)” have been executed from 
1990 till present to ensure English language proficiency of 
Bangladeshi students (Rahman, 2015). So, looking at the gap between 
the efforts to ensure required English proficiency and the graduates’ 

achieved English proficiency, it was thus deduced that “the present 
system of education has failed to equip today‘s Bangladeshi youth 
with the English competency necessary for employment” (Khan & 
Chaudhury, 2012). Henceforth, studies like Zainuddin et al. (2019) 
suggest, “The mismatches between the perceptions of university 
students and the expectations of employers should be considered 
when planning both English language courses and degree 
programmes at universities”.

Despite having a number of studies focusing on the relationship 
between English and employability, the researchers identified that
little attention has been given to the scope of English graduates for 
employability, especially in a Bangladeshi context. Therefore, 
considering the current English education and job market situation in 
Bangladesh, this concerned study focused on addressing the gap 
between the expected learning outcomes of English graduates and the 
requirements for employability in different sectors. 

Research Methodology

This research project examined the relationship between proficiency 
in English language skills and employability in the Bangladeshi
context. Adopting a qualitative methodology, this study utilized 
in-depth interviews and focus group discussions (FGDs) to collect 
data and insights on participants' perceptions and experiences. 
Initially, the researchers conducted a secondary data analysis by 
reviewing the existing literature and identifying the potential research 
areas. They sourced the secondary literature from the stakeholders in 
tertiary education such as the English language teachers and 
academicians in this field and existing online documents. The 
detailed methodology is presented below:

Participants
The study recruited 13 participants in total, 7 of whom were 
fourth-year or Master’s students of English at a private university in 

Dhaka. The tertiary level students were selected following the simple 
random sampling strategy to ensure a mixed group of participants; 
where they might include the variations in their socio-economic 
background, educational background, household structure, income 
structure, rural-urban linkage, migration and their stay in Dhaka and 
other places. To get an overall understanding, this study drew data 
from two employed alumni of the English Department of the 
concerned university, two tertiary-level English teachers and two 
hiring managers from two private organizations (including one 
corporate and one media house).

Data Collection
Data was collected through in-depth interviews and FGDs (Focus 
Group Discussions). All interviews and discussions will be conducted 
in a mix of English and Bengali and audio-recorded with the consent 
of the participants. The interviews were conducted on a one-to-one 
basis, while FGD consisted of 7 participants. The interviews and 
FGDs were conducted by one or both of the researchers present.

Interviews and Focus Group Discussion (FGD)
The interviews were conducted in a semi-structured format, allowing 
for flexibility and adaptation to the individual responses of each 
participant. Open-ended questionnaires were used for collecting data 
to optimize the advantage of informal conversational interviews and 
standardized open-ended interview questions. Also, the interviews 
were conducted in a face-to-face manner to ensure more in-depth data 
collection and a comprehensive understanding of the collected data. 
The researchers conducted the FGD in a group format to encourage 
participants to discuss and share their experiences with each other. 
Participants were encouraged to share their experiences and opinions 
on the role of English language skills in employability and whether 
they feel like their education adequately prepared them for the job 

market. The table below summarizes the data collection method, 
approach, and participants:

Table 1.1: Data Collection Method 
Theoretical Framework
The researchers have used Amartya Sen’s Capability Approach (CA) 
as the lens through which they have analyzed their data findings and 
upon which they have based their conclusions and recommendations. 
Sen’s Capability Approach theory (1980) states that a capability 
approach emphasizing the importance of expanding individuals' 
freedom and opportunities to achieve well-being should be used 
instead of focusing on income and wealth to evaluate social and 
economic inequality. This idea was later expanded upon, and Sen 
added that development should instead be measured in terms of 
individuals' ability to achieve their goals (1984).

In this paper, the researchers applied this framework by first
identifying the capabilities that English graduates need to possess in 
order to be employable. These capabilities have been identified 
through the data collected from interviewing hiring and recruitment 
personnel. Then, they have analyzed the impact of proficiency in 
English language skills on these capabilities by examining how 
English language competence affects the graduates’ ability to develop 
and implement these capabilities. Next, they have evaluated whether 

any particular changes to the English curriculum, such as extra 
courses or updated syllabi, at the tertiary level can expand English 
skills and employability capabilities.

Using this framework, the researchers identified the capabilities 
needed for employability to be English language proficiency and 
practical skills, and in order to gain these capabilities, 
learners/graduates require constant exposure to and immersion in the 
English language. In addition, certain factors can determine how well 
the capabilities are achieved, including learner background, 
classroom teaching and learning practices, institutional policies, and 
the curriculum. Ultimately, these capabilities will provide English 
graduates with freedom and flexibility and give them more freedom 
to choose the employment options best suited for them and provide 
them with better employment opportunities as a whole.

Figure 1.1: Sen’s Capability Approach (1980) Applied to the 
Relationship between English language skills and Employability

Data Analysis
The audio recordings of the interviews and FGD were transcribed and 
analyzed using thematic analysis. The responses and insights derived 
from them were organized into themes and subthemes based on 
Amartya Sen’s Capability Approach theory (1980), with particular 
attention paid to the relationship between proficiency in English 
language skills and getting and/or sustaining employment. 

Findings and Discussion
From the qualitative data collected from a wide range of sources, the 
researchers identified a number of emerging patterns.  This particular 
section discusses a number of key findings under some themes 
relevant to the significance of English for the employability of the 
graduates. 

Bangladeshi Universities’ Role in Exposing Students to 
English Language Proficiency
This study found a good amount of exposure to the English language 
to the students inside the classroom. Because the medium of 
instruction (MOI) is most of the time English in most of the courses 
in the Department of English. The study identified several reasons 
behind the use of English on a large scale in the classroom. Firstly, 
some institutional expectations are responsible for this; for instance, 
the authorities of private universities prefer English as MOI in all the 
departments and in the Department of English, English as a medium 
of all sorts of communication including official and educational 
communication is considered requisite to achieve its goal. Secondly, 
to motivate the learners to use the target language in the classroom, 
the teachers use English as MOI, as identified from T1,

The main target of our department is to enrich our students with 
language skills.

Thirdly, because of some courses related to English language 

teaching (ELT) or TESOL, it becomes inevitable to create the 
language-teaching context in the classroom using the materials and 
instructions prepared and to be delivered in the classroom. This leads 
to the use of English as MOI in the classroom. Lastly, the presence of 
heterogeneous learners who have regional and linguistic varieties, 
have often been found facing difficulties using standard Bangla. 
Therefore, for keeping each student from diversified backgrounds 
aligned with a single mode of communication, English plays a 
significant role in the classroom. As identified from T2,

English is a solution as we have a heterogeneous class with
different backgrounds with mutually unintelligible dialects 
making it tough to communicate.

However, a mixed approach to the medium of instruction has been
identified as well. The reasons that we found, include most of the 
learners’ Bengali medium background  and their better understanding 
of the content,  As, from the in-depth interviews of Alumni, A2 stated 
that,

Most of the time, sir used to speak in English and Bangla 
sometimes for better understanding.

Additionally, from the teachers’ point of view, we found a blend of
English and Bengali as the medium of instruction, with 80% of the 
class being conducted in English, with some explanations and 
examples being given in Bengali for deeper understanding. In 
addition, while interacting with the students to engage them in the 
tasks, the teachers use mixed language following the students 
switching to Bangla for any sort of interaction, which is evident from 
T1,

…..the whole lecture is in English but to be specific, the 
question-answer session is often carried out in Bangla.

When asked if the English department provided the proficiency
needed for employment, the teachers claimed that it did not. T2 stated 
that these issues were only starting to be addressed, and while some 
courses dealt with CV writing, how to face an interview, written 
communications and writing reports, there is still doubt about 
whether the curriculum reformation is effective. Similarly, T1 posits 
that from a practical perspective, the students are not gaining the 
capabilities required for the job market because many aspects of the 
curriculum can not be implemented as the students are unable to 
understand the material being taught as they lack the basic skills that 
they are expected to have when entering university. However, they 
also believe that with one-on-one mentoring, teaching language skills 
more creatively. and teaching soft skills, it will be possible to prepare 
students for the job market.

Factors Impacting the English Language Proficiency of
Bangladeshi English Graduates
The concerned study has identified several factors responsible for the 
level of English language proficiency the English graduates possess 
and their career choices. Learners’ backgrounds, classroom practices 
and several institutional factors play a significant role behind these 
which are detailed below:

Learners’ background
Learners’ background plays a part in the learners’ English language 
proficiency and career choice. First of all, Most of the students having 
a Bengali medium education encounter several challenges regarding 
the comprehension of content and communication in the classroom. 
One of the reasons for this is the lack of listening skills as T1 opined,

In the study from classes 1 to 12, they do not practice listening 
to English. So, when they come to the university level and I 
start speaking English in the very first class, they face this 
cultural shock.

Additionally, the students remain hesitant about interacting because 
of a sense of shame, as A2 commented,

I hesitated to ask questions to the teacher wondering if I would 
be allowed to ask questions in Bangla; I felt my classmates 
would underestimate me if I asked questions in Bangla. 

However, it has also been identified that after completing the 
four-year graduation, the students could improve their English 
language proficiency. 

Their background has been found to impact their career choices as
well. Looking at the usual career choices the students have, we have 
found most of the students are interested in the Bangladesh Civil 
Service (BCS) as an administrative officer, some in doing business, 
and some opting for jobs of furthering higher studies in foreign 
countries. While finding the reason for these career choices, we could 
identify the impact of the learners’ background on their career choices 
to some extent. For instance, one participant was found interested in 
joining as an administrative officer in a reputed public university 
utilizing the parental quota; whereas another was interested in 
furthering the family business internationally. Again, another student 
opted for teaching owing to her background in Masters’ in ELT where 
she was taught language teaching methods and relevant courses. In 
this way, their background determined their career choices and that 
led to their choice of studying English at the tertiary level. 

Classroom Practices
Classroom teaching and learning practices are other significant 
factors in impacting students’ English language proficiency. On the 
one hand, From the student’s perspective, they do not appear to be 
fully prepared with the English language proficiency required for the 
job market. S4 stated that they ‘are not able to communicate all the 

information’ they know. The participants admitted they face trouble 
when speaking in English, citing various reasons associated with 
classroom practices for this. S4 claimed that the speaking skills 
course, which lasts for a four-month semester was not enough to 
properly develop English speaking skills, while S5 stated that learners 
do not receive adequate feedback on their errors during presentations 
in class, and S3 believed that when assessing presentations, 
instructors focus more on content instead of the verbal skills. Overall, 
the students think that while their English skills have improved, they 
lack confidence in their speaking skills.

On the other hand, the teachers expressed dissatisfaction with the
student’s English proficiency. They also stated that while around 40% 
of the students have adequate proficiency in English, 60% of the 
students do not, and these students have poor speaking skills. 
Similarly, T2 also expressed frustration with students’ lack of English 
proficiency, particularly while presenting and writing.

Curriculum
The curriculum of tertiary-level English students also has an 
important role to play in achieving a certain level of proficiency in the 
English language. Having a trimester system at the tertiary level in 
Private universities, each semester took four months. The participants 
believed that a four-month period is not sufficient for internalizing 
the content of even one course, because, as commented by A1,
Getting deep into these topics in the course in 4 months was very 
tough.

Another impact of curriculum on English language proficiency can be
noticed because the curriculum is prepared based on an assumption 
that the students might have achieved the expected learning outcomes 
by grade 12 according to the National Curriculum 2012. Therefore, 
the tertiary curriculum incorporates a more advanced level of content 

and skills compared to the higher secondary level education. But 
there remains a gap between the existing curriculum and the expected 
proficiency level of the private university students, because, as T1 
cited,
When we know that a student has got admitted here after passing 12th 
grade, we expect a certain level of skills from a 12th-grade student. 
but whoever we are getting as students here, usually lacks that level 
of skills for some reason.

In addition, the curriculum can play a role in merging 21st-century
skills accompanied by English language skills which will create 
real-life conversational situations and involve students actively in 
learning the language. Despite these skills being missed in tertiary 
level curriculum, the teachers can incorporate these into their 
teaching, as suggested by T2, 
Some powerful skills that are required in the job market are 
negotiation skills, communication skills, leadership and management 
skills. English teachers should include all these things in whatever 
course they teach.

Students’ Capability in the English Language and Practical 
Skills
The data reveals a mixed nature in the findings on the English 
graduates’ capabilities. On one hand, the exposure to the English 
language in the classroom and the courses taught in the Department of 
English including English language and literature, has been able to 
positively impact the students. Because the students not only 
improved their language skills through the courses but also additional 
skills that are believed to be required for job sectors or practical life. 
The teachers’ data reveals,
Teaching additional skills to English students will help them find 
better job opportunities.  

Aligning with the previous comment, the students’ data informed that 
the English department focuses on acquiring different levels of skills, 
as we come to know from A2, 
Talking about language skills, I could practice reading, writing and 
speaking skills and about additional skills, I have learnt 
communication skills, and teaching skills including methods and 
techniques.

From the FGD conducted with the students, it was learned that the
language and literature courses conducted in English helped the 
students develop their communication skills, as well as develop their 
character as a whole. Moreover, understanding literature has not only 
helped with the understanding of language usage in literary contexts 
and informed them about the background of the contexts, but also 
helped them develop critical thinking and analytical skills. The 
alumni of the concerned department who are placed in different 
sectors such as teaching or print media house, justified the acquired 
knowledge and skills by utilizing them in their respective job sectors, 
as identified from A1,

I can take the pressure of covering local news, and any 
international incident happening at the same time, and this has 
professional advantages.

On the other hand, a contrasting scenario has been identified, for 
instance, from the FGD, the current students acknowledging their 
lack of English language skill said

…….because of nervousness, I am not able to communicate all
 the information I know. (S4)

Asking whether the students feel confident about the job market, this 
study identified a mixed reaction from the students. On one hand, 
some students feel that they are less confident than required and some 
feel less confident about only English speaking skills, as S5 opined

I think I am confident about freewriting but less confident about 
speaking.

On the other hand, some feel that although their current proficiency
does not seem sufficient for the job market, they have achieved better
proficiency than in previous years, according to S1 & S2. 

The study overall shows a growth in the graduates’ achieving the 
required language and job-specific skills after the completion of the 
four-year bachelor's degree, despite a sense of lack of confidence 
before completing the degree. 

The Necessity of English in Bangladeshi Graduates’ 
Employability 
The study identified the necessity of English in the employability of 
Bangladeshi graduates incorporating different standpoints. While 
considering employability, English is not regarded as the only skill 
required, rather a wide range of skills has been found worth 
considering. This study justifies the necessity of English skills along 
with other skills for job sectors by analyzing the findings from the 
perception of the graduates, their teachers and the employers.

Perception from Graduates
Being an English graduate is considered an advantage by graduates or 
aspiring graduates in terms of being prepared for the job market; 
because, first, the skills acquired in the English department seem 
helpful at work, justified by A1,

Because I come from the English dept., I can cover news from 
across the country, and support the international news at the same 
time.

In addition, since some preferred job examinations are held in 
English, basic comprehension skill of English is required, which lets 
the English graduate in a more favorable position, as stated by S4,
…..the NSI question paper is completely in English.

Again, most of the job circulars nowadays ‘specifically mention
English Speaking skills and communication skills are required’,  
mentioned by S6. Moreover, the participants believe that strong 
English language skills help them in the job sector, particularly in 
marketing positions, corporate jobs and work relating to foreign 
clients, with S6 specifying that in such cases ‘English becomes 
important for speaking and presenting oneself’. 

However, some participants consider English important for 
international businesses, but it is not as crucial for domestic jobs, as 
identified by  S5.  Also, being an English graduate with other skills 
like presentation and communication is believed to be the key factor 
for getting a  job, justified by the statement of S6,  
confidence is just as important, if not more important than language 
skills when it comes to presenting one’s self.

Perception from Teachers
The data retrieved from the teachers’ interviews reveal the necessity 
of English for better employability. T2 stated that 
in many job places where you don’t need English, they [employers] 
still look for a certain level of proficiency

They also mentioned many common jobs that English
graduates enter into where English proficiency is necessary such as 
government jobs like BCS, teaching, journalism, public relations, and 
translation. Several reasons behind the importance of English for job 
sectors have been identified in this study. To begin with, workplace 
communication, especially written communication skills are mostly 
in English. Because depending on the kind of job, workplaces require 
writing reports and proposals in English, as well as the need to give 
presentations in English. However, different skills of English can be 
essential too based on the requirement of the job, as T1 mentioned 
specifically,

if you are working in a multinational company, you may need
spoken communication the most; however, if you are working 
in a content writing or research-related job, maybe you need 
the written communication the most.

Next, a strong grasp of English is often associated with the 
intelligence of the graduates which leads the graduates to find better 
employment as well as better opportunities while they are working. 
However, in addition to English communication skills, additional 
interpersonal, technical and soft skills are necessary. T1 stressed 
analytical skills and T2 mentioned negotiation, leadership, and 
management skills as additional preferences in the job sectors. 

Perception from Corporate Employers
From the points of view of employers from different corporate 
sectors, English contributes to a great deal of communication, 
although not mandatory in each sector of jobs, depending on the 
requirement of the job position along with the culture of the 
workplace.  However, for both technical and non-technical job 
sectors, communication in English is considered crucial because the 
“updated ideas, concepts, and rules” are communicated in English, 
according to the opinion of E1. 

English is also significantly used for different forms of
communication in varied corporate sectors. For instance, in the 
healthcare sector, depending on the position of the employees, verbal 
and written communication is more required, as it can be identified 
from E1,

…..generally speaking for management kind of positions or 
general office kind of roles, someone who can express their ideas 
in English both in verbal and written form, I think that is 
something which is needed with some level of spoken fluency.

Whereas, in the print media sector, reading skill is more important for 

translating international news into Bangla because correct 
comprehension of news leads to the correct translation. The necessity 
of correct translation has been stated by E2,

Use of English language, especially in translating, is one of our
concerns because the media is responsible for spreading any 
news which leads people to think, decide and react.

Also, while working in marketing or social media marketing sectors, 
advertisement agency and corporate sectors, English language 
proficiency is required, to be specific, for understanding different 
guidelines for printing any news or posting any news on social media 
sites, as identified by E2,

To understand the community guidelines for posting in different 
media groups on Facebook or Twitter, we need language proficiency.

Next, English is necessary for official or formal communication. E1 
commented,

For social communication like chatting with colleagues, English 
is not mandatory but for functional communication like email for 
communicating with your management, with peers, with 
customers and with suppliers.

Having this necessity of English in mind, these job sectors prefer 
English language proficiency among the new recruits. However, it 
has been found that while recruiting, technical skills are the primary 
concern followed by English language skills, which leads to 
candidates from diversified backgrounds, not limited to English 
graduates.  As opined by E2,

Regardless of which department or background the candidate 
has, he is employed on the basis of his technical skills.

Understanding the importance of English communication, for coping

with the diversified graduates’ English language proficiency, the job 
sectors usually arrange a minimum number of training programs. The 
training arrangement basically consists of the content and skill 
required for the concerned jobs, but English language skill is a part of 
the training module. 

Triangulating among the three perceptions received from the
graduates, their teachers and employers, the idea of English language 
skills is considered a basic skill required for any job. However, it has 
been significantly found that English language skills complemented 
with interpersonal skills such as communication, analytical, 
negotiation and management skills, job-specific skills such as 
translating or content writing skills, and soft skills such as technical 
skills and technology skills can help graduate more in the job sector.

Discussion
This study applied Amartya Sen’s capability approach to analyze the 
findings to identify the employers’ expectations from English 
graduates and their preparedness for the job market. 

Answering RQ 1 (expected requirements of the employers), from the 
findings of the study it is evident that English language proficiency to 
some extent, at least, to meet the purpose of professional verbal 
communication, is necessary. However, employers do not 
particularly demand the English graduates, rather they prioritize the 
technical background of the candidate where English language skills 
might play a complementary role. Job prospects get higher for the 
graduates when they compile a varied range of skills among 
themselves. Such skills include technical skills based on the 
technicality of the job sectors, technological skills and interpersonal 
skills along with the English language skills. Having these combined 
skills has been found to help them achieve various professional 
benefits. Therefore, this study finds out that English skills definitely 

play an important role in getting a job, but without the combination of 
other required skills, English graduates do not get preference in 
employment opportunities. 
Answering RQ 2, (looking at the preparedness of the English 
graduates), this study identified a number of factors impacting the  
students’ capabilities of English language skills and job-related 
practical skills. We found that the students completing four-year 
bachelor's degree and one-year Master’s degree were able to 
understand the overall effectiveness of the program and they seemed 
prepared for the job market with the skills relevant to their job sectors. 
Being English graduates, the students have been found achieving 
English language proficiency along with other job-related skills like 
content writing, translating and teaching. Additionally, they have 
learned some interpersonal skills prioritized in 21st century jobs and 
these skills include critical thinking and creativity (T1 and T2). These 
acquired proficiency of the employed alumni in English language has 
been seen drawing a positive feedback to their professional life as 
well.  On the other hand, most of the current students who are mostly 
planning for jobs or performing internships, did not seem very 
confident about their preparedness for the job opportunities. The 
reason for their feeling less prepared was mostly related to their lack 
of English language skills, especially speaking and presentation 
skills, precisely lack of confidence in presenting him/herself. Having 
confidence along with the skills has been identified as one of the key 
qualities for the preparedness of the English graduates in this paper. 
Based on the finding and discussion, the following table portrays a 
summary of the paper, incorporating Amartya Sen’s Capability 
Approach:

Table 1.2: English Graduates’ Capability and Achieved Outcome

To sum up the discussion, this research has revealed that the skills the
graduates are acquiring from the English department are eventually 
helping them meet the requirements of different job sectors. Still, 
since the majority of the students lack sufficient skills which makes 
them feel unprepared for employment opportunities, the English 
departments can potentially create eligible candidates for job markets 
by focusing on more skill practice and confidence-building activities 
during graduation.

Conclusion and Recommendations
Using the findings and analysis of the collected data, the researchers 
were able to surmise that employers expect strong written skills in 
English, as well as a certain degree of proficiency in spoken English 
for presentations. For positions that involve dealing with foreign 
clients, listening comprehension skills are also needed. Moreover, a 
majority of English graduates are unable to meet these requirements, 
making them underprepared for the job market. 

From the data collected, a number of recommendations emerged: 
firstly, a focus on teaching writing skills, particularly writing business 
reports, proposals, and other forms of written communication used in 
the real world. Moreover, universities also need to pay special 
attention to developing speaking and presentation skills. Classroom 
teaching is not enough to develop spoken English skills, as expressed 
by existing students and alumni. Thus starting extra and co-curricular 
activities like clubs and regularly organizing events like debates, 
speech competitions, and impromptu speaking will help students 
practice speaking skills and gain the confidence to speak in English at 
length.

In addition, English skills are no longer sufficient for the job market. 
Therefore, institutions need to implement teaching other skills as 
well, such as critical thinking, creative and analytical skills, 
leadership and management skills and so on. It is equally important to 
make sure that changes in the curriculum geared towards improving 
employability are actually being implemented in the classroom.

Limitations
A limitation of the study is the small sample size led by a limited 
timeframe, which may have limited the generalizability of the 
findings. To address this issue, the researchers included participants 
with a range of backgrounds and experiences. Moreover, another 

limitation is the dependence on self-reported data, which may be 
subject to response bias. To address this, the study used the 
triangulation of data sources.
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Abstract
In recent times, the development plan of the government of 
Bangladesh incorporates that to develop the commercial hubs in
between urban, sub-urban and rural areas, which are more likely the 
growth centers. While developing a certain core area of a growing 
neighborhood, we often don’t consider present socio-cultural 
parameters. So, as a study here, Kopilmuni growth center is studied 
and a notion of sustainable development is made from the 
socio-spatial perspective of the market development procedure. As 
this market possesses a lot of historical values in it while 
incorporating development for economic purposes, how we can 
recapitulate history and can bring it forward with the change is to be 
addressed in this particular case. For seeking adequacy in the 
sustainable development sector of a developing country like ours, 
rural and sub-urban development is an integral part of the whole 
procedure. Seeing centers as a drop of hope in the corridor of 
developing sub-urban/rural junction, this research accentuates and 
initiates the process of developing a sustainable model of a growth 
center on the periphery of the country.
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Lack of marketing facilities has been acting as a serious issue in 
promoting economic growth. In recent years, the purchasing intensity 
of various sectors has increased very fast. More increase in the 
numbers of buyers in the market more will be the trade volume and 
turnover which perpetuate local development.

Keywords: Rural growth center, socio-spatial perspective, 
economic development,  Kopilmuni. 

1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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Abstract
In recent times, the development plan of the government of 
Bangladesh incorporates that to develop the commercial hubs in
between urban, sub-urban and rural areas, which are more likely the 
growth centers. While developing a certain core area of a growing 
neighborhood, we often don’t consider present socio-cultural 
parameters. So, as a study here, Kopilmuni growth center is studied 
and a notion of sustainable development is made from the 
socio-spatial perspective of the market development procedure. As 
this market possesses a lot of historical values in it while 
incorporating development for economic purposes, how we can 
recapitulate history and can bring it forward with the change is to be 
addressed in this particular case. For seeking adequacy in the 
sustainable development sector of a developing country like ours, 
rural and sub-urban development is an integral part of the whole 
procedure. Seeing centers as a drop of hope in the corridor of 
developing sub-urban/rural junction, this research accentuates and 
initiates the process of developing a sustainable model of a growth 
center on the periphery of the country.
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Lack of marketing facilities has been acting as a serious issue in 
promoting economic growth. In recent years, the purchasing intensity 
of various sectors has increased very fast. More increase in the 
numbers of buyers in the market more will be the trade volume and 
turnover which perpetuate local development.
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1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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of various sectors has increased very fast. More increase in the 
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1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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RETHINKING THE SUSTAINABLE MODEL OF A 
‘RURAL GROWTH CENTER’ FROM THE 

SOCIO-SPATIAL AND ECONOMIC DEVELOPMENT 
PERSPECTIVE OF THE REGION: KOPILMUNI AS A 

CASE
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Abstract
In recent times, the development plan of the government of 
Bangladesh incorporates that to develop the commercial hubs in
between urban, sub-urban and rural areas, which are more likely the 
growth centers. While developing a certain core area of a growing 
neighborhood, we often don’t consider present socio-cultural 
parameters. So, as a study here, Kopilmuni growth center is studied 
and a notion of sustainable development is made from the 
socio-spatial perspective of the market development procedure. As 
this market possesses a lot of historical values in it while 
incorporating development for economic purposes, how we can 
recapitulate history and can bring it forward with the change is to be 
addressed in this particular case. For seeking adequacy in the 
sustainable development sector of a developing country like ours, 
rural and sub-urban development is an integral part of the whole 
procedure. Seeing centers as a drop of hope in the corridor of 
developing sub-urban/rural junction, this research accentuates and 
initiates the process of developing a sustainable model of a growth 
center on the periphery of the country.
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Lack of marketing facilities has been acting as a serious issue in 
promoting economic growth. In recent years, the purchasing intensity 
of various sectors has increased very fast. More increase in the 
numbers of buyers in the market more will be the trade volume and 
turnover which perpetuate local development.

Keywords: Rural growth center, socio-spatial perspective, 
economic development,  Kopilmuni. 

1.1 Introduction
From urban to rural settlements there prevails a journey of
development. A journey that tells the story of thousands of people 
prevailing, dwelling and nevertheless doing everything for their 
livelihood. For growing a livelihood or settlement, as say there need 
a center for growth or cumulative works that can be a market place. It 
is mostly a market place in our context. After that, it grows with other 
functionality of society, of the people of the neighborhood. Then it is 
called a Growth center. Growth centers perform as centers of 
economic, social and cultural activities in the rural areas. These are 
the venues where people exchange their ideas with neighbors 
regarding improved methods of production and marketing and also 
serve as centers for recreation. (Das & Mondol, 2010) states that the 
Growth Center in the village can be compared with the Central 
Business District (CBD) of the arena. Nearly seventy percent of the 
total population of the country lives in rural areas that are directly or 
indirectly related to agriculture for their livelihood. It is essential that 
the agricultural products reach the buyers through an efficient 
marketing system. It is necessary that the surplus agricultural 
products are brought to the markets for buyers and at the same time, 
inputs from agriculture, like seeds, fertilizers, pesticides and other 
necessities are made available on time for delivery. The goals of rural 
development require adequate attention to various economic, social 

and political factors that influence the rural society through an 
intricate web of interrelationship where growth center can be an 
eligible potential feature.

Improvement of the rural markets, therefore, assumes great 
importance in the overall development of the rural economy. 
Kopilmuni growth center is one of the biggest markets of Paikgacha 
Upazila in Khulna district of Bangladesh and it is situated on the bank 
of the river Kopotakkho. Most of the population were dependent on 
agriculture and fishery in the area, and in this respect, the market can 
play a vital role for the development of economy of the locality. 
Recently shrimp culture has been the most focused economic issue in 
this area.

This is the main marketing place of people of the surrounding rural 
villages depend on this market for performing their economic, social 
and cultural activities. This market falls in the category of Assembly 
Market. Most of the products used to be sold in the local rural 
markets, resulting in products not fetching a good price as there was 
limited demand for the products in the local market, because of the 
absence of a better network with other markets or Upazila and Zila 
towns.

1.2 Problem Statement
Growth centers should be a place which beholds the whole cultural 
paradigm of the adjacent neighborhood of that particular settlement. 
This culture extends from economic exchange to the heritage of 
celebration. This place should behold the identity of the community’s 
economic condition, their cultural exchange and their history. 
Nowadays, growth centers lack hierarchy in providing facilities for 
their catchment areas and they are also behind in the aspect that they 
should be the most vibrant rural centers in Bangladesh, which will 
serve as the nerve centers of economic and social activities. Most of 

the markets have poor infrastructure for running a proper marketing 
chain. There prevails a poor waste collection and drainage system, 
whereas waste collection and disposal is a vital issue in a hygienic 
market chain. Where the edge of the market is concerned, vendors 
and hawkers encroach the road surface, on the other hand, on the 
riverbank being on the backdrop and a waste dumping station. There 
is no waterfront planning there. For all these causalities, there 
prevails a scarcity of socio-spatial integration and dedicated public 
space. So there is a lack of an adequate environment for travelling a 
long time. From a socio-spatial perspective, the morphology and the 
historical essence of the surroundings are not taken into 
consideration, while development is a concern.

1.3 Research Question
What can be a sustainable model for growth centers to ensure a proper 
marketing chain with ensuring socio-spatial interactions?

1.4 Research Objectives

I.  To understand the morphological pattern of traditional rural   
 market.

II.  To explore total marketing chain in rural and sub-urban Bangla.

III. To explore an efficient marketing condition for the system.

IV. Making inclusive environment for marketing and recreation in
 purpose.

V. To develop social sustainability through social-spatial connection.

VI. Encouraging river-land amphibian connection in marketing  
 system.

VII. To construct a sustainable procedure to develop a growth   
center.

2.1 Literature Review
In Bangladesh the rural markets are popularly known as hat / bazaar. 

Hat means assemble of rural people in a fixed place for exchanging of 
rural product with a certain interval of days. It remains 1-3 days in a 
week. The places where rural people exchange their product daily are 
called bazaar.

2.2 Classification of Rural Market
According to LGED: According to influence and number of buyers 
and sellers rural market is of three types (table no. 01) 

Table no 1: Classification of Rural Market according to number of buyers and 
sellers

According to occupied land and investment rural market is of three 
types (table no. 02)

Table no 2: Classification of Rural Market according to occupied land and 
investment in the market

2.3 Growth Center
The “Growth Center” performs as center of economic, Social and
cultural activities in the rural areas. These are the venues where
people exchange their idea with their neighbors regarding improved 

method of production and marketing and also serve as center of 
recreation. An attempt is made to expose the changes in social life as 
well as in physical development of the area after built up the growth 
center. Growth Center: A Growing Point for Comprehensive Rural 
Development. 

But it is difficult to assess the contribution of growth center in the 
areas of trade volume and turn over, employment opportunities and 
economic upliftment, social services improvement, infrastructure 
development, place to exchange knowledge on production and 
marketing and place of social gathering.

Figure No 1: Focuses of a Growth Center

2.4 History Of Kopilmuni
One of the earliest priests to come to the Sundarbans and build an
‘Asram’ and ‘Kali mandir’ was Kopilmuni. After him, there were 200
years of non-existence of people living in this area. Around the year 
1900 a man named ‘kÖx we‡bv`wenvix mvay Luv’ (Sri Binod Bihari Sadhu Kha) 
came into renovating the area economic, religious and cultural 
paradigm. He built a Kali mandir again and continued the ‘Beruni 
snan’ festival and traditional mass bathing with fair or ‘†gjv’(mela).      

2.5 Beruni Snan Festival Trail
Beruni snan festival is a gathering of thousands of people to perform
mass bathing and puja in the Kali Mandir situated in Kopilmuni bazar 
surrounding. It was a month long festival with linear fair spaces in the 
waterfront, school field and places near the mandir and ghat. 

      

Image No 1: Beruni Snan Ghat             Figure No 2:  Beruni Snan festival trail 

3. Methodology
This research is objectified to find out the present physical, social, 
cultural, spatial and economic condition of the Kopilmuni Growth 
Center and identify the services and parameter it can be developed 
into. To achieve the objectives, the study was conducted in Khulna 
District. This study was focused on Kopilmuni Growth Center and its 
catchment area located in Paikgacha Upazila of Khulna District. The 
study explores the existing condition of the growth center and its 
surroundings. Problems regarding the spatial pattern of the Bazaar 
area and its surrounding development, which refers to the 
built-environment condition analysis and also finding out the 
morphology of the development of the bazaar. The field work for this 
study was conducted through field observation and questionnaire 
survey with visitors, traders and other personnel. This study was 
conducted through personal interview, Focus Group discussion for 
the collection of information. This study used secondary data from 
Bangladesh Bureau of Statistics (BBS), local NGOs, LGED and 
Union Parishad, and also books, journals and various other 
documents. After the study and all the analysis here, it is intended to 
provide guidelines for a sustainable growth center model. 

Figure No 3: Data collection method

4.1 Findings
Growth Centers in Paikgacha Upazila: According to LGED there 
are 38 rural markets in Paikgacha upazila. Among them 5 markets are 
denoted as Growth centers of that region. According to the size of the 
market, connectivity of the market with urban and sub-urban hubs, 
availability of the products and different selection criteria these 
markets are sorted out from other markets.     

Map No 1: Paikgacha Upazila Map with 5 Growth Centers

Five Growth Centers of Paikgacha Upazila
1. Kopilmuni bazar, 2. Paikgacha bazar, 3. Goraikhali bazar, 4. 
Chandkhali bazar, 5. Baka bazar

Site Location: Site: Kopilmuni Bazar, Paikgacha upazilla, 
Khulna division, Bangladesh.

• One of the five growth centers in Paiakgacha upazilla,
Comprises wholesale, retail and all type of social institution in 
catchment area. Above 800 shops in the market

4.2 Justification of Sites within the Set of Criteria

Table No 3: Justification of growth center sites within the set of criteria

4.3 Morphology of the River
Kopilmuni is situated in in the bank of the river ‘Kopotakkho’ (image 
no 2). River is regained from demolishing by dredging after 
2015.Market is extending towards South. The total Market is about 

1.5km through the North-South Axis. The other development is 
created through the south eastern side of the Market area. 

Image No 2: Morphology of Kopotakkho River

Image No 3: present waterfront condition of Kopotakkho River in bazar area

4.4 Surrounding Bazar Catchment Analysis
‘Tala’ & ‘Kopilmuni’ are two major wholesale market of the area. 
Sunday and Thursday wholesale date for ‘Kopilmuni’. Other five 
days except Sunday and Thursday wholesale market is placed in 
‘Tala’. The retail market is open seven days a week. Generally, the 
main rush time in the market is up to when the daylight ends.

                          

Image No 4: Bazar in the catchment area

4.5 Morphology of the Site

1820: Saint Kopilmuni first established the temple and his ashram. 
Most of the portion was still full of greenery the main commuting 
source is the Kopotakkho River. 

1885: The Rai Bahadur family shifted here. This is the time when the 
actual condition of Kopilmuni started to change they established the 
age old famous kali mandir here still the main commuting source was 
the river. 

Map No 2: Morphology of the Site

1920: This is the time when the Bazaar started to grow beside the 
River and so the settlements started to grow also the commuting 
system was both the river and road.

1985: The settlements beside the Bazaar started to grow and other 
institutes were also established The River died over the period main 
commuting source became road.

2022: The total exposure of the Bazaar and Kopilmuni changed 
throughout this time the government took necessary steps to revive 
the river still the min commuting source is the river.

Map No 3: Existing Land use patter

5.1 Observation & Model Analysis
To develop a certain growth center, we need to evaluate the present
scenario with all the stories it contained throughout the timeline. After 
diagnosing the present market zoning, we need to re-evaluate the 
zoning that it should maintain. Here is the ratio of the broader zoning 

of market types, like: retail zone, wholesale zone and mixed use zone. 
(Figure no: 4)

Figure No 4: Existing market zone analysis

Source: Field survey, 2023 Figure no 5: Existing market, shop type analysis (retail)

Commercial and mixed use activities are located mainly beside the 
roads. The total development is towards the north-south axis with a 
length of 1.5km, two temples is situated in the neighbourhood 
community which bear the history Green spaces are at the riverside.

Map No 4: Existing Market Zoning Analysis

There are different typologies of the built environment. We observe 
differences in the spatial pattern in the retail zone and the wholesale 
zone. Also, while redesigning the built environment, we must reflect 
the-old tradition and the patterns it inherits.

Image No 5: Wholesale zone (left), Retail zone (right)

Here is the analysis of the socio-spatial patterns of the built 
environment (table no: 4) 

Table No 4: Existing market spatial pattern analysis

5.2: Recommendation 

I. To regenerate a communal space for the Beruni snan festival which 
can also be used as a space for the seasonal whole sale market.

II. To segregate the market zoning according to the Dry-wet zoning. 
Increasing shop number and vertical zoning is encouraged. 

III. To accommodate a parking area and separate loading-unloading 
decks for the wholesale market.

IV. To provide women-centric entrepreneurship centers and shopping 
modules.

V. Reevaluate the waterfront and provide a proper ghat for loading 
unloading and ensure an amphibian marketing system.

VI. To provide adequate waste dumping stations.

VII. To provide a grade up gradation in the product sector, as such, fish cold 
storage can be added and also a fish processing zone.

VIII. To provide permeable walkable features from road to river.

6. Conclusion
A growth center remains as a heart of a growing neighborhood. While 
a rural setting tends to be a combination of suburban and urban
neighborhood it requires some additional spatial organization that 
needs to be developed from the essence of the previous growth and 
spatial pattern. A growth center must be a container of memory, and 
the combination of memories should be carried forward. Kopilmuni 
growth center is one of the complete connecting bazaar ensuring 
economic and other social support to its surrounding bazaars. An 
inclusive interpretation in the development procedure of the growth 
center will ensure overall community development of Kopilmuni.
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RELEVANCY OF CHARACTER IN CIVIL AND CRIMINAL 
CASES

Md. Asgar Ali

Abstract
People knock the door of Courts to establish their legal rights or to 
get remedies against any infringement of their legal rights. To get 
judgement or any verdict from the Court in own favour one is to prove 
fact by adducing evidence. Evidence can only be given to prove or 
disprove any fact. Besides fact in issue, evidence can be given to 
prove or disprove any relevant fact. 

All facts are not relevant. Court shall not consider any fact as
relevant until it is declared or recognized as relevant by the Evidence 
Act, 1872. If any fact is not relevant for the suit or the proceeding 
evidence cannot be given to prove or disprove the same, question may 
arise  whether character of parties of the suit or proceeding is 
relevant or not. This article shall examine the relevancy of character 
of parties of suits or proceedings in the light of the Evidence Act, 
1872 and if it is relevant then to what extent it is relevant. This article 
shall also look into the meaning of character and how the evidence 
relating character can be adduced.

1. Introduction
There is a well-known Latin maxim “Ubi jus, ibiremedium” English 
meaning of which is “where there is a right, there is a remedy”. 
Where one has right recognized by law, there should be a 
corresponding remedy in case of its infringement. If someone has any 
legal right and it is infringed by any wrongdoer, s/he may go to the 
Court of Justice to restore his/her right. Plaintiff, to get his/her relief
from any court of justice, is bound to prove his/her case / fact by 
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adducing evidence remaining within the framework provided the 
Laws. Existence or nonexistence of fact in issue and of such other fact 
as is declared relevant by the Evidence Act, 19721 may be proved or 
disproved by adducing evidence. Evidence can only be given to prove 
or disprove any fact in issue or relevant fact and no other2.  

There are so many matters which need to be proved or disproved in
civil or criminal cases by adducing evidence. Character of parties as 
well as other related persons may be a matter for which evidence may 
be adduced if it is considered relevant. Character of parties or 
witnesses may be necessary sometime to be disclosed before a Court 
to help the court to reach in a correct decision. But nothing can be 
adduced as evidence before Court if it is not relevant3 as per the 
Evidence Act, 1872. Evidence relating to character may be adduced if 
it is recognized as relevant. This study, depending on doctrinal 
methodology will examine whether character of parties or witnesses 
of civil or criminal cases is relevant of not. 

2. Methodology
For this study, the well-known doctrinal legal research methodology 
has been followed which is also known as black letter methodology. 
Focus has been given fully on law books and case laws i.e. the 
decision of higher Courts. This study is based on descriptive and 
detailed analysis of legal rules found in primary sources i.e. statutes, 
opinion of various writers and decisions of higher Courts. 

3. Relevancy of Fact
Plaintiff, when any of his legal rights is infringed by defendant, 
rushes to the Court to get his expected relief/relives or to establish his 
legal right/rights. Plaintiff, to get his expected relieve, is to prove his
case/fact and disprove the fact raised by his opponent by adducing

1 Section 5, The Evidence Act, 1872 (Act I of 1872)
2 Ibid.
3 Ibid.

evidence. Facts of a suit or proceeding are of two types, ‘fact in issue’ 
and relevant fact. So, we should find the meanings of a) fact, b) fact 
in issue, and c) relevant fact. 

3.1 Fact
Fact is defined under section 3 of the Evidence Act, 18724. Fact
means and includes i) anything, state of things or relation of any 
things capable of being perceived by senses; and ii) any mental 
condition of which any person is conscious5. 

So, to consider anything, or state of things or relation of any things as
fact it must be perceived by our five senses. If those are not 
perceivable by our senses then it shall not be considered as fact and 
no evidence can be adduced to prove or disprove it. For example, 
there are certain objects arranged in a certain order in a certain place, 
is fact and evidence can be given to prove or disprove same. But if it 
is claimed that a ghost was sitting at the place and time of occurrence, 
it shall not be considered as fact and no evidence can be adduced to 
prove or disprove the presence of a ghost. Reason is that, the 
existence of a ghost cannot be perceived by our senses.

3.2 Fact in Issue
The expression “fact in issue” means and includes any fact from 
which, either by itself or in connection with other facts, the existence, 
non-existence, nature or extend of any right, liability or disability 
asserted or denied in any suit or proceeding, necessarily follows6. For 
example, A is accused of the murder of B. In this case, A caused B’s 
death or A had intention to murder B or A had received grave and 
sudden provocation from B or A, at the time of doing the act which 
caused B’s death was by reason of unsoundness of mind, incapable of 
knowing its nature, are the examples of facts in issue.

4 Act I of 1872
5 Section 3 of the Evidence Act, 1872
6 Ibid

3.3 Relevant Fact
Relevant fact means fact admissible in a suit or proceeding. 
Relevancy is defined in section 3 of the Evidence Act, 1872. As per 
that definition “one fact is said to be relevant to another when one is 
connected with the other in any of the ways referred to in the 
provisions of this Act7 relating to the relevancy of facts”8. A fact, to 
be relevant, has to fulfill two conditions. First, the concerned fact 
should be related with another fact; and second, the fact should be 
connected to another fact in any of the ways as referred in the chapter 
meant for relevancy i.e. any matters stated in section 6 to 55 of the Act. 

Chapter II of the Evidence Act consisting section 5 to 55 deals with 
the relevancy of facts. In this chapter relevancy of fact has been 
recognized in 7 (seven) categories which is shown in the following 
table. 

7 The Evidence Act, 1872.
8 Section 3 of the Evidence Act, 1872

4. Character
The main focus of this article is on the relevancy of character in civil 
and criminal cases. We shall find out whether character of parties is 
relevant or not and if it is relevant then to what extend it is relevant? 
Character is related with human being only and human being only is 
the parties of civil or criminal cases. We use the word character to say 
what kind of person someone is. Before focusing on the main point, 
we should get clear idea about the word ‘character’. To say more 
clearly we will consider the meaning of the word. 

5. Meaning of Character
Character applies to the aggregate of moral qualities by which a 
person is judged apart from intelligence, competence, or special 
talents. “Character” is defined in various ways in various dictionaries. 
The Oxford Learner’s Dictionary defines character as “all the 
qualities and features that make a person, groups of people, and places 
different from others to have strong/weak character traits/defects….” 
Britannica Dictionary defines character as the way someone thinks, 
feels, and behaves: someone's personality — usually singular. 

Character is a combination of the peculiar qualities impressed by 
nature or by habit of the person, which distinguish him from others. 
Therefore, character means in legal parlance reputation or general 
estimate of character9. Admittedly, character can be defined in 
various ways, but our present topic is related to the ‘relevancy of 
character in civil and criminal cases’. So, this find out as per the 
statutes for the time being in force in the country. Relevancy of 
character is discussed in the Evidence Act, 1872. So we shall consider 
here only the definition of character, given if any in the Evidence Act, 
1872.

9J. Munir: Law of Evidence, 7th Edition 2002, Reprint in 2014 at page 319 

Relevancy of character is discussed in sections 52, 53, 54 and 55
under chapter-2 of the Evidence Act, 1872. However, directly no any 
definition of character is given in the Act but some expression to 
understand “character” is available in the Explanation found under 
section 55 of the Evidence Act, 1872. In the explanation given under 
section 55 of the Act, it is simply said that “In sections 52, 53, 54, 55, 
the word "character" includes both reputation and disposition; but, 
except as provided in section 54, evidence may be given only of 
general reputation and general disposition, and not of particular acts 
by which reputation or disposition were shown”. Therefore, as per the 
Evidence Act, 1872 character means reputation and disposition. 
Synonyms of reputation are standing, name, status etc. and on the 
other hand, synonyms of disposition are nature, temper, temperament etc.   

Reputation means what others think of a person and is constitute by 
public opinion10. It is an overall quality or character as seen or judged 
by people in general.11On the other hand, disposition means a person's 
inherent qualities of mind and character and the way in which 
something is placed or arranged, especially in relation to other 
things.12 Disposition of a person includes temperament, temper, 
character, personality mean the dominant quality or qualities 
distinguishing a person or group. Disposition implies customary 
moods and attitude toward the life around one.13

6. Relevancy of Character in Civil Suits
In civil suits the character of party to the suit for proving probability 
or improbability of any fact is not generally relevant or admissible. In 
Section 52 of the Evidence Act, 1872 it is said that “In civil cases the

10 C.J. Munir: Law of Evidence, 7th Edition 2002. Reprint in 2014 at page-323
11https://www.google.com/search?q=What+is+reputation+of+
12https://www.google.com/search?q=disposition&rlz
13https://www.google.com/search?q=What+is+disposition+of+a+person

fact that the character of any person concerned is such as to render 
probable or improbable any conduct imputed to him is irrelevant, 
except in so far as such character appears from facts otherwise 
relevant. However, in Section 55 of the same Act it is said that “In 
civil cases the fact that the character of any person is such as to affect 
the amount of damages which he ought to receive, is relevant. 
Therefore, it appears that character, generally, in a civil suit for 
proving probability or improbability of any happenings relating to the 
fact of the suit is not relevant. However, if the suit is relating to 
damage, then the character of the plaintiff is relevant because it will 
enable the Court to determine the amount for the damage, which the 
plaintiff might get. 

7. Relevancy of Character in Criminal Cases
In criminal cases the character of the accused person is partly relevant 
and partly not relevant. In criminal cases, character of the accused 
person is considered in two ways, i) previous good character of the 
accused and ii) previous bad character of the accused. Previous good 
character of the accused person is relevant. On the other hand, 
previous bad character of the accused normally is not relevant but it 
can be relevant if the accused person claims himself a person of good 
character.

7.1 Relevancy of Previous Good Character of the Accused Person
in Criminal Cases
Section 53 of the Evidence Act, 1872 says that “In criminal 
proceedings the fact that the person accused is of a good character is 
relevant. So, in criminal cases, evidence to prove previous good 
character of an accused may be adduced and it shall be admissible. 
Evidence of good character is admitted on the ground of humanity for 
the purpose of raising a presumption of innocence, and as tending to
explain conduct.14

14C. J. Munir: Law of Evidence at page 319.

Evidence of previous good character of the accused shows his state of 
mind and as such it is often a matter of importance in explains his 
conduct and it will help in judging the innocence or criminality of the 
accused person. Evidence to prove previous good character accused 
person will also help him to get the benefit of doubt in suitable cases. 
In the case of Goya Lal, Honourable Court held that Character of the 
accused – Magistrate inquiring into by looking through police file – 
Improper – Character not relevant15In the case of Habeb Mohammad 
vs. State, Honourable Court held that a man’s character is often a 
matter of importance in explaining his conduct and in judging his 
innocence or criminality.16

7.2 Relevancy of Previous Bad Character of the Accused Person
in Criminal Cases
Section 54 of the Evidence Act, 1872 says that, “In criminal 
proceedings the fact that the accused person has a bad character is 
irrelevant, unless evidence has been given that he has a good 
character, in which case it becomes relevant.” In two explanations 
given under this section it adds further that “This section does not 
apply to cases in which the bad character of any person is itself a fact 
in issue” and “A previous conviction is relevant as evidence of bad 
character”.

This section strictly prohibits adducing evidence relating to the
accused person’s bad character in a criminal case declaring it as 
inadmissible. Previous bad character of an accused does not prove the 
offence under consideration of the Court. To convict the accused the 
alleged guilt shall be proved beyond reasonable doubt by adducing 
satisfactory evidence but bad character of the accused shall not be 
considered to establish his guilt. 

15 AIR (33) 1946 Oudh 233 (DLR-The Evidence Act 2016 Edition page-262)
16 AIR (SC) 41 (DLR-The Evidence Act 2016 Edition page-262)

Section 54 of the Evidence Act, 1872 is based on the principle of
exclusion of evidence of bad character of an accused. The section 
enacts that bad character of an accused person is irrelevant. There are 
two exceptions to this rule provided in the section itself: (a) when 
evidence of good character is given by the accused under section 53, 
or (b) when his bad character is itself a fact in issue17. 

Sometimes, in a criminal cases, accused in his defense tenders
evidence of good character of his own. By offering evidence of his 
good character the accused challenges the evidence adduced by the 
prosecution or invites inquiry. In that case only the prosecution 
became enable to adduce evidence of bad character of the accused. 

8. Character in Suits for Damage
Normally, character is not relevant in civil cases. But it may be 
relevant if the character appears otherwise relevant. In Section 55 of 
the Evidence Act, it is said that “in civil cases the fact that the 
character of any person is such as to affect the amount of damages 
which he ought to receive, is relevant.” Though, character in a civil 
suit is not relevant but if the suit is for damage then character of the 
plaintiff will be relevant. Because, on the basis of that the Court will 
be able to determine the amount of damage which the plaintiff might 
receive.  

Section 52 and 55 are to be read together. Section 55 describes
exception to the provisions of section 52 of the Evidence Act. Under 
Section 52, character of the party is irrelevant in civil cases, unless 
character is of substance of the issue. In suits in which damages are 
claimed the character of the claiming damages sometimes becomes 
very material in assessing the amount of damages to be awarded, for 
defamation and other cases damages depend on the character of the 
plaintiff18. 

17 C. J. Munir: Law of Evidence at page 321.
18Sarker: Law of Evidence: 6th Edition, 2007 Vol-1 at page-1104.

So, it can be said that though as per section 53 of the Evidence Act,
character in a civil suit is not relevant but as per section 55 character 
may be relevant in civil suit if the suit is for defamation or damage. In 
such suits, evidence in respect of character of the plaintiff or the 
damage claimer will make the Court enable to assess the correct 
amount for damage of defamation. For example, if the plaintiff of a 
damage suit is a man of high positions of the society then the amount 
of his damage definitely will be high then that of a person of ordinary 
position.  

9. Some Exceptions to the Rule
Section 52 to 55 of the Evidence Act, 1872, deal with relevancy of 
character in civil and criminal cases. For clear idea about the matter 
sections 52 and 55 are to read together and likewise, both the sections 
of 53 and 54 are also to be considered together. 

As per section 52, character in civil suit is not relevant unless 
character is appears from the facts otherwise relevant and if suit is not 
for damages. Likewise, as per sections 53 and 54in criminal cases 
previous good character of the accused is relevant but his bad 
character is not relevant unless accused adduces evidence to prove his 
own good character. However, this rule has some exceptions. 
Exceptions are discussed below:

a) Character as Affecting Damages
Though, in a suit for damages, character is not directly in issue, 
evidence touching character is admissible in mitigation of 
damages, e.g. breach of promise, seduction, adultery, 
defamation etc. Evidence of good character is not however
admissible in aggravation of damages as there is always a presumption in 

favour of good character. Such evidence is admissible only to rebut 

evidence of bad character if given by the defendant. 

b) Character of Accused
The fact that the accused bears a good character, in a criminal 
case, is always relevant, but general evidence of bad character 
is not admissible. Evidence of bad character becomes 
admissible in reply, only when accused gives evidence of good 
character.

c) Bad Character itself is in issue
This rule does not apply to cases in which the bad character of 
the accused is itself a fact in issue. To say more clear, it can be 
said that when the charge in the case itself implies the bad 
character of the accused then this rule will not be applicable19. 

d) Bad character in previous conviction
A previous conviction is relevant as evidence of bad character 
of the accused and in that case this rule does not apply20. 

e) Character of Prosecutrix
As per repealed section 154, clause (4) (now repelled) of the 
Evidence Act, 1872 incases of charge for rape or attempt to 
ravish, evidence of general immoral character of the 
prosecutrix previously was admissible. Subsequently by 
Section 21 of the Evidence (Amendment) Act, 2022 (Act XX  
of 2022) this Clause (4) of section 154 of the Evidence Act was 
repealed. Therefore this provision of law to call in question the 
bad character of prosecutrix in cases for rape or attempt to 
ravish is no more in existence21. 

f) Character of Witnesses
As per section 140, 146, 153, 154 and 155 of the Evidence Act, 
Character of witnesses, whether they party or not, may be 
impeached to shake their credit.

19 Explanation-I of section 54 of the Evidence Act.
20 Explanation-II of section 54 of the Evidence Act.
21 The Evidence (Amendment) Act, 2022 (Act XX of 2022)

Evidence Act, 1872 empowers to ask any question with the
permission of the Court to the witness during 
cross-examination with intend (1) to test his veracity, (2) to 
discover who he is and what is his position in life, or(3) to 
shake his credit, by injuring his character, although the answer 
to such questions might tend directly or indirectly to criminate 
him or might expose or tend directly or indirectly to expose 
him to a penalty or forfeiture22. Section 140 of the same Act 
allows to put question during cross-examination and 
re-examination to witness in respect of his character23.  Hostile 
witness can be asked questions touching his character24. Party 
calling the witness may, with the permission of the Court, ask 
any question to his own witness to impeach him when the 
witness is declared hostile25.  

All these are the situations where we find some exceptions to the rules
found under the chapter relevancy of character under section 52 to 57 
of the Evidence Act, 1872.

10. Recent Amendment of the Evidence Act, 1872
The Evidence Act, 1872 (Act I of 1872) was enacted on 15th March 
1872 and it came into force on 1st September, 1872. This Act is 
amended extensively on 20th November, 2022 by the Evidence 
(Amendment) Act, 2022 (Act XX of2022). This amendment Act is 
consisted of 21 sections. By this amendment Act, 2022 mainly 
matters relating to digital evidence are introduced. So that Court can 
recognize digital evidence widely to give decision in a case. Thus the 
Court of the country will be able accept in evidence any digital record

22 Section 146, the Evidence Act, 1872.
23 Section 140, ibid.
24 Section 154, ibid.
25 Section 155, ibid.

or electronic record and any record, data or information generated, 
prepared, sent, received or stored in magnetic or electro-magnetic, 
optical, computer memory, microfilm, computer generated micro 
fiche including audio, video, Digital Versatile Disc or Digital Video 
Disc (DVD), records of Closed Circuit Television (CCTV), drone 
data, records from cellphone, hardware, software or any other digital 
device as defined in Digital Security Act, 2018 (Act No. 46 of 
2018).Some other matters relating to digital evidence are also 
introduced by the alleged amendment in the law. 

Besides making digital evidence admissible, the Evidence 
(Amendment) Act, 2022 by its section 21 has omitted Clause (4) of 
Section 155 of the Evidence Act, 1872 relating to admissibility of bad 
character of victim of rape case. The omitted Clause (4) of Section 
155 was, “when a man is prosecuted for rape or an attempt to ravish, 
it may be shown that the prosecutrix was of generally immoral 
character.” Under this clause of the section 155 of the Evidence Act, 
bad character of the victim girl or woman of rape or other sexual 
offences could be raised and those were admissible and relevant in 
evidence and by proving bad character of the victim the accused 
could be acquitted from charge of rape etc. Now the said clause is 
omitted by the above mentioned amendment and now bad character 
of the victim of rape or ravish cannot be called in question and bad 
character of the victim shall not be the basis of acquittal of the 
accused person. 

11. Conclusion
It is well settled principle of law that every person accused of charge 
of any crime, should be considered innocent until his/her guilt is 
proved. Legal burden of proving the charge against the accused 
beyond reasonable doubt by adducing evidence lies on the shoulder 
of the prosecution alone. If the prosecution does not prove the charge 

to be true, then the person accused shall be acquitted of the charge. 
The business of the court is to try the case and not the man, and a very 
bad man may have a very righteous cause. Character of the accused 
cannot be the basis of proving his guilt.

As per the provisions of the Evidence Act, 1872, in civil cases
character of the parties is not relevant or admissible to prove the 
probability or improbability of any conduct imputed to them if not the 
character as per the facts of the case otherwise relevant. Character 
may be considered by the court in the civil cases for damage to assess 
the quantum of damage only. In criminal cases, previous good 
character only may be relevant but not the bad character of the 
accused. Here exception is that if the accused himself advocacy his 
good character then the prosecution will be enable to show his bad 
character. 

Lastly, we can say that every civil suit or criminal case shall be 
decided on the basis of material facts but not on the basis of character 
of the parties or witnesses. However, there are some exceptions in the 
statutes for the ends of justice and questions touching character may 
be asked to the witnesses if it falls under the exceptions and if the 
Court permits.  
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